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Rough Proofs 


MGM has Clark Gable, as a maga- 
zine publisher in “Wife Versus Sec- 
retary,” checking up on a rival's 
circulation by means of the Post- 
office. Looks as if the A. B. C. will 
have to advertise in Motion Picture 
Herald. 

v v v 


Now that the movies have discov- 
ered advertising as a field for dra- 
matic material, we may expect to see 
Jean Harlow or some other blonde 
beauty featured as the all-powerful 
goddess of the agency reception- 
room. 

v v v 


Florsheim swings into rhyme with 
the lilting slogan, “‘The extra wear 
of a second pair.’ Spring is here 
again. 

a 


Being a great believer in the value 
of short programs, Buick has decided 
to sponsor another one of those Louis 
lessons in anesthesia. 


- - 


Just because the three Pittsburgh 
newspapers used the same printing 
plant during the flood emergency, 
don’t expect their representatives to 
pull their punches when they ask 
you for the order. 


rr. ¥ 


William Randolph Hearst has de- 
cided to elimimate the radio column 
from his newspapers. He must have 
heard Ed Wynn pulling that old 
auction-bridge gag about being buried 
with simple honors. 


> + 


Electricity on the farm, says Tom 
Blackburn in Country Gent, is being 
supplied via wind-chargers. Another 
plot against the power companies? 


> 


Norway is considering the estab- 
lishment of a government bureau to 
place and supervise all advertising. 
A 15 per cent commission must look 
awfully good to an earnest budget- 
balancer. 

¥ ¥ F 


With the Nazis banning advertis- 
ing when misrepresentation is 
proven, the United States may soon 
be the only country where the space 
buyer regards advertising as a right 
instead of a privilege. 


i ms y 


World Peaceways is all het up over 
lives lost in the defense of the na- 
tion, but is not at all disturbed over 
more lives lost every year in motor 
‘raffic. Must be easier to write noble 
copy about peace than safety. 


, FF 


Wellington Sears is spending 
money to promote the idea of sleep- 
ing under canvas next summer. Now 
don’t write in to Rough Proofs and 
try to point out the advertiser’s in- 
tent. 


, = + 


A new machine to telegraph color 
las been invented, Pretty soon a 
Pressman won’t have the slightest 
aia to demonstrate his original- 

y 


2 * 


The way to appreciate Jack Benny 
Properly is to listen to a few of his 
‘urrent imitators. 


Copy Cur. 


POST TO CARRY 


BIGGEST SMASH 
FOR AIR TRAVEL 


American Air Lines Under- 
takes Selling Job 


Chicago, April 2.—Indicating that 
solution of mechanical problems is 
being followed by a new phase in 


which better merchandising will be 
the goal, American Airlines, Inc., 
will present in the April 11 issue of 
the Saturday Evening Post the larg- 
est aviation advertisement ever car- 
ried by a national magazine in the 
ten-year history of the industry. 

While the ostensible purpose of 
the seven-page smash is to herald 
introduction of the line’s new fleet 
of 24-passenger Douglas super trans- 
port planes, the underlying objective 
is to shock the public into realiza- 
tion that the infant of yesterday has 
reached maturity, and that all of 
the resources of many large and 
highly organized companies are pyr- 
amided back of the pilot and his pas- 
sengers. 

Contributing to the multiple ad- 
vertisement with American are Ben- 
dix Aviation Corporation, Shell Pe- 
troleum Corporation, Sinclair Refin- 
ing Company, Sperry Gyroscope Com- 
pany and Wright Aevonauticil Cor 
poration. : 

To Sell Industry 


The advertisement is the first of a 
campaign to be carried out by Ameri- 
ean Airlines for the primary pur- 
pose of educating the general pub- 
lic, not only to the advantages of 
its own great system, but those of 
the entire industry. This was the 
assertion of C. R. Smith, dynamic 
young president of American. 

Mr. Smith pointed out that avia- 
tion has enjoyed a gradual, but con- 
tinuous growth, even during the pe- 
riod when energies of virtually all 
companies were concentrated on im- 
proving service. About 750,000 trav- 
elers availed themselves of the facili- 
ties of commercial air lines last year. 

While development of materials 


and personnel will continue as a mat-| 


ter of course, American believes that 
a new duty must be assumed. 

“The responsibility of the air lines 
today does not end with providing 
modern equipment, regular schedules 
and reliable service,”” commented Mr. 
Smith. “It is also the duty of the in- 
dustry to educate the public to the 
advantages of this new form of time- 
saving transportation. 


Valuable to All 


“The telephone which serves one 
business man is, admittedly of equal 
value to all other business men. The 
elevator in the tallest skyscraper is 
equally valuable in the building 
across the street. This principle is 
also true of air transportation and 

(Continued on Page 10) 
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TIME TO SELL 


C. R. Smith 


Filene Joshes 
Alarmists in 


N. Y. Address 


New York, April 3.—Edward A. 
Filene, the Boston department store 


Magnate whose ph ns for Maaasipaet” 


cooperatives has ¢xcited the genera 
attention of business men, told the; 
International Association of Sales 
Executives more about his plans and 
the underlying reasons at the Hotel 
Biltmore today. 


Speaking at times humorously, 
again satirically, and still again, 
seriously, the Boston executive 


summed up all of his objectives in 
the statement that he believes pros- 
perity lies in higher wages for all 
salaried men and women. That 
course not having been taken, he 
proposes to reach the goal by enabl- 
ing consumers to buy more with the 
same amount of money. 


May Be Insurance 


Mr. Filene soothed agitated hearts 
with this comment: 

“Instead of worrying over the rise 
of these consumer coéperatives, busi- 
ness men who keep abreast of busi- 
ness change will welcome them as 
reinforcements in the struggle 
against depression, and as insurance 


CREATES PRIVATE EMBLEM 


NHA Renewal Drops 
Movable Equipment 


Washington, D. C., April 2. 
—Renewal of modernization 
provisions of the National 


Housing Act by Congress ex- 
cludes guarantee of loans on 
movable equipment, such as re- 
frigerators and washing ma- 


chines. It also reduces loan 
insurance from 20 to 10 per 
cent. 


for the continuance of our capital- 
istic business system.” 

And to those who insist that there 
is something wrong with his pro- 
posal, if they could only lay their 
finger on it, he answered: 

“Livery stables by the thousands 
went out of business when the motor 
car arrived, which was obviously 
tough on widows and orphans who 
owned livery stables. Doubtless 
something should have been done 
for them; but nothing could be done 
without violating the basic principles 
of capitalism as well as the basic 
principles of common sense.’ 


Too Slow, He Says 


those present by asserting that the 
real argument against government in 
business is not that it is likely to be 
too radical, but too conservative. 

“Because a government can make 
up any deficit by taxation,” he com- 
mented, “it conserves 
practices which ought to be elim- 
we manage our businesses badly, our 
businesses are eliminated. 
fore, we must improve our methods. 
Therefore, we must give better 
service. 

“If these consumer coéperatives 
give more service to masses of con- 
sumers than they could otherwise 
get, they may prove to be the very 


bulwark of defense against Social- 
ism, Communism, and dead, dull, bu- 
reaucratic operation of industry, 
whether by the government or by 
short-sighted capitalist cartels.” 


Mr. Filene also amazed many of 


too many 
inated. You and I can’t do that. If 


There- 


salvation of our business system, a 


Last Minute News Flashes 


Milk Differential Continues in New York 
New York, April 3.——-Overriding opposition of organized advertising, 
Gov. Lehman has signed the bill continuing the New York State milk con- 


trol law for another year. 


It requires producers of advertised brands of 


milk to charge one cent a quart more than others on sales in retail stores 


in New York City. 


Co-operative Vitamin Campaign to Be Launched 


N 


A coéperative advertising campaign by producers 


of Vitamins E and F and by manufacturers of products incorporating them 
will shortly be launched in cosmetic journals and animal husbandry papers, 


with consumer copy to follow. Vox 


CORY of Advertising is in charge. 


A. N. A. to Vote on Question of Regional Meetings 


New York, April 3.—Members of the Association of National Adver- 
tisers will vote on substitution of regional conferences for the usual spring 


convention. 
in May. 


Whatever the decision 


Hammond Joins A. N. P. 


, the meeting or meetings will be held 


. A. Bureau of Advertising 


New York, April 3.—Charles P. Hammond has become promotion man- 
ager of the Bureau of Advertising, American Newspaper Publishers’ Asso- 
ciation, succeeding Samuel Carter III, resigned. Mr. Hammond has been 


with the Literary Digest. 


National Dairy Products 
Starts ‘Sealtest’ Campaign 


New Symbol to Be Applied 
to Entire Line of 
Dairy Products 


New York, April 3.—Creation of a 
private symbol which will rank with 
that of Good Housekeeping Institute, 
the American Medical Association, 
and others, has been undertaken by 
National Dairy Products Corporation 
with formation of Sealtest System 
Laboratories, Inc. Some advertising 
of Sealtest has already appeared and 
more will run in the future. 

A Sealtest laboratory kitchen is 
now under construction in Radio City 
to test National Dairy products and 
develop new uses and recipes. Most 
of the advertising is designed to cre- 
ate public confidence in the Sealtest 
name and symbol, which are usually 
presented without any reference to 
the sponsoring company. 

National Dairy Products formerly 
used an emblem denoting the ap 
proval of a magazine. This has been 
abandoned in favor of the new seal. 


lce Cream First 


First application of the Sealtest 
mark will be to ice cream. With Na- 
tional Dairy itself using a long list 
of magazines, 50 individual ice cream 
producing subsidiaries will put their 
own newspaper copy back of the “ice 
cream of the month.” 

Sealtest vanilla is the April dish, 
copy reciting that this selection was 
made by a Sealtest Kitchen flavor- 
jury, comprised of Jacques Gesell, 
chef at the Hotel New Yorker; Ra- 
quel Torres, screen actress, and Beu- 
lah V. Gillaspie, director of the Seal- 
test Laboratory Kitchens. A differ- 
ent jury will be used each month. 
The ice cream campaign will run for 
five months, with $6,000 monthly 
being awarded in a limerick contest. 

Entry blanks to the contest must 
be obtained from Sealtest ice cream 
dealers, and contestants are required 
to write a statement telling why they 
prefer ice cream produced under the 
Sealtest system. This must be ac: 
companied by an oval Sealtest sym- 
bol from a package of ice créam. 

The illustrations and suggestions 
in the campaign not only suggest the 
use of ice cream alone, but in con- 
nection with other foods. To this 
end, a Sealtest Kitchen recipe book 
has been prepared by Miss Sue 
Moody. It is offered for 10 cents in 
current advertising. 
the campaign is said to be new, and 
of a pioneering nature in merchan- 
dising ice cream. 

The present campaign includes 
both spreads and pages in a list of 
general and women’s magazines. 

E. J. Finneran is director of sales 
and advertising for National Dairy 
Products, while Earl B. Thomas is 
the account executive for N. W. Ayer 
& Son, Inc., handling the account. 


Heitkamp Casts Lot 
with Type Founders 


Elizabeth, N. J., April 3.—Fred B. 
Heitkamp has resigned as vice-presi- 
dent and general sales manager, 
Lyon Metal Products Co., Aurora, II1., 
to become assistant general sales 
manager, American Type Founders 
Sales Corporation. 


This phase of- 
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April 6, 1936 


MINNIE FROM 
MINNEAPOLIS 
i eee 


Oh la-dee dah, it’s spring, and I 
just feel so folksie and “all rights 
with the world” I hardly know where 
to start. I’ve outfitted myself head 
to toe with a new spring outfit, the 
boy friend’s thoughts have turned 
where a young man’s thoughts are 
supposed to turn in the spring, and 
I’m so happy, and ogee o-gosh, 
where will I begin? 

Oh well, I'll come down to earth 
with this: 

“Minneapolis heads the list of five 
cities in which business improve- 
ment has been outstanding in recent 
weeks, according to a survey made 
by Forbes magazine. Business com- 
pares more favorably with the same 
time last year than at any time 
since December 1935.” 


You know I just love statements 
like that. It shows I’m not a flighty 


flapper when I car write such 
things. The b.f. is wrong again. 
Flighty! Humph! 


But talking about flights (O gee, 
I just can’t stay mad) it looks like 
The Minneapolis Star writers are 
making some kind of a long-distance 
record, and if numbers count they 
ought to get an attendance prize too. 


When The Minneapolis Millers 
went way down to Florida to get in 
shape to win the Association flag 
again this year, Sports Editor 
Charles Johnson went along, and has 
been telling thousands of Minnea- 
polis Star readers the real sports 
“lowdown.” 


Then just when everybody in Min- 
neapolis is talking about our police 
system, The Minneapolis Star re- 
porter Ben Holstrom, packs his bag 
and is off to visit eight large Amer- 
ican cities so we can compare their 
police with ours. He won't find 
many more handsome than the po- 
liceman on my corner. 

Lots of people are up in arms 
about a railroad consolidation plan, 
so The Minneapolis Star business 
editor makes a swing around the 
state to find out the real facts for us. 


And do you know what? Guess 
who’s’ in Hollywood? Cedric 
Adams! _ I wish all you boys could 


know him the way we Minneapolis 
people do. He’s a columnist for 
The Minneapolis Star, and half the 
town won’t eat dinner until they’ve 
chuckled at his “In This Corner,” 
and found out what’s really doing 
in town. Everybody loves him and 
calls him the laughman with the 
lowdown. 


And now The Minneapolis Star 
has sent him to Hollywood on a spe- 
cial trip to tell us all about the 
screen stars, and the home town 
boys who have made good. Don’t 
you Los Angeles boys get mixed up 
with any of these screen sirens while 
Cedric is out there, because it will 
be in the paper sure! Boy, The 
Minneapolis Star certainly does 
things in a big way! 


Oh these balmy spring breezes, 
they make me feel so lah-dee-dah. 
You know what I mean. My heart 
goes thump-thump when I snuggle 
up to “tall and handsome.” Gee, 
why can’t he pop the question? 
Never knew an advertising man to 
be so bashful before. 


Just to think, Minnesota archi 
tects look for a $30,000,000 build- 
ing program in the state this year, 
and why can’t one of those 5,000 
homes be ours? Wish I could get 
that through the b.f.’s head as easy 
as advertisers in The Minneapolis 
Star can get their share of the busi- 
ness all that building and furnish. 
ing means. 

an 

When a girl can draw conclusions 
like that while the birds are chirp- 
ing and the warm sun just makes 
you feel ooh-la-la, I guess she isn’t 
any flighty flapper! We'll soon be 
swimming in Lake Minnetonka. I'll 
be seeing you! 


THe MINNEAPOLIS 


STAR 


“Largest Evening Home Delivered Circulation 
in Minneapolis.” 


EIGHT RELATED MAGAZINES—SIX DIFFERENT SIZES 
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NITY FAIR VOGUE HARPERS BAZAAR 
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_HARPERS BAZAAR “ESQUIRE |_| | 


Diagram used by Mr. Uptegrove to illustrate troubles of the agency. 


RadioWars On 
‘Fake Gadgets’ 


Chicago, April 1-—-Newspaper and 
radio warnings will be employed by 
the Institute of Radio Service Men 
to combat promotion of certain radio 
accessory manufacturers who sell 
“useless gadgets” to set owners. 

The advertising program Was ap- 
proved by directors of the Institute 
during its fourth annual convention, 
which closed here Sunday. The In- 
stitute will prepare newspaper ad- 
vertising for use by local chapters, 
and will also seek coédperation from 
radio stations. 

Explaining the projected cam- 
paign, K. A. Hathaway, executive 
secretary, said that thousands of 
dollars are wasted annually on 
“quack devices” selling at 10 cents to 
$1. The campaign will seek to con- 
vince the consumer that his money 
should be spent for legitimate radio 
products or services. 


Form Exposition 
Lithograph Company 

To tell the story of modern offset 
lithography, Cleveland lithographers 
have formed the Exposition Litho- 
graph Company for installation of a 
Harris press to be operated during 
the Great Lakes Exposition, begin- 
ning July 1. 

The committee is comprised of 
John Kuentz, Central Lithograph 
Co.; Carl F. Moellman, Continental 
Lithograph Corporation; Leonard E. 
Solomon, Crane-Howard Lithograph 
Co.; George Morgan, Morgan Litho- 
graph Co.; Percy N. Calvert, Reserve 
Lithograph & Printing Co. 


Start “Ringmaster” 
for Sophisticated 


The first issue of Ringmaster, 
dated May, has been published by 
Modern Group, Inc., 1 N. LaSalle St., 


Chicago. 

Harry McGuire is editor and A. B. 
McClanahan, New York, Eastern ad- 
vertising representative. 


Joins Steel Papers 


T. B. Little has been appointed 
Eastern representative at New York 
for Blast Furnace and Steel Plant 
and Heat Treating and Forging, 
Pittsburgh. 


Gordon Promoted 


Kenneth S. Gordon has been ap- 
pointed Chicago manager for M. C. 
Mogensen & Co., succeeding the late 
William G. Matthews. 


Midwest Farm 
Unit Defeated 
in Court Tilt 


Chicago, March 31.-—Five members 
of the Midwest Farm Paper Unit, 
Inc., were ordered by the federal 
circuit court of appeals here Friday 
to pay damages of $37,000 to the In- 
Pdiana Farmers Guild Publishing 
Company, Huntington, Ind., on 
charges of violating the Sherman 
Anti-Trust law. 

The Midwest Farm Paper Unit will 
appeal. The unit is composed of the 
Wallace Publishing Company, Des 
Moines; Prairie Farmer Publishing 
Company, Chicago; Wisconsin Far- 
mer Company, Madison; McKelvie 
Publishing Company, Lincoln, Neb.; 
and Webb Publishing Company, St. 
Paul. 

The publisher of Indiana Farmers 
Guide filed suit in federal court here 
several years ago, charging that in 
1928 the Midwest Farm Paper Unit 
members offered contracts whereby 
advertisers received a special rate 
if they advertised in all of the defend- 
ants’ papers. As a result, Indiana 
Farmer's Guide asserted, it was de- 
prived of 600,000 lines of advertising. 

Both the lower court and the cir- 
cuit court held they had no juris- 
diction. The Farmer’s Guide then 
appealed to the United States Su- 
preme Court, which reversed the 
previous decisions and ordered re 
trial. The second trial in federal 
court here resulted in a jury verdict 
May 26, 1935, in favor of the plain- 
tiff. 


Start K. C. Agency 


Marketing Associates have been or- 
ganized at 231 W. 47th St., Kansas 
City, Mo. Principals are Leonard 
Painter, former agency executive, 
Dorothy Hadsell, formerly in the ad- 
vertising department of Skelgas Com- 
pany, and Harris Steinbrook, artist. 


Joins Browne 


Herbert H. Bellringer has joined 
Browne Vintners Co., New York, as 
merchandising assistant on its new 
campaign on Wilson (That’s All) 
whisky. He was formerly executive 
secretary of the Greater New York 
Licensed Liquor Dealers Association. 


Coulter to Join CBS 


Douglas Coulter, vice-president in 
charge of radio of N .W. Ayer & Son, 
Inc., has resigned to join Columbia 
Broadcasting System April 13, as as- 
sistant director of broadcasts. He 
has been with Ayer 11 years. 


GET TOGETHER 
ON PAGE SIZES, 
UPTEGROVE BEGS 


New York, April 2.—Declaring 
that variations in page sizes of 
magazines are costing advertisers 
and agencies huge sums every year, 
Deane Uptegrove, art director of 
Richardson, Alley & Richards Co., 
urged publishers to standardize page 
sizes of related publications. He 
made this appeal in a talk this week 
before the American Institute of 
Graphic Arts. 

With material taken from his 
files, Mr. Uptegrove demonstrated 
that the expense thus occasioned 
does not end with rescaling and pro- 
ducing separate plates but frequently 
also involves complete new layouts 
to bring the elements of the adver- 
tisement into proportion. To this 
expense is added the cost of errors 
resulting from the confusion of 
sizes. 

One of his illustrations consisted 
of six treatments of a Martini & 
Rossi advertisement which were 
necessary in order to run the copy 
in eight magazines. The magazines 
are listed in the accompanying dia- 
gram. 

“Publishers of magazines are so 
engrossed with their own troubles 
that they never get around to think- 
ing of the agencies’ problems,” as- 
serted Mr. Uptegrove. “The agency 
art directors are so busy making 
rescales that they never have time 
to raise the question. If they do 
mention it, the magazine men get 
scarlet around the neck and mutter 
about regimentation. 


How It Works 


“If this individuality in page sizes 
led to some big, dramatic, art 
achievement, I would suffer in si- 
lence, but I have never yet seen any- 
thing startling done in one-eighth of 
an inch.” 

Mr. Uptegrove conceded that some 
progress toward standardization has 
been made in the larger circulation 
groups. 

“But we still have to rescale our 


Ladies’ Home Journal and Woman's 
Home Companion pages down to 
Good Housekeeping’s 7 by 10+%,” he 
said. “If we add a fourth magazine, 
Vogue, for instance, we have to lay 
out a third size. 

“Newcomers appear to have over. 
looked the need for reform. When 
Fortune was born, its founders went 
off the reservation entirely with a 
size of 8% by 11. Esquire chose the 
depth of Harper’s Bazaar and a 
width all its own. 

“If two related magazines do hap. 
pen to get together in their page 
size, they often drift apart on frac. 
tional advertisements. Elks’ Maga 
sine and The New Yorker have the 
same page size, but the width of 
their two-thirds page unit varies 
one-eighth of an inch.” 

Mr. Uptegrove declined to recom- 
mend standard page sizes for various 
groups of publications, inferring 
that uniformity, and not certain di- 
mensions, is the principal consid- 
eration. 


Forms Denham & Co. 


Athel F. Denham has sold the 
Long Island, N. Y., Independent and 
Today in Long Beach to L. I. Inde 
pendent Publishers, Inc., Eastern 
syndicate, and has formed Denham 
& Co., market development organiza- 
tion, with headquarters in the Book 
Bldg., Detroit. 


Dan J. Donnelly has become sales 
manager of radio station KGB, San 
Diego, Cal., succeeding Roger K. 
Huston, appointed manager. Mr. Don- 
nelly was formerly with the San 
Diego Union and Tribune and St. 
Paul Dispatch and Pioneer Press. 


Gets “Country Life” 


Country LifeAmerican Home 
Corp., New York, has appointed Ful 
ler & Smith & Ross, New York, for 
Country Life. The agency has han- 
dled promotion of American Home 
for the past year. 


“Merchandiser” Moves 


Editorial offices of The Syndicate 
Store Merchandiser have been moved 
from Newark, N. J., to 19 E. 47th 
St., New York. 


Willard to Swann 


Carl D. Willard has joined Swann 
Studios, Chicago. He was formerly 
art director of Lord & Thomas. 


DETROIT INDUSTRIAL EMPLOYMENT COM- 
PARES WITH TRUE STORY CIRCULATION 
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Newsstand Type Circulation:—1, Makes your advertisement better read. 2. Gets 
your advertisement read by people with money to spend. Follow the Payroll 
With True Story—Largest Newsstand Sale in the World—And at the Premium 
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ILLY 2? Of course it's silly. Important execu- 
tives don't have time for cake baking —or, 
we might add, the inclination. And it's really 
too bad, for then they would know, as women in 
nearly two and a quarter million homes already 
know, the wonderfully instructive, interest- 
ing and practical food articles appearing in 
Pictorial Review each month. 

Only a few months ago a half million of these 
women sent us their favorite recipes, every one 
of which contained food products advertised in 
Pictorial Review. We don't know how many tons 


of flour, chocolate and other ingredients these 
women used in making these recipes, but cer- 
tainly, the amount must be staggering. 

Such undeniable proof that Pictorial Review 
creates the sale of food items must naturally reflect 
the ability to sell other products—yours included. 

A guaranteed circulation of two and a quarter 
million and higher rates become effective with 
the September issue. Avail yourself of a con- 
tinuance of present low rates through August 
1937 by investing in Pictorial Review prior to 
the September issue. 


For the first eight months of 1935 a grand 
total of 174,898 nickels were received 
from readers for cover reprints *** With 
one exception, Pictorial Review has 
shown a gain in advertising revenue 
for fifteen months in a row, over the 
same months the year previous ¢** Dur- 


ing 1935 Pictorial Review led all other 
women's large size magazines in the 
number of new accounts ***Some fifty- 
odd new advertisers have already come 
into Pictorial Review in 1936°**An ad- 


vertiser reports that out of a field of six 
magazines, each with a circulation of 


approximately two million, Pictorial 
Review led with a coupon cost of 1é6c 
against the next lowest cost of 37c. 


Pictorial Review 
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OLDSMOBILE T0 
USE 3,000 PAPERS 


Detroit, Mich., April 2.—Over 3,- 
000 newspapers will be used by Olds- 
mobile in the largest spring cam- 
paign in its history, V. C. Havens, 
advertising manager, announced to- 
day. 

“Expanded production facilities 
have made possible the manufacture 
of more Oldsmobiles this year than 
ever before,” said Mr. Havens. “The 
lower prices of the 1936 Oldsmobile 
six and eight, together with the 
owner satisfaction which is so much 
in evidence, point to a greatly ex- 
panded market. 

“Hence, our advertising will reach 
not only mass markets’ through 
metropolitan dailies, but more re- 
mote communities through small 
daily, and even weekly newspapers.” 


Brown Catalog Out 


Brown Shoe Co., St. Louis, Mo., 
has issued its new spring and sum- 
mer catalog. The book deviates from 
the usual general line shoe catalog 
in its durable one-piece blank em- 
bossed cover and Wire-O-Binding. 


Motor Builder 
Gives Himself 
Herculean Job 


Milwaukee, Wis., April 2.—Though 
hitching its wagon to the home wash- 
ing machine star, Briggs & Stratton 
Corporation, of this city, has given 
itself ambitious dual assignment of 
helping manufacturers using its gaso- 
line motors sell more of their prod- 
ucts to farmers, and of making the 
Briggs & Stratton name so popular 
that farm families will demand 
equipment powered by it. 


To this end, the company is satur- | 


ating the farm field with advertising, 
using virtually every paper in the 
field, with its campaign merchan- 
dised through such dealer journals 
as Electrical Dealer, Electrical Mer- 
chandising and Hardware Age. 

The magnitude of the company’s 
task is indicated by the fact that 
its motors are used by 32 washing 
machine manufacturers, 37 pump 
manufacturers, 5 tractor manufactur- 
ers, 19 makers of lawn mowers, 15 
lighting plant producers, and a large 
number of miscellaneous caterers to 
farm trade. 

That is why copy will deal chiefly 


with lightening the burden of the 
farm wife. “End Wash Day Drudg- 
ery,” the catch phrase which heads 
most of the copy, is regarded as sure 
fire. It also supplements active sell- 
ing efforts of the manufacturers in- 
volved. 

Klau- Van Pietersom- Dunlap As- 
sociates, Inc., is in charge. 


DeFur Joins Steele 
Paul O. DeFur has been made as- 
sistant manager of the radio depart- 
ment of Steele Advertising Agency, 
Inc., Houston, Tex. Mr. DeFur was 
formerly with several Houston radio 
stations. 


Account to Key 


National Marking Machine Co., Cin- 
cinnati, O., has appointed Key Ad- 
vertising Co., Cincinnati, to direct a 
campaign on “Fantom-Fast,” invis- 
ible laundry marking system. Trade 
papers and direct mail will be used. 


Steinhardt Expands 


Lewis Steinhardt & Co., Philadel- 
phia, have added a merchandising 
department, in charge of Max Levin- 
sky, secretary-treasurer. 


Kirtland-Engel Named 

Kirtland-Engel Co., Chicago, has 
been appointed by Morrison-Atlas 
Products, Inc., shoe shining kits. 


BECAUSE: 
virons—84% 


people—the kind who can 


family coverage 


be stimulated to action. 


It reaches practically all the worthwhile families in Baltimore and en- 
. . Its editorial policy is geared for alert, quick-moving 
- More and more advertisers each 


year find that it produces—which explains the million-line increase in advertising 


that results-seeking adverti 


sers gave it in 1935. 


Here are the circulation figures: 


106.829 Home Delivery Circulation—29.000 more than any 
other Baltimore Evening paper. 
169.062 City Zone Circulation 18.000 mere than any other 


Baltimore 


B38..82536 Trading Zone Circulation—52.000 more than 


Evening paper. 


other Baltimore Evening paper. 
200.179 Total Circulation—@1.000 more than any other Balti- 


more Evening paper. 


(Figures from ABC Report—12 months ending September 30, 1935) 
For Sales Results—Schedule the NEWS-POST. 


any 


Baltimore’s Family Newspaper 


Represented Nationally by 


HEARST INTERNATIONAL ADVERTISING SERVICE 


RODNEY E. BOONE, General Manager 


The Baltimore American is your pest buy. It, roo, 


gives you a plus coverage — circulation over 227,000 —the 


largest in all the South, and 


over 30,000 more than.any other 


Baltimore Sunday paper. 


More Local 
Advertisers 
Using Comics 


Kansas City, Mo., April 1.—Comics, 
hitherto confined largely to national 
advertisers, are being taken up in in- 
creasing numbers by retailers, it was 
reported at the mid-year meeting of 
the Midwest Advertising Managers 
Association Sunday and Monday. 
Thus far few of these strips have run 
in color, but with some aid by news- 
papers, big dealers will break into the 
color sections in the near future, it 
was predicted. 

Color was the thread which ran 
throughout the conference. There has 
been a definite increase in the use of 
r. 0. p. color, both by national and 
local advertisers, it was stated. In 
fact, the demand seems to be some- 
what ahead of facilities in some in- 
stances. 

The association reported a reduc- 
tion in use of special promotion 
pages, feeling that it is better to em- 
phasize regular use of advertising 


than expend energy and effort in 
selling space on a _ single-insertion 
basis. 


Roy F. Bailey, publisher of the Sa- 
lina Journal, announced that he will 
offer a plaque, to be the permanent 
property of the paper winning it 
twice, for the best newspaper promo- 
tion of the year. This trophy will 
succeed the Gene Kelley plaque, now 
held by the Salina Journal. 

J. H. Jordan, business manager, 
Duluth Herald and News Tribune, is 
president of the newspaper associa- 
tion. 


Spring Colors 
Dodge Reliance 
in New Effort 


Detroit, Mich., April 2.—-The power 
of color will be given its most gruel- 
ing test by 5,000 Dodge dealers 
within the next two months. 

With the Dodge countrywide Open 
House Spring Color Pageant to be 
launched Saturday at a dealer meet- 
ing over 73 Columbia stations, and 
to be followed by greatly intensified 
newspaper copy, Dodge is going out 
to see just what there is to the 
legend that spring and color have a 
strange effect on men—and women. 

All Dodge dealers are ready for a 
formal—but not too formal—intro- 
duction of models in bright new sea- 
son’s colorings in which their cars 
are now available. Dodge color spe- 
cialists are said to have surpassed 
all their own and others’ efforts in 
the development of new colors and 
color combinations. 

A. vanDerZee, Dodge's general sales 
manager, was to vie on the micro- 
phone Saturday with such stars as 
Bert Lahr, the King’s Guard quar- 
tette, Gertrude Niesen and Freddie 
Rich’s orchestra. After that—the 
deluge of color. 

Ruthrauff & Ryan, 
agency. 


Wile and Murphy 
Join Coy Glidden 


A. R. Wile has become secretary 
and Edward V. Murphy, treasurer 
and vice-president of J. Coy Glidden, 
Chicago marketing counselor. Mr. 
Wile was formerly with J. P. McKin- 
ney & Son, and Mr. Murphy with 
Kelly-Smith Co., newspaper represen- 
tatives. 

Dr. George Halley has 
Glidden organization. 


Inc., is the 


left the 


Gets Steero 


American Kitchen Products Co., 
New York, maker of Steero bouillon 
cubes and Ameko flavoring, has ap- 
pointed Geare-Marston, Inc., New 
York, to direct its advertising. Rad- 
cliffe Romeyn is account executive. 


Gardner Appointed 
Gardner Advertising Co. New York, 
has been appointed by William 
Knowlton & Sons Co., manufacturer 
of women’s hats. George W. Jones 
is in charge of sales promotion for 
Knowlton, and William L. Ledwith is 


account executive for Gardner. 


NBC Gets 3 
New Outlets 


New York, April 2.— National 
Broadcasting Company will add three 
outlets to its list of New England 
stations, through an agreement with 
the Yankee Network. The stations 
are WNAC, Boston, which will ‘be 
the new affiliate for the Red 
(WEAF) network; WEAN, Provi- 
dence; and WICC, Bridgeport-New 
Haven. 


WNAC Supplants WEE! 


WNAC, key station of the Yankee 
Network, was established July 31, 
1922, and, as a former affiliate of 
NBC, took part in the first chain 
broadcast, July 4, 1923. It sup- 
plants WEEI, Boston, for whose 
purchase Columbia Broadcasting Sys- 
tem is negotiating. 

NBC now holds a contract with 
WEEI calling for a year’s notice, 
but it is expected that the new 
arrangement with WNAC will go 
into effect in the fall. WEAN and 
WICC will join the chain Jan. 1, 


FAMOUS 
LAST WORDS 


eee 
“Our catalog will ‘get by’— 
we can’t afford a new one”’ 


The time has passed when bosses and 
stockholders enthuse over reports of 
penny-saving. They are looking for 
action — right now. Red-ink depart- 
ment heads are giving way to black- 
ink men who do things. 


One thing you can do immediately is 
to write for the Heinn brochure, ‘“The 
Catalog Question.” It contains the 
sort of fundamental! information that 
executives and directors like to see 
when they pass on important appro- 
priations. 
It points out how, with the Heinn 
loose-leaf system, your catalog can 
become a dynamic force in your busi- 
ness — how it can increase volume as 
much as 50% on new items alone — 
boost your average sales per customer 
-reduce catalog and price book ex- 
pense on a per-year basis — and 
eliminate needless expense for corre- 
spondence, telephone, and telegraph 
. Write for your copy, on your 
business letterhead. 


Pe wore: 
_= 


America’s leading manufacturers 
of salesmen’s equipment, 


a Ze 


THE HEINN COMPANY, Dept. 416 
326 W. Florida St., Milwaukee, Wis. 


Please send your brochure, ‘‘The Catalog Ques 


tion,’’ analyzing modern catalog methods. 
cg ORO ee ude Position............. ; 
Company... 
Address 
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OSMOPOLITAN 


ALL General Fiction Magazines, 
BOTH Monthlies and Weeklies 


bal 


or Last 6 Months, 1935 vs. 1934 
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Donald Shaw Joins 
McCann-Erickson 


McCann-Erickson, Inc., New York, 
has named Donald S. Shaw assistant 
to the president, effective April 1. 
He has been Eastern sales manager 
of National Broadcasting Company, 
and in his new work will take charge 
of radio activities. He was previously 
with 
Oil Company. 

Mr. Shaw will be succeeded at NBC 
by John H. Bachem, who assumes his 
new duties immediately. Mr. Bachem 
joined the NBC sales department in 
1932 after 14 years in the magazine 
field. 


Goudy Honored 


The new typographical laboratory 
of the School of Journalism, Syra- 
cuse University, will bear the name 
of Frederick W. Goudy, famed type 
designer of Marlboro, N. Y. Mr. 
Goudy is preparing a series of draw- 
ings showing steps in type design 
for permanent exhibition at the 
school. 


Clubs Aid Reliet 


The Women’s and Men’s Advertis- 
ing Clubs of Pittsburgh have made 
a joint appeal for flood relief funds. 
Checks payable to the American Red 
Cross should be forwarded to Fred 
W. Morgan, treasurer, Pittsburgh 
Advertising Club, care of Bell Tele- 
phone Co., 416 Seventh Ave. 


several agencies and Vacuum | 


HITLER 1S ONLY 
USER OF RADIO 
IN GERMANY NOW 


Advertising Men Here to See 
How Yanks Do It 


(Picture on Page 35) 

New York, March 28.—Under gov- 
ernment regulation, German adver- 
tising conditions have improved re 
markably, according to C. A. Kupfer- 
berg, spokesman for a group of 35 
German business men and women 
who are touring the United States. 


Herr Kupferberg manufactures 
Kupferberg’s Gold champagne. He 
is also head of the Werberat Der 


Deutschen Wirtschaft, or German 
Federation of Advertising Managers 
Among the changes which are 
benefiting advertising, he empha- 
sized the requirement of truth. 
Under present regulations of the 
Werberad, which has powers similar 
to the Federal Trade Commission, 


advertisers who offend on political, 
moral or religious grounds can be 
denied the use of any or all media. 


Own Story Only 


Comparisons are forbidden in Ger- 
man copy, though it is permissible 
to praise one’s own products. Adver- 
tisers who offend are subject to 
severe penalties. As a consequence, 
the public has faith in advertising 
messages, and depends upon their 
truthfulness. 


Newspapers and magazines are 
required to file circulation state- 
ments with a governmental body, 


Herr Kupferberg said. Inaccuracies 
are punishable by loss to the offend- 
ing publication of the right to ac- 
cept advertising. 

Another significant development 
in German merchandising is price 
maintenance on branded merchan- 
dise. This is done on a voluntary 
basis through the Markenschutzver- 
band, or union of producers’ of 
branded goods. Nearly all mann- 
facturers of branded products are 
members. Manufacturers file retail 
prices of their products with this 
organization. 


Exceptions are allowed for shop- 
worn, or damaged, or outmoded 
articles, but otherwise the _ resale 


price must be maintained. Manu- 
facturers agree not to sell dealers 


It. P 


and that goes for Advertisers too! 


Out on the prosperous 


farms in the Cedar 


Rapids area Spring plowing is underway. 
Everyone knows that the soil must be prepared 
for the crop which is to follow. The soil in the 
Cedar Rapids area is good soil, and a little 


cultivation yields bumper crops. 


The same 


rule applies to selling in this prosperous area. 
A little cultivation through advertising, and 
sales follow, because farmers in this area have 
the money. One of the bright spots in the 
national picture, the Cedar Rapids area is ripe 


for sales cultivation. 


In the A.B.C. trading 


area of 180,000 people, The Cedar Rapids 


Gazette offers the unusual coverage of 75°. 


New York Chicago 


“BLANKETS IOWA'S RICHEST MARKET" 


The Cedar Rapids Gasette 


Represented Nationally by 
ALLEN-KLAPP-FRAZIER CO. 


Detroit St. Louis 


ad 


EXCHANGING AMENITIES AT LUNCHEON 


n= en cnonenesnntllniinendinanee . | 


Front row, left to right, Homer J. Buckley, Buckley, Dement & Co., who presided; 

Mayor Kelly; Postmaster E. J. Kruetgen; Wilhelm Tannenberg, German consul 

in Chicago. Standing, Fritz Fischer, |. G. Farben, Paul H. Ortmann, of Chicago 

Abendpost; C. A. Kupferberg, spokesman for the German party; Victor Scheide, 
1. G. Farben. 


who depart from the _ suggested 
prices. 

Within the past six months, com- 
mercial radio broadcasting has 
ceased entirely, Herr Kupferberg 
said. Stations are owned by the 
government, and all time is devoted 
to political purposes. 

Chain stores have not reached any- 
thing like the stage of development 
attained in the United States. A 
few large department stores operate 
in several cities, and there are a few 
tobacco and coffee chains, as well as 
such firms as Woolworth’s, but with 
those exceptions retail business is 
dominated by independent outlets. 
The food and drug fields are as yet 
unexploited by chains. 


No Advertising Agencies 


Specialty selling is confined to 
established retail outlets, and there 
is almost no house-to-house solicita- 
tion, according to Herr Kupferberg. 

In the _ professional advertising 
field, there are important differences 
between practices in Germany and 
the United States, he pointed out. 

There are no advertising agencies, 
in the American use of the term. 
Independent agents represent all 
newspapers, magazines, and the out- 
door street pillar space used for ad- 
vertising. Any licensed agent can 
sell space in all these media. His 
compensation ranges from 10 per 
cent on display space to 20 per cent 
on classified. He guarantees the 
credit of advertisers, renders in- 
voices to the advertiser, and also 
forwards plates to publications. 

He does not, however, concern 
himself with the creation of adver- 
tising. The compensation is fixed, 
and competition is primarily on a 
service and individual preference 
basis. An advertiser can use one or 
more agents, as he sees fit. 


Creation of Copy 


The creative functions of advertis- 
ing are handled either in the adver- 
tiser’s own department, by an adver- 
tising consultant, or by free-lances. 
There is no definite scale for com. 
pensation. 

Publishers frequently have their 
own representatives in large centers 
and accept orders direct but fre- 
quently request that orders’ go 
through agents. 

Interest in market analysis is in 
creasing, and many publications are 
engaged in this work for advertis- 
ers, as in the United States, Herr 
Kupferberg said. Similarly, product 
analysis, under the direction of ad- 
vertising counsel, is growing in ac. 
ceptance. 

The party is visiting principal 
cities and will sail for Germany on 
April 8. 


GERMANS TO LINGER 
FOR CHICAGO MARVELS 


Chicago, April 1—Members of the 
German advertising group touring 
America were entertained at a lunch- 
eon by the Chicago Federated Adver-. 
tising Club at the Hotel LaSalle to- 
day. The representatives of German 
advertising said that they would 
spend more time in Chicago than any 
other American city. They planned 


of Marshall Field & Co., and some of 
the famous mail-order’ establish- 
ments. 

Homer J. Buckley, president of 
Buckley, Dement & Co., was chair- 
man of the luncheon meeting, which 
developed into a recommendation 
for the adoption of the Audit Bureau 
of Circulations idea for Germany. 
O. C. Harn, managing director of the 
A. B. C., described the successful 
working of this coéperative idea in 
the United States and said that it 
would undoubtedly produce a greater 
volume of advertising wherever 
tried. 

Mayor E. J. Kelly, Postmaster 
Krutgen, Wilhelm Tannenberg, Ger- 
man consul in Chicago, Paul H. Ort- 
mann, of the Chicago Abendpost, and 
others spoke, extending the greet- 
ings of Chicago to the visitors. Ac- 
knowledgment was made by C. A. 
Kupferberg. 


STATION 


PROGRAMS 


@ Buying radio programs need no 
longer be a problem of hunches and 
hopes! John Blair Stations have out- 
standing sustaining programs of proved 
selling ability which are now available 
= reed a spot, sectional, or national 
basis. 


@® Call your nearest John Blair office 
today for an audition. Complete case 
histories and merchandising plans are 
included for every one of these time- 
tested radio shows. 


JOHN BLAIR & CO. 


Me ia 


NEW YORK - CHICAGO: DETROIT: SAN FRANCISCO 


2,000,000 
KIDS 


ARE GOING TO 


CAMP 
THIS SUMMER 


@$65,000,000 will be spent 
to feed and equip them! 


@® What a kid uses at camp, 
he will use at home! 


For Details Write 


CAMPING 
WORLD 


The National Magazine of Camping 


11E.44thSt. NewYork,N.Y. 


| 


' 


to see the postoffice, the retail store 
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ADVERTISING AGE 


lah 


ERE is your product out where she just can’t 
miss it. Why, she read all about it in your advertise- 
ment just the other night! 


Tie-ups like this in the store get results. This is the 
soundest kind of merchandising. ‘That is why we bet 
she buys. 


Get the cooperation of leading grocers and the odds 
for sales turn sharply in your favor. Just by giving a 
product good display a grocer can increase its sale 20% 
to 50% or even more. Through suggestive selling, and 
through many other means which the grocer has at his 
disposal, he can do much more. 


One sure way to get the active support of leading 
grocers is by sound advertising directed specifically to 
these important grocers. 


Through The Progressive Grocer you can reach the 
leading grocers in this country. With its circulation of 
75,000 hand-picked grocers, The Progressive Grocer 
reaches the greatest, most active and most responsive 
army of distributors in the entire food industry. These 
grocers influence the food buying of 15,000,000 house- 
wives in the store when they are looking for ideas. . . 
and when they are buying. 
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Hobart Building, San Francisco 


‘ee og a Oe age aaa a 7 a sah * = ieee ee | ele ~ 4 SF ot Soe. eee ba | Pea - a, a a Se 3S 1) ry Soe = Ce ea en ie a ee ree ~ el ne ae wt 
ga eee poe” “agK ee Yd re ets ny Sah, a aes ie ak 8 a ; F : aSy Seen tales. s Paani Gee Dg Vm ae: te s ae ‘ keer: nae : sk, ee, red rr a i is FY ‘ 
Me Fi ie at [an Ae ~ yr TM ag ao xt - f es a Ago S * : Rubel ne ” Bee ae wh NS oe tae Soe ta a ees es a ae ee ‘ 
; aie tnd ao rae ithe, ‘ , - oe We SOS oe shinee Te : m7 , Wade 3 Se eee oe 70 _ Jo Dene en aa ie 
Ty Maire hee, : ons ae Vi ue i RG een Pe ada Ml 
gy oe" roan’ ‘ Pe Pe . = - , : “i is. Aes sy OR: Fae SRK. ical 7 Ee eee ae , ick fy: oe 
Fees ie ae Fe uli eRe oe a. a 2 : : 3 As , ‘ % % % OF, nee eee 3 r 
es Ake 2 Wish rs he oa ry . } " ih 4 . mys a : F ed : 7 é ‘ oe 4 7 ‘as i . ‘ ~ f 4 €35 
i 
f nae 
P ee 7 i) sci 
_—_——$——$—$— —$—$—$—$—$—$—$—————————— —————————————————————r—r—r—r—rrrrrrr eee '""'"™m. ae EE — } ~agh 
Pee Fie 
do t 
Fite . ay 
ae 
Ps . 
pups 1 
a ane e 
2 ‘ea 
; my 
4 ip. 
a ue ae * 
.: ee 2 fa j 
“oe "la atic Bs ie ia 
ora et ene Po 
a eee ‘.. “a % a 
ie eek a = Ree 
arnt ae oe 
if ae al kaa ae ; ~ 
: i re. 
. - 4 i ae tat: ae 
q = oe ae =. pee ret . 
ee i ae " oll Sitecraataee 
: <a re Me. are a 
‘ a “he a 
ek Ms ci 
on 3 fee + Megs 
a = pi: +. ae See 3 
» p gt Geen ee o 2 
nah “4 in s eee F hy. 
ms by <M ; : on 
, . , ir , ‘ oy. be 
: uf ak * Be’ ‘i icy «tae 
2 bg at eae 3 Se vaky aman 5 
an ill co RA ae fae a 
Y i. ag ge j Bia & wf AR ee io r. + ae ts 
; a car. <i *S A te an 
: ’ ries. - e. wh ak) 
9 is i : an 
: . =e et: roe us ey ne ; werk xj 
- er Reps. ge eo a ie. oo 
—— 5 page: a8 ae Sie ki: Ger. 
ay ; eee - a rss eae, 
; i ; i ae f ee cl 
ee... cage a estes 3 
‘ A eee ee # a i pet ae nee 
7 . ee Ale is — > 
re a Ro ee a f . 
. A pg a i - 
4 ae — : 
A ae a. 
, 7 et mar, Wiese 
5 3 ee. ei 
. bs Sa eee 
4 —— F ° Sipe See 
*R «Ne en 
as > ae te ; 
, ke oe Se : 
i TRY SOME TOMmeTt PY “b a : 2 ii : ay a i oe : 4 
e eae oes 7 
3 a ee ee 
Be eae , , G pe 2g > <a ‘ aa ee * me -<, ary 
e SS ee 
é re - hes ar Bite 
Ke a ee. Sees ie Bi 
oy * ‘ ts im. MDE T Me ee ae 
§ . a ‘. mie “: o NO) eet 
Gee 4 ‘dl Pas bre at it i 
. i i Fe wee, Mie 8-7 ae . 
MdpuE PROum ay eee er ee 
: ‘ " ~ Soe ee eR! 
5 + bg ERT A Si ee ne Ce . ee eee 
pies ¥ sala as epee 
— b 5 We Toad”, Bars ieee. Pe ie as 
" e*/f ¢ =" . Hy eon LS AR Ss 
§ vA 4 ot ae ade Pn i” i liag ra ae 
“ vU% Yds 5 : , C49 ie ’ nideee Ser a 
“4 4 We Pe Ec vik pT ae 7: an 3 
Buches ppg nuch Me a a ee Cea 
: Vi eer ST Bh A Sot Cl ioe, 7 
7 ; ane Eh . aie . 
¢.05 @&  ——_— oe 
a} % 7 ¥ ft ae so ‘ 
/ = SPE eS ee i eS. Spears “eee 
t i $ "Ct hy 3 4S bt SG 4 ae 4 ee ™ ee i 5 NE a 
' gaue m8 a Buel j Pe eee ran art “RS a9 aca ae 
i AS - Pa eee Pi Pe eid he ee i pap os re sa 
7 4 ai See e 14 oi int eo 
: ne S i , oo RNG ERL ES 2 RS SEE es 
. mmm - 7 Ce oe, ans is ee 
; F =’ : ‘ i : ar cae ; 
/ ‘d hy S f ¥ ag Bee i pa! og 
Fad Iu, “ees v0Gte Mics 2 Ce a ae ee eae ae = 5h, Sopa 
COUCIEOR! pag gepreueeey rao ter AE es ss eas 
Ad ee e| -—¥ 5 oe 5 ee make { ae 
. or AE dt Oo OS ie 
a5. ; BS ce ae NE Riee 3 a lac eae oe i 
™ ot mr ‘ks aed! 26k a a CE NRT reg Ba Fr 
ee — ae ee re io a 
; } : a 
‘ bg Rie 
its” me PROS Bee i yea 
i ae cs oa Fy ae Pe me = % Pt Rae 
. a 7 i ane 2 ee ; yg hae ie evar 41) 
. = § e il os fern Pe Be) ines 8 ae + Peon ee, 
mk ‘ * » *, ele ee ¢ ne. ee cg: Se o> >? by a 
; ‘ ieteg. oe Ra a Pages ? aes — > 
} r : * fe , iG Sg ae a 
" ee pd )-5 Sista: 
ae 5 ; ec = “ — 
, pigs y e eek 3 ee, vets eb 1. ok 
eee, ; eck " eerie eo 
i a os g eee 3 ee e he 2 ae ae se 
Fae ye 3 < taaee tics + z ais ag Rees ES 
2 ia ahd oe Peon staph sks? . ee 
ert: Rk teen aM 5, ey * 
Ae ee eee : a : 
mares PO of aE as wit ee mh Z 
RE Se on 
Pere é ae . , 
reas Me aH * Ser i a es ; ’ i 4 
Betis ei ‘ 3 : ee : a 
at Se oe cea j 9 iets 
RR oS ee ‘ . gee 
pi ais “gee Pees: SS 3 Tac aa eee 
my ne a i — —_— 5 RS 
he se oe woh "tae 4 _ ree 
Ee Sai ‘ - cong a 
:. ee fo ee ae ‘ : a OE 
aes fe 4D < ie Ad, 
Bienes Co 
Bes 
pen Sie 
Rib eens 2 Sh 
Cras: ok ee a 
fe Ne ae 
feie se 
BF ion Oe 
=, 
ick Building, New York 
Butterick Building, New Yor 
‘er 
ok oan 
Be a 
Betws os. 
eee 9 
pee | fe 
he ai Be 
Pe See a & nfs 
* oy a 
tic his soy 50 an, ANON Tey | aad aT 6 ep NEN SN Soe a OTe Ei ee STS ARS UR (aA DR RSS No (co eS uae SIA aaa od Hak cali ge eee, Sa WRT Rie RE oe Ne oon Se eg A WT) bate ale en > gee a ae , Beer inte BE fire Focat 5 ee Rs Pere he a SH 
pace he te (aie eosk ee BRE Tra Fy oe Meigs piety ‘gee me ate alte he oe oe a, PRC aT OR a kM se Bn Fae ain GY an age eS ar ai te akg Moe ee a tet tales Peaster? gS Werke Soe Pose aie sk masiak Uke Sie Br Crs eo ee et j SR REN gt A ee 
ae PKs ah ce ee Pama Sacto hes seize Ma Df May tH eee er ‘CRE ET Saag rd Noes Gece Be ieee 2s a: Sree s eee oe Brame, eee oem ay Mek 4 ese ba aay, te piiieie a Bite a> ee ty eee aaa Baal SS Bae ee Sg ae 
ee Ae i, Me) PRPS he ee ; Prete ave NS Serie ‘ Tal EPR fe Sans eG ok eR aes CON 5 Ske hg Me Feo a ONCE Tage be Wee ASG A RAR 0 2S + SE alms - ® Ca Peey  Mae D< a a a Sh, MMT oe EU oi ag ae Sac a oar a aes 
mA ey ‘ ; Riwe chepnar! fi . ; : me es 7 Bi Rete soc Re. as % Rempey oe Rear ae Mi Syme h - ee enna saci fees ca Sth Saf atin ae’ Bis Sake da: erie He 5, a SS) a 
ae 3 ‘fg ees: ieee rs "OAS rane - : : H " t ¥ ~ set Senn Tee ee fh RD i RE he elma ae Sele, {VER eve AS Te 


ADVERTISING AGE 


April 6, 1936 


Explains Ruling 
of “World-Herald” 


Omaha, Neb., World-Herald has no 
ruling affecting merchandising tie- 
ups with theaters, such as was re 
ported recently, ApveRTISING AGE is 
informed. M. B. McNab, business 
manager, explained, “We have ruled 
that no advertiser shall act in a 
brokerage capacity for another ad- 
vertiser. In the case of the Brandeis 
theater and J. L. Brandeis & Sons, 
we simply informed the merchant 
he would have to pay amusement 
rates for film advertising. 

“As for merchandising tie-ups with 
motion picture theaters, the World- 
Herald is always coéperative in such 
efforts, and never has questioned the 
right of theaters and merchants to 
get together.” 


Joins Hill Engine 

James M. Degnan has been ap- 
pointed sales manager of Hill Diesel 
Engine Co., Lansing, Mich., succeed- 
ing Fred E. Mengel, resigned. Mr. 
Degnan has been with Worthington 
Pump & Machinery Corp., Harrison, 
N. J. 


Edmonds in Charge 


Robert Edmonds, of the Detroit 
office of Campbell-Ewald Company, 
has been appointed Chicago manager. 
Garfield C. Packard has been as- 
signed to the radio department, suc- 
ceeding R. E. Howard, resigned. 


COPY PREVIEW 
IS DRAMATIZED 
BY CHEVROLET 


(Picture on Page 35) 

Detroit, Mich., April 2.—Chevrolet 
advertising plans for spring and 
summer were demonstrated to 200 
dealers in dramatic fashion this 
week. As Advertising Manager C. P. 
Fisken went down the list of appeals 
to be used, blank panels suddenly 
whirled around, revealing enlarged 
advertisements embodying each 
point. 

Three stages were also utilized to 
present photographic blow-ups, re- 
vealing the reasoning behind the 
new Chevrolet campaign. 

Visualization of the promotion 
went even further in the case oft 
radio. 
it was announced that the assem- 
blage would be given a sample broad- 
cast. A dial was turned on a huge 
radio cabinet occupying the center of 
one stage, and Rubinoff’s theme 
music came through faintly. Then, 


As the plans were explained, 


as it gained volume, the curtain 
went up, revealing Rubinoff and his 
bandsmen in person. 

Campbell-Ewald Company is the 
agency. 

Employing newspaper, magazine, 
radio and outdoor, the Chevrolet 
campaign will not only represent 
greater volume, but will embody new 
appeals, the dealers were told. All 
plans, however, are based on the 
fundamental demand that Chevrolet 
advertising be built definitely around 
the merits of the car itself. 

The company will continue to pro- 
mote used cars, emphasizing the re- 
liability of Chevrolet dealers. Ad- 
vertising in metropolitan centers will 
feature a new treatment of the “clas- 
sified” style of promoting used cars. 

Mr. Fisken announced that the 
stars of the Chevrolet Saturday night 
broadcast will be featured in tran- 
scriptions, extending the “Musical 
Moments” series into its second 
year. Rubinoff and his violin will be 
heard on 39 transcriptions; Virginia 
Rea and Jan Peerce on 13 each; and 
other artists, appearing as guests, 
will provide 13 more. Graham Mc- 
Namee will announce all 78 of the 
new transcribed programs; and a 33- 
piece orchestra which has been sup- 
porting Rubinoff will provide back- 
ground music. 


NEBRASKA .... 


mks 


st State 


inFARM INCOME 
Per Capita 


Producing heavier 
yields—of more crops 
-than most other 
states, Nebraska enjoys 
larger farm incomes. 
per capita, than any 
other state in the Union. 


Omaha—one of the great railway centers 
heart of one of the richest farming sections of the 


nation 
products! 


offers you a 


splendid outlet for your 


2nd live-stock and packing center of the world! 
One of the greatest grain markets! 


A leading milling center 


World's largest butter-manufacturing city! 

Has one of the world’s largest lead-smelting plants! 
Has 430 varied manufacturing plants! 

Gives year ‘round employment to thousands! 


The Omaha market is easy to cover. 
does the job completely. 


ONE cost, 


ONE newspaper, at 


Latest Government census figures (1930) give Omaha 54,603 


families. Latest available 


City—58,804: 
51,991; 


Total City and 


TOTAL PAID DAILY C 


World-Herald paid circulation fig- 
ures (Feb. 1936) are as follows: 


Total 
Country— 
132,990; Total 


CITY, Carrier—52,671; 
Suburban—80,843; 
IRCULATION 


Paid Sunday Circulation—131,217. 


The Omaha World-Herald, 
Retail, General 


FIRST in Circulation 
and Classified Advertising 


FIRST in 


MERITS A PLACE ON EVERY “A” SCHEDULE 


@ DAILY ...132,990 
aaa SUNDAY ..131,217 
Feb. 1936 
ddlorld- era d 
ST in EVERYTHING FIRST State 
in Circulation in Farm Income 
—Advertising percapita 
—News 


O'MARA & ORMSBEE, INC., National Advertising Representatives 


New York Chicago 


Detroit 


San Francisco 


Los Angeles 


Wright to Nicholson 


H. F. Wright has been appointed 
assistant domestic sales manager of 
Nicholson File Co., Providence, R. I. 
He was formerly a partner and man- 
ager of Wright Mfg. Co. 


Hinds to Esty 


Lehn & Fink Products Co., New 
York, has appointed William Esty & 
Co. to direct advertising of Hinds 
honey and almond cream. Dr. John 
B. Watson is account executive. 


Agency for Fir-Tex 
Dant & Russell, Inc., Portland, 
Oreg., national distributor for Fir- 
Tex Insulating Board Co., has ap- 
pointed Gerber & Crossley, Inc., 
Portland. Home magazines will be 
used. 


Thompson Resigns 


Henry B. Thompson, Jr., has re- 
signed as sales manager of the plain 
dye division of U. S. Finishing Co., 
New York. He joined the company 
in 1920. 


Azoy to Hearst 
A. C. M. Azoy has been appointed 
promotion manager of House Beau- 
tiful and Town and Country, New 
York. He was formerly with Conde 
Nast, Inc., Best & Co., and Rogers 
Peet Co. 


Wanamaker Has Agency 


Duane Wanamaker, former adver- 
tising director for General Household 
Utilities Co., Chicago, has formed his 
own advertising agency at 141 W. 
Ohio St., Chicago. 


Joins Warwick 
Gus J. Lehleitner has been ap- 
pointed director of sales of Warwick 
Typographers, Ine., St. Louis. He 
has been with Victoria Co., direct 
agency, for five years. 


Plan Home Show 


National Home Show, sponsored 
by the Chicago Real Estate Board, 
will be held at the Coliseum May 16- 
23. Leo G. Varty, president of the 
Board, heads the executive commit- 
tee, with headquarters at 32 W. 
Randolph St. 


Shadinger Back 


R. W. Shadinger has rejoined Mc- 
Junkin Advertising Co., Chicago, 
after two years with A. Polsky Co., 
Akron, O., department store. 


Appoint Bruck 


Puro Filter Corporation of Amer- 
ica has appointed Franklin Buck Ad- 
vertising Corp., New York. News- 
papers will be used. 


Coyne Returns to K-E 


Coyne Electrical School, Chicago, 
is releasing a magazine schedule 
through Kirtland-Engel Co., Chi- 
cago. This agency previously han- 
dled the Coyne account for 15 years. 


Margert Names Klein 


Margert Paper Co., Lansdowne, 
Pa., M. P. C. toilet tissue and paper 
towels, has appointed Philip Klein, 
Inc., Philadelphia. J. M. Korn, vice- 
president, is account executive. 


U. S. Portfolio 
Makes Choice 
of Label Easy 


Cincinnati, O., April 2.— Giving 
food manufacturers a “preview” of 
the final appearance of their labels 
before any actual work is done, 
United States Printing & Lithograph 
Company has developed pictorial 
vignettes. 

Such vignettes have been used by 
canners for many years. The un- 
settled question of standardized or 
descriptive labeling, however, give 
them new timeliness. The pictorials 
answer all demands as to accuracy in 
coloring, appearance, etc., which are 
likely to be required by law. At the 
same time, they meet the necessity 
for attractiveness and appetite ap 
peal. 

Heretofore, in selecting illustra- 
tions for labels, the manufacturer 
had had to rely on exhibits of those 
already produced by others or has 
selected from separate proofs of 
vignette pictorials. 

By means of an ingenious cover 
on the U. S. portfolio, three distinct 
designs are shown one with the illus- 
tration panel in the center, one at 
the bottom and one at the top. These 
three panels differ widely in char- 
acter and coloring. By sliding the 
insert sheets up and down, the user 
can get a definite idea of how differ- 
ent product vignette illustrations 
will appear and what each offers his 
own product. 

The packer is also enabled to use 
various product illustrations on a 
standardized design, thus combining 
family resemblance with individual 
product identity. 


Transformers are the heart of the display 
panel or store identification sign. Acme 
balanced—electrical and mechanical design 
and other exclusive features—assures extra 
brilliancy of illumination and _ noiseless 
trouble-free operation. Have your outdoor 
or dealer's displays constructed by a good 
builder—one who has standardized on 
Acme Transformers. 


The Acme Electric & Mfg. Co. 
1452 Hamilton Ave. . Cleveland, Ohio 


19% Ahead 


The volume of advertising published in the daily busi- 
ness and financial newspaper of the Central West dur- 
ing the first 3 months of 1936 exceeded the amount car- 
ried during the same period last year by more than 19%. 


Chicago Hournal of Commerce 


DLASALLF ST 


REPT ot 


“TIMELY BECAUSE IT'S DAILY” 


32 W. Randolph St., Chicago 


Publicity — Public Relations 


A Complete Service Covering the Cou ntry 


TOM FIZDALE 


Central 7571 
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. . - 9 out of 10 people* read Outdoor Advertising, 7 out of 10 people* 
read several outdoor advertisements daily . . . that’s why you can’t 
afford to close your eyes to the SELLING IMPORTANCE of Out- 
door Advertising throughout Michigan’s Largest Trading Areas. 


<a 


WALKER & CO. 


Oo U T DO O R A DV E R TIS I1IN G 


*Revealed by Ross Federal Research Corporation in a recent survey conducted in 


Grand Rapids, Flint and Saginaw. 
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ADVERTISING AGE 


April 6, 1936 


Ford Dealers 


Now Pushing 
Renewed Cars 


Dearborn, Mich., April 1.--Inten- 
sive newspaper advertising by the 
Ford Motor Company in behalf of 


the used car business of its dealers, 
just enlarged two weeks from a 
localized effort in Detroit to a Nna- 
tionwide drive, has lodged in the 
public consciousness a new symbol 
of dependability—a circle containing 
the letters “R & G.” 

The symbol, standing for the com- 
pany’s assurance that the used car 
so designated has been “Renewed and 
Guaranteed” by the dealer, has been 
adopted as a national trade-mark by 
Ford dealers throughout the country 
and reproduced in their individual 
udvertising as well as in copy placed 
by company branches. 

Starting with full-page newspaper 
insertions promoting and interpret- 


ing thenew emblem and outlining the | 


new Ford dealers’ used car policy, 


| 


tising, a sensation they admit is 
new—an actual shortage of used 
cars. This circumstance has led 


directly to additional advertising by 
dealers for cars to meet the in- 
creased demand. Many are offering 


|higher prices than they have been 


the campaign is being enlarged as | 


rapidly as dealers in various sections 
can arrange to participate. 


Dealers already are said to be ex-/tions and direct mail to promote its} Watch Company, 


paying and some have resorted to 
telegrams to bring in additional used 

One Philadelphia dealer sent 
out 2,500 telegrams yesterday to car 
owners on his mailing list, urging 
them to turn in their used cars and 
offering liberal allowances. 

The R & G symbol is given such 
prominence in the advertising that 
the cursory reader is likely to gain 
the impression, at least at first, that 
R & G designates a new make of car. 

Some dealers are offering “your 
choice of color combinations,” the 


cars. 


copy explaining that “your Ford deal- | 


er is supplied with color charts to 
help you select your own special 
color scheme.” 

The keynote of the campaign, how- 
ever, is use of “renewed” instead of 
“reconditioned.” The difference may 
be small. but it seems to be enough 
to swing the scales. 


West Bend Active 


West Bend Aluminium Co., West 
Bend, Wis., is using trade publica- 


periencing, as a result of the adver-|new matched line of kitchen ware. 


- 


A 
be 
is 
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Martinelli Sues Over 
Recipe Advertisement | 


tiovanni Martinelli, Metropolitan 
Opera star, has filed a $20,000 suit 
against Wil-Low Cafeterias, Inc., 
New York chain, charging damage 
to his reputation through advertise- 
ment of a recipe asserted by the 
chain to have been supplied by him. 

He declares he never prepared 
such a recipe and that his name was 
used without his knowledge. 


Radio Held to Be 


Fisher’s Blend Station, Inc., 
its suit to escape the occupational! 
of broadcasting companies in the 
state of Washington. 

The U. S. Supreme Court decided 


state business and therefore not sub 
| ject to state occupational taxes. 


| Laundries in Drive 


Strang & Prosser Advertising 
Agency, Seattle, Wash., has been re- 
tained for a coéperative advertising 

|program of 17 Seattle laundries. 


Parker Watch to Advertise 
Lasky Company, Newark, will di- 
rect a spring campaign for Parke) 
using national 
magazines and trade papers. 


Gray-O’ Reilly 


From the wrong side of the tracks 


CHRISTIAN 


fRALD 


In New York it’s swank. 
something else. 


Outside of New York it’s 


It is somewhat baffling to an advertiser to realize that 
the things that stand for leadership in New York, else- 


where indicate the wrong side of the tracks. 
realizes that fundamental tr 


to go sour. 


Until he 
uth, his class appeal ts likely 


Outside the limited metropolitan areas, class is deter- 
mined, not by swank, but by 


RESPECTABILITY 


Respectability 1s compounded of family, character, be- 


havior, and adequate means. 
for genuine leadership. 


It is a very firm foundation 


The respectable leaders determine the buying habits of 


their communities. 


You know the story. 
proved theory of the class market. 


It is the old, 


But perhaps you did not know the standards that deter- 
mine class. Perhaps you did not realize that outside of a 
very few cities, Christian Herald is the outstanding class 


magazine. 


that radio broadcasting is an inter- | 


Interstate Commerce | 


won | 


| 
| 
| 
| 
| 
| 
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POST TO CARRY 
BIGGEST SMASH 
FOR AIR TRAVEL 


(Continued from Page 1) 


the responsibility lies with the air 
lines to make their service known and 
available to millions of other people. 

“While this advertisement is built 
around American Airlines, it is bound 
to benefit the entire air transport in- 
dustry. People have confidence in the 
thing they understand and the pri- 
mary purpose of these seven pages 
is to present to the public a picture 
of the magnitude of modern air 
transport and the allied industries 
behind it.” 

The advertisement begins with two 
bleed pages, facing. Extending across 
both is a picture of the new 24-pas- 
senger Douglas in flight, imposed on 
a background which depicts an out- 
line map of the United States show- 
ing the nation-wide routes of Ameri- 
can Airlines. No state boundaries are 
shown and a distinctly new idea is 
presented in the placing of names of 
cities served by the system within 
the route lines rather than at defi- 
nitely identified points on the map. 

The first page is devoted to a trib- 
ute to “the Makers of Air Trans- 
portation,” and it contains a proph- 
ecy, as well as a record. It says: 

“Nations are judged by their meth- 


ods of transportation. To America 
belongs the credit for pioneering 
steamships, railroads, automobiles, 


buses, Our greatest periods of national 
growth closely followed universal 
adoption of each one of these. Now— 
transportation by air! 

“Air transport systems of the 
United States, flying 180,000 miles 
every 24 hours, lead the world. Swift, 
sure, dependable flight is no longer a 
| miracle; New York to Chicago in less 
than four hours, Coast-to-Coast over- 
night did not just happen.” 

Mr. Smith pointed out that the 
job of selling air transportation is 
basically identical with selling any 
new merchandise that can be used by 
a great many people. Not only is it 
necessary to sell directly the pros- 
pective buyer who may be found in 
any locality from coast-to-coast, it is 


also necessary to sell many others 
who may be able to influence the 
buyer. 


“In the case of our industry these 
people may include the buyer's wife, 


“AM ERICAN AIRLINES. 


parents, business partners, his 
banker, or lawyer. Included may be 
people living in every section of the 
United States, often far removed, 
geographically, from the buyer him- 
self, 

“For this reason, and because any 
man who travels is a potential cus 
tomer for the company’s product even 
though he may live in Oregon or 
Florida—miles away from the near- 
est American Airlines terminal city, 
our market is essentially national 
and can be regarded as including 
every state, county, city and town in 
the United States.” 

Advertising of American Airlines 
is handled by P. P. Willis Corpora- 
tion. 


Four Are Peemetad 


by Tide Water Oil 


Tide Water Oil Company has made 
four promotions. R. E. Ryerson, ex- 
port manager has become general 
sales manager in charge of whole 
sale, industrial products and export 
sales division. 

A. J. DuPont has been named as- 
sistant export manager and D. E. 
Hoffman has been appointed man- 
ager of the wholesale marketing de 
partment. H. G. Mullen has been 
made manager of the industrial prod- 
ucts department. 


Stewart-Warner 


Field Men Meet 


Stewart-Warner distributors East 
of the Rockies met in Chicago March 
20. F. A. Hiter, vice-president and 
general sales manager; Homer 
Kunkler, Mr. Hiter’s assistant, John 
Ditzell, refrigerator sales manager, 
and Fred R. Cross, advertising man- 
ager, outlined selling plans for 
Stewart-Warner refrigerators. 

A similar meeting for Pacific Coast 
distributors will be held in San Fran- 
cisco early in April. 


BBB Elects Mitchell 


J. M. Mitchell, secretary of H. D. 
Lee Mercantile Co., Kansas City, 
Mo., has been elected chairman of 
the board of the Kansas City Better 
Business Bureau. He succeeds J. 
W. Jenkins, III, reélected to the 
board for three years. 


Carter Lenses ANPA 


Samuel Carter III has resigned as 
promotion manager of the Bureau of 
Advertising, American Newspaper 
Publishers Association, New York, 
to join the export copy division of 
Vick Chemical Co., New York. 


Driver Moves 


Driver & Co., Omaha, Neb., agency, 
has moved from the 12th floor to 
larger quarters on the 5th floor of 
Redick Tower, 15th and Harney Sts. 


PRACTICAL’ 


JUST A MINUTE ) 
DOG-UNTIL | 
FINISH READING 


PRACTICAL 
BUILDER 
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‘Published by the publishers of BurLpING SuppL 
59 East Van Buren Street, Chicago | 
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ELECTRIC SIGN 


ADVERTISING 


REMINDS PEOPLE OF THEIR DESIRE FOR 


“WRITING IN LIGHTS” 


fe YOUR PRODUCT AT THE RIGHT TIME 


--while they ate on the 
buying path-- 


AND THAT, ADVERTISERS AGREE, IS 
IMPORTANT--IF THEY ARE TO ENJOY 


GREATER RETURNS ON THEIR RADIO 
ADVERTISING DOLLARS. 


FEDERAL ELECTRIC COMPANY, INC. 


CLAUDE NEON FEDERAL COMPANY 
225 North Michigan Avenue, Chicago, Illinois 
BALTIMORE CINCINNATI DALLAS DULUTH HOUSTON INDIANAPOLIS’ LEXINGTON 
LOUISVILLE MILWAUKEE MINNEAPOLIS NEW ORLEANS PHILADELPHIA ST. PAUL 

FEDERAL BRILLIANT CO. St. Louis and Kansas City, Mo. 
CLAUDE NEON FEDERAL CO. SOUTHWEST, Oklahoma City, Okla.; Tulsa, Okla.; Wichita, Kansas 


Subsidiaries: 
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The Nazi Advertising System 


A group of distinguished German 
advertising executives is at present 
in the United States, visiting a num- 
ber of advertising centers, and not- 
ing the methods used in this coun- 
try as compared with their own. 
They have been made welcome by 
leading individuals and associations 
in the advertising field, as a return 
in small measure for the hospitality 
shown by Germany on the occasion 
of the international advertising con- 
vention in Berlin several years ago. 

Our German visitors have com- 
mented frankly on the methods now 
in vogue under the Nazi regime, 
whereby publishing and advertising 
are rigorously supervised and con- 
trolled by the government. Adver- 
tisers who misrepresent their prod- 
ucts are first warned, and then are 
barred from the use of advertising. 
Newspapers and other periodicals 
which misrepresent their circula- 
tions or grant rebates are first 
warned, and if the offense is re- 
peated are denied the right to ac- 
cept advertising. 

Those who believe that the gov- 
ernment should be able to regulate 
business and advertising will see 
much good in this system. They 
can point out that it is effective, 
and that both advertisers and pub- 
lishers are curbed in the interest of 
the public and the state. It is not 
such an extreme position, provided 
the idea of complete government 
regulation and control of business is 


once accepted, along with the con- 
cept that the ethical standards of 
public officials are invariably supe- 
rior to those of business men, 

The American system assumes 
freedom of individual action, subject 
only to general laws for the protec- 
tion of all. It assumes both honesty 
in the conduct of business, and de- 
sire and ability to provide effective 
self-regulation. Though the trend 
toward greater regulation of busi- 
ness through the multiplication of 
special bureaus and commissions has 
been marked in recent years, the 
American system is still the basis 
for the operations of industry and 
commerce. 

In advertising, the success of the 
A. B. C. and the National Better 
Business Bureau, for example, shows 
the opportunities for successful reg- 
ulation within the industry. Volun- 
tary regulation through the advertis- 
ing committee of the Proprietary 
Association and such groups as the 
Committee on Foods of the Ameri- 
can Medical Association still further 
amplifies successful experience in 
this field. 

We believe that the American sys- 
tem, with maximum freedom for the 
individual and a minimum of gov- 
ernment interference with business 
activities, is best for us. The Nazi 
system may be perfect for Germany, 
but let’s hope that it will never be 
found necessary in the United 
States. 


Meeting the 


One of the finest demonstrations 
of the spirit of coéperation and de- 
termination to overcome obstacles 
which we like to think is character- 
istic of this country, and especially 
of advertising, was given by news- 
papers and _ broadcasting stations 
which were affected by the recent 
floods. The way in which communi- 
cations were maintained in the 
flooded areas was nothing short of 
remarkable. 

The use of one newspaper plant, 
that of the Sun-Telegraph, by the 
three Pittsburgh newspapers, was re- 
ported in the March 30 issue of 
ADVERTISING AGE. Newspapers put 
the interests of the public ahead of 
selfish considerations when emer- 
gencies arise, and codperate to 
maintain service through all estab- 
lished publications by means of 
available facilities when abnormal 
conditions develop. Thus the public 
and advertisers continue to be 


Emergency 


served, and the tradition of newspa- 
per publishing is maintained. 

It is really amazing, considering 
the hazards to which publishing, 
broadcasting and other media are 
subjected, to realize how seldom ad- 
vertisers are handicapped in getting 
their messages to the public. The 
mechanical facilities, utility serv- 
ices, transportation requirements, 
and number and character of trained 
personnel needed to keep the chan- 
nels open for advertising are enor- 
mous, and that even emergencies fail 
to close them entirely is a tribute to 
the energy and spirit of the busi- 
ness. 

Emergencies only emphasize both 
the essential character of the serv- 
ices which advertising and publish- 
ing render, and the fine humar 
qualities which are expended con- 
stantly in making them available to 
the public in the face of almost any 
catastrophe. 


WORM'S-EYE VIEW 


—Collier’s 


"Gosh, if you could see how funny you look from here." 


Invoking Floods 


To the Editor: The advertisement 
of Hartford Steam Boiler Inspection 
and Insurance Company, Hartford, 
Conn., in Time of March 16 repre- 
sented an interesting coincidence. 

he picture showed raging waters 
overwhelming a city and the head- 
ing was, “When trouble comes 
fast.” 

Three days later the city of Hart- 
ford and, no doubt, the insurance 
company, was subjected to the same 
conditions portrayed in the adver- 
tisement. 

ALLAN Brown, 

Adv. Mgr., Bakelite Corporation, 

Bound Brook, N. J. 
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Identified Observer 


To the Editor: Just to complete 
the record, I am writing to let you 
know that the “unidentified ob- 
server” shown in the export group 
in your March 25 issue was O. H. M. 
MacPherson, associate editor of Ez- 
port Trade & Shipper. 

T. W. ASHWELL, 

Publisher, Export Trade & Shipper, 

New York. 
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Billy and Betty Are 
Still in “True Story” 


To the Editor: The phrase, “for- 
merly a feature in True Story,” in 
ADVERTISING AGE of March 23, is in 
error. 

The adventures of these delightful 
children offering parental guidance 
as well as entertainment, romp 
through the pages of every issue of 
True Story. This feature first ap- 
peared in True Story in 1928 and has 
run continuously since then. 

The author, C. D. Morris, adapted 
Billy and Betty to radio presenta- 
tion in 1934 for N. W. Ayer’s client, 
Sheffield Farms. They have proven 
equally successful on the radio. It 
is conservatively estimated that 
more than 1,000,000 children in the 
metropolitan area listen nightly at 
6:45. 

Indicative of its acceptance by 
parents is the fact that the program 
is rated “tops” for children by the 
Child Study Association. 

Twenty-four of the stories were re- 
printed from True Story in book 
form last fall by Macauly Company 
entitled “Land of the Whatsit” and 


Voice of the Advertiser 


proved to be a “best seller” in the 
juvenile field. 

Our analysis of reader mail always 
finds Billy and Betty in a top rank- 
ing position among True Story 
mothers and fathers. 

Therefore we say, with conviction, 
the feature has not been discon- 
tinued nor is it likely to be. 

Harotp F. CLARK, 

Promotion Mer., True Story, New 

York. 
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Club Features as 


Practiced in Miami 
To the Editor: I have always been 
impressed by two features of meet- 
ings of the Miami Advertising Club, 
which I have not encountered else- 
where. The American flag is flying 
cn a staff back of the speakers’ table 
and the meeting is opened with one 
verse of “America.” 
Then, there is grace, offered by 
the minister member. 
Davip B. GIBSON, 
Vice-Pres., Brewers’ Journal, Chi- 
cago. 
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Logical Use for 


Processing Taxes 


To the Editor: Writing in Kansas 
Farmer, Henry Hatch, who is recog- 
nized as something of a spokesman 
for the farmers of his state, makes 
a constructive suggestion concerning 
the use of refunded processing taxes. 
He thinks the money should be used 
to advertise agricultural products to 
the consumer. 

Following is a quotation from his 
column: 

“The millers and packers should 
look upon this great sum of money 
as a fund handed to them in trust; 
to use it wisely can result to their 
everlasting credit and to the upbuild- 
ing of the great industries which 
they represent. They should use 
every cent of the money to advertise 
their products, receiving the enthu- 
siasm to do this from the success of 
the advertising done by the tobacco 
industry, which has increased busi- 
ness right through the depression. 

“False ideas of diet advocated in 
recent years have greatly decreased 
consumption of the products of the 
flour mills and meat packing plants. 
The returned processing tax could 
prove a blessing in disguise to pro- 


ducer and processor alike, should 
those who now have it use it to ad- 
vertise the products that first come 
from farms, then from mills and 
packing plants.” 

Here is an idea for ADVERTISING 
AGE to advocate. 


Bert S. GITTINs, 
Advertising, Milwaukee. 
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On Leave 


To the Editor: I am a little em- 
barrassed by the recent statement in 
ADVERTISING AGE that I recently re- 
signed from the Filene organization 
to become vice-president of Consumer 
Distribution Corporation. 

The true facts are that I am actu- 
ally on leave from my work at Col- 
umbia University to become the vice- 
president in charge of personnel of 
Consumer Distribution Corporation. 
I have never had any association 
with the Filene organization in Bos- 
ton or elsewhere. 

I have great respect for Wm. Fi- 
lene’s Sons Company and do not 
wish to embarrass them by appear- 
ing to claim a former association 
with them. 


HERBERT E. EVANS, 


Vice-Pres., Consumer Distribution 
Corporation, New York. 
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Charlie Him’s Boast 


To the Editor: I was interested in 
the recent story in ADVERTISING AGE 
of the sprightly and different ad- 
vertising of Musa-shiya, the famous 
Honolulu shirtmaker. 

Possibly you would like to glance 
through “Jade Lantern Gleams,” is- 
sued by Charlie Him, a famous shirt- 
cleaner right in your neighborhood. 
Though mimeographed, the house 
organ of the Jade Lantern Laundry 
has a large audience. 


One of Charlie’s comments was 
reprinted recently in June Provines’ 
column in the Chicago Tribune. It 
said: 


“More Better Than Snow—What 
you like eat best—swissy steak, Irish 
stewy, corns and beef? All taste 
better from tablecloth wash ironed 
white as a pear blossom by Charlie. 
Last January we lay tablecloth be- 
side snowfall. Our tablecloth more 
better whiter than snow.” 


WALTER PAINTER, 
Power Plant Engineering, Chicago. 
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Down Clark's Alley 


To the Editor: I read James W. 
Young’s formula for hatching ideas 
and enjoyed it very much. 

Being blessed or damned with a 
mind working along logical channels, 
I have always found it necessary to 
develop ideas, instead of finding 
them. Hence, Mr. Young’s ideas are 
right down my alley. 

L. A. CLARE, 

Adv. and Sales Promotion Megr., 

Frigidaire Corporation, Dayton, 
Ohio. 
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Wants Young Encore 

To the Editor: As Jim Young is a 
close personal friend of mine, I am 
thoroughly familiar with all of the 
courses which he has been giving 
for the past two years. 

If you can induce Mr. Young to 
give you additional material of the 
type you recently published on de- 
veloping ideas, you will find the ad- 
vertising fraternity most interested. 

CHARLES DANIEL FREY, 


Charles Daniel Frey Co., Chicago. 
= eo 


For Chosen Few 


To the Editor: One can surely 
agree with Mr. Young’s claim that 
the required gathering of material, 
studying, rearranging, incubation 
and the final shaping of ideas “‘in- 
velve so much hard work that not 
many will follow it.” 

Hence so many raw and half-baked 
ideas plucked out of thin air. 


D. M. HILLs, 
Sales Promotion Division, 


Merchandising Dept., Sinclair 


Refining Co., New York. 
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Construction ac- 
tivities at Texas’ 
Central Centen- 
nial Exposition at 
Dallas — taken 
February 22. Six 
thousand men ‘are 
employed, and 
daily, almost 
hourly the picture 
is changing. (Be- 
low) A few of 
the Centennial 
buildings under 
construction. *“*The 
most impressive 
preparation ever 
undertaken for an 
American exposi- 
tion” — says one 
technical observer. 


Remarkable 
Record of 


FOOD 
LINAGE 


in Dallas 
During the last 


5 Years 


Here is the record of food 
advertising in Dallas news- 
during the 
Not a brief swing, not 
a flash in the pan, but five 
As we move into Spring 
of the Centennial year, The 
News and Journal are leading 
the next paper by better than 
two to one. 


Figures from Media Records, Inc. 1931 1932 1933 1934 1935 


last five 
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ILLIONS of visitors will come to Dallas for 
the Centennial Exposition which opens in 
June. Estimates range up to twelve million. 

Conservatively we suggest five million. 

Tremendous extra circulation . . . extra buying power 
for The News and The Journal. Yet the Centennial 
Exposition is merely focusing national attention on a mar- 
ket that is always desirable. 


For here is Texas’ No. 1 market area. Here the influ- 
ence of Dallas as a metropolitan and newspaper center is 
unchallenged by any other big city. Here the wealth, 
buying power and development of the Lone Star State 
is concentrated as in no other area. 


Here—at least this 
year—is America’s per 
capita market—covered 
by first rank per dollar 
advertising media—offer- 
nal are first papers in ing the extra value of 
their combined circulation Centennial visitor-cover- 
and influence. age. 


In the city . . . through 
the Dallas area . . . and 
among the millions of vis- 
itors to the Centennial... 
The News and The Jour- 


The black area is the Dallas 
market — 37 rich agricultural 
counties . . . the world’s great- 
est oil field . . . hustling towns 

. and Dallas. Within this 
area 1/6 of the people of Texas 
dwell permanently .. . and the 
number of visitors coming here 
for the Texas Centennial this 
year will far out-number the 
State’s entire population. 


669,33) 


Lines 
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The Dallas Morning News 
The Dallas Journal 


“Texas Major Market Newspaper” 
John B. Woodward, 


181,566 


Lines 


Inc., Representatives 
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ADVERTISING AGE 


April 6, 1936 


LAST PART OF 
PROGRAM WORST 
FOR ADVERTISING 


‘Give It fo ‘Em Eatly’, Advice 
of Prof. Elder 


Boston, Mass., April 2.—‘“It is 
definitely the program and not the 
station that determines size of the 
radio audience,’ Professor Robert 
F. Elder of Massachusetts Institute 
of Technology, said in an exclusive 
interview with ADVERTISING AGE. 
Professor Elder is co-inventor of the 
audimeter, a device which records 
the meanderings of the dial of the 
receiving set to which it is attached. 

“The audimeter has substantiated 
the theory that good weather re- 
duces the size of the radio audience 
and bad weather helps produce a 
larger than average audience,” he 
continued. 


Habits of Listeners 


“It also shows that there is a no- 
ticeable decrease in the number of 
listeners during the commercial an- 
nouncements at the end of a pro 


gram, because most people are 
either shutting off their radios or 
turning to other programs. Many 


fans tune in on a featured program 
five or ten minutes early, giving the 
preceding program a maximum audi- 
ence, 

“Our audimeters show that Sun- 
day is by far the busiest day for 
radios. Wednesday runs a poor sec- 
ond and Thursday, Monday, Friday, 
Saturday and Tuesday follow in or- 
der.” 

Prof. Elder asserted that the rea- 
son Saturday is so low on the list is 
because of a dearth of good pro- 
grams. A series of good Saturday 
programs would lift Saturday from 
its lowly position, he believed. 

“The audimeter has brought to 
light an angle that has been entirely 
overlooked,’ continued Professor 
Elder. “Our 12-week study has es- 
tablished that there is a large turn- 
over in radio audiences. Programs 
which appear several times a week 


usually have a low rating. Our check 
revealed that while a certain pro- 
gram only had a 3.5 per cent audi- 
ence each day there actually was a 
12 per cent audience throughout the 
week. It is evident that the same 
people do not listen to serialized 
programs each day. 


Effect of Turnover 


“The factor of audience turnover 
may explain the excellent results re- 
ceived from some afternoon broad- 
casts. There may be a low audience 
percentage but the existence of a 
turnover aids materially in raising 
the size of the listening audience.” 

The recent case of the Ward Bak- 
ing Company’s Scoop Ward pro- 
gram, which received only 1 per 
cent in the Coéperative Analysis of 
Broadcasting (Crossley) substanti- 
ates this finding, Prof. Elder said. 
There was a big gap between the re- 
ported size of the listening audience 
and the number of children who re- 
sponded. 

Prof. Elder has been collaborating 
with Prof. L. F. Woodruff, also of 
the Massachusetts Institute of Tech- 
nology, in the development of the 
audimeter for three years. The en- 
tire project is being financed by 
John Shepard ‘rd, of the Yankee 
Network. 


Big Increase in 
Jantzen Advertising 


Jantzen Knitting Mills, Portland, 
Oreg., will increase its appropriation 
26 per cent this year, continuing the 
“figure control” theme used last year. 

Magazine advertising will start 
April 25 in Collier’s, Cosmopolitan, 
Esquire, Fawcett Women’s” group, 
Photoplay, Screenland Unit, Saturday 
Evening Post, and Vogue. Posters in 
77 cities will appear May 25. Bots- 
ford-Constantine & Gardner, Port- 
land, are in charge. 


Associated Artists 
Pick 8 Directors 


Eight additional directors were 
elected at the first annual meeting of 
Associated Artists & Studios of IIli- 
nois, Chicago. 

They are George French, Burleigh 
Withers, F. Jerick, F. Nelson, Milo 
Little, Stanley Paterson, J. L. Proeb- 
sting, and H. Bielefield. Mr. Proeb- 
sting was also elected treasurer. 


U. D. L. in Baltimore 
Executive offices of United Distil- 
leries, Ltd., Ine., have moved from 
Chicago to 2710 Wilmarco Ave., Bal- 
timore, Md. 


¥ 


ALL QUIET ON THE POTOMAC? 


Well—not these days! The lively community 
of Washington and its suburbs in Virginia and 
Maryland are continuously growing in popula- 
tion and purchasing power. Let WRC or WMAL 


deliver your sales story more effectively. 


WMAL WRC 


500 WATTS, 250 WATTS 


NBC Blue Network 


WASHINGTON, D. C. 


Two of NBC’s Managed and Operated Stations 


\\ bi 


500 WATTS 


NBC Red Network 


Prof. Robert Elder (left), with Prof. 


their joint invention, 


INVENTORS STUDY AUDIMETER 


L. F. Woodruff, at work with 
the Audimeter. 


Dinas Ginnis 


Is Merged with 
Milwaukee Agent 


Milwaukee, Wis., April 2.—Ab- 
sorption of the business and execu- 
tive personnel of Harman-McGinnis, 
Inc., St. Paul advertising agency, by 
Klau - Van Pietersom - Dunlap Asso- 
ciation, Inc., Milwaukee, has been 
announced by Walter F. Dunlap, 
president of the Milwaukee agency. 
Alan R. McGinnis, president, and 
Charles M. MecGirl, vice-president 
and art director of Harman-McGin- 
nis, Inc., have joined Klau-Van Pie- 
tersom-Dunlap Associates, Inc., the 
former as account executive, and the 
latter in charge of art production. 
Mr. McGinnis had been president of 
the St. Paul agency for the past 
seven years. He is vice-president 
of the Northwest Council of Adver- 
tising Agencies. 


Service New Accounts 


Accounts to be taken over by the 
Milwaukee agency include Andrews 
Nursery, Faritault, Minn.; Boote 
Hatcheries & Pullet Farms, Worth- 


ington, Minn.; Coronado Mfg. Co., 
St. Paul, cosmetics; Edham Shingle 
o., St. Paul; Foote Lumber Co., St. 
Paul; Independent Silo Co., St. Paul; 


Maplewood Poultry Farm, Barnum, 
Minn.; Marigold Dairies, Rochester, 
Minn.; Minnesota Macaroni Co., St. 
Paul; Rochester Chick Hatchery, 
Rochester, Minn.; St. Paul Union 
Stockyards Co.; Standard Conveyor 
Co., North St. Paul; and Weyvyer- 
haeuser Sales Co., St. Paul. 

Frank Repensak, Milwaukee §ar- 
tist, has joined Klau-Van Pietersom- 
Dunlap Associates. 


AudiVision Expands 


AudiVision, Inc., New York, has ac- 
quired Visomatic Systems, Inc., and 
will operate as ‘“AudiVision, Inc., 
Sole Producers of Visomatics.” F. F. 
Gregory and A. Dinsdale have been 
named general manager and produc- 
tion manager, respectively, of the 
combined units. 


House to Zonite 


W. C. House has been named ad- 
vertising manager of Zonite Sales 
Corporation, Larvex and Annette’s 
Dry Cleaner. This is a subsidiary 
of Zonite Products Corporation, of 
which G. Allen Reeder is advertising 
manager. Others in the group are 
Forhans Company and A. C. Barnes 
Co. 


O’Mara in Boston 


O’Mara & Ormsbee, newspaper rep- 
resentatives, have opened a Boston 
office in the Transcript building, with 
A. Warren Norton in charge. He has 
been covering New England from 
New York for a number of years. 


Ferrel Made Director 


P. O. Ferrel, vice-president and 
general sales manager of Realsilk 
Hosiery Mills, Inec., Indianapolis, 
Ind., was elected a director at the 
annual meeting recently, succeeding 


A. Kiefer. 


Bar Advertising of 
“Painless” Dentistry 


Columbia, S. C., April 2.— 
Gov. Johnson has signed a bill 
which prohibits any advertise- 
ment of “painless” dentistry in 


this state. Two Senators, 
both dentists, sponsored the 
measure, 


The new law makes “adver- 
tising to guarantee any dental 
service, or to perform any den- 
tal operation painlessly,” 
ground for revocation of li- 
cense. 


Whitman to Nashua 


R. L. Whitman has joined Nashua 
Mfg. Co., Boston, in charge of sales 
and merchandising. He _ succeeds 
Richard Lennihan, who has resigned 
effective July 1. Mr. Whitman was 
vice-president in charge of sales of 
Esmond Mills. 


Plan Foreign Week 


Foreign Trade week in Portland, 
Oreg., and tributary area will be spen- 
sored by the Columbia River Gate- 
way Foreign Trade Association the 
week of May 17. 


Promotes Oregon Dam 


Portland, Oreg., chamber of com- 
merce will use newspapers and trade 
papers to promote the Bonneville 
Dam. 


Explain Secret 
of Woodbury’s 
Vitamin Copy 


New York, April 2.—The “filtered 
sunshine,” now being featured in 
Woodbury’s facial soap, is the result 
of discoveries made by Dr. George 
Sperti, director of the Institutum 
Divi Thomae, of Cincinnati, it was 
announced here this week. Dr. Sperti 
discovered that Vitamins A and D 
can be absorbed directly through 
the skin and that in certain cases 
this absorption cured rickets. 

Further tests showed that Vitamin 
D could be obtained by applying an 
extracting agent to yeast, then ir- 
radiating the product with “filtered 
sunshine” (selective ultra violet), 
which transformed the product into 
the vitamin. This was added to the 
soap. 

Women with skins having a ten- 
dency toward dryness favor the new 
soap to a greater extent than those 
having oily or normal skins, it is 
said. 

The advertising of “filtered sun- 
shine” is appearing in Cosmopolitan, 
Good Housekeeping, Ladies’ Home 
Journal, McCall's, Pictorial Review, 
True Story, and Vogue. This Week 
and rotogravure will also be used. 
In Canada Canadian Home Journal, 
Chatelaine, Liberty, and National 
Home Monthly are scheduled. Radio 
will be added later. 

Lennen & Mitchell, 
charge. 


Bedell Gets Office 


Hirsch-Turpen, Inc., New York, has 
elected G. E. Bedell executive secre- 
tary. Offices of this agency are to 
be moved to 25 West 45th Street. 


Inc., is in 


Two for Morsan 
Morsan & Co., Inc., New York, has 
been appointed by Beauty-—Sheen, 
Inc., manufacturer of lemon rinse, 

and Domogof, the new game. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 


Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


see what value 


you can get for as 
little as $2.50 a day. 


TIMES SQUARE 


Now...MODERN LUXURY 
at the Astor... 


The Astor now offers you even greater val- 
ues in comfort and convenience. Hundreds 
of thousands of dollars have been spent to 
make its big homelike rooms more comfort- 
able, to create new restaurants and other 
features. Try it the next time in New York... 


HOTEL 
AsTOR 


NEW YORK 


A world-famous address at the Crossroads of the World 
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ADVERTISING AGE 


LY, 


THE NEW YORK TIMES 


announces circulation and advertising gains for the first 
quarter of the year which indicate its growing dominance as 
a vital and essential newspaper in the New York market. 


CIRCULATION 


For the first quarter, a new high weekday record of 489,405, 
a gain of 25,965; Sundays 771,449, a gain of 35,815. For 
March, a weekday gain of 28,800; a Sunday gain of 45,430. 


ADVERTISING 


In the first quarter, total advertising published was 4,817,084 
lines, a gain of 396,444 over the first quarter of last year. In 
March, total advertising published was 1,886,755 lines, a 
gain of 178,794 lines over March of last year. 


SIGNIFICANT 


Not only is more advertising being placed in The Times, but 
a greater share of all advertising placed in New York news- 
papers is going into The Times. The Times has a gain in per 
cent of field for March and for the first quarter. 


OBVIOUSLY 


It pays in net profits to cultivate this volume market of easy- 
to-sell, repeat buyers. . 


Che New York Cimes 
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ADVERTISING AGE 


April 6, 1936 


Two of the four cups hung up by Pioneer 

Suspender Co., Philadelphia, for best 

windows during National Window Dis- 
play Week, April 1-6. 


ONLY ONE-THIRD 
OF INCOME GOES 
TO NECESSITIES 


30-35 Billions Are Influ 
enced by Advertising 


New York, March 30.—‘‘The satu- 
ration point in advertising is practi- 
cally unknown,” H. B. Le Quatte told 
the Sales Executives Club today. He 
is president of Churchill-Hall, Inc., 
New York advertising agency, and 
also head of the Advertising Club of 
New York. 

“While numerous products are un- 
der-advertised,” he continued, “it is 
safe to say that there is no product 
of general distribution which is defi- 
nitely over-advertised.” 

Mr. Le Quatte pointed out that ad- 
vertising costs only a small fraction 
of the savings that its use makes 
possible through economies in mass 
production and_ distribution. He 
cited the automobile industry as an 
example. 


Food Not Enough 


Only about one-third of the per- 
sonal expenditures of the American 
people go for the essentials of life, 
according to Mr. Le Quatte, leaving 
about 30 billion dollars as the sur- 
plus whose expenditure may be in- 
fluenced by advertising. 

In the case of foods, he said, large 
sums are spent to satisfy other ap- 
petites than mere hunger. Of the 
expenditure for clothing and personal 
ornaments, more than 60 per cent is 
beyond the dictates of necessity, 
cleanliness, or comfort. 

Basic population changes are also 
affecting advertising and merchan- 
dising, Mr. Le Quatte emphasized. 

“We are developing a_ relative 
shortage of young people and a com- 
parative surplus of middle aged and 
elderly people. Our youth market is 
about to become, numerically at least, 
the minor field for American prod- 
ucts and services.” 


More Older Persons 


The extent of this shift, he brought 
out, can be seen from the fact that 
16 years ago, inhabitants under the 
age of 20 aggregated 41 per cent of 
the whole population, while 24 years 
hence this group will amount to 29 
per cent. The figure for persons over 
50 was 15 per cent, but will be 31 
per cent 24 years hence. 

He pointed out that while the 
process of merchandising is a ver- 
tical line from manufacturer. to 
wholesaler to retailer and then to 
consumer, the big job for sales man- 
agement “is to make the ends meet.” 
An advertising plan that attacks 
both ends is at once a defense and a 
strategic offensive by the manufac- 
turer who wishes to push his prod- 
uct to the front. 


Defines Work 
of Publicity, 
Advertising 


New York, March 31.—‘“We believe 
in paid advertising for doing a mer- 
chandising or promotion job. The 
Institute of Public Relations will not 
try to do by publicity a job which 
should reasonably be done by adver- 
tising, whether in newspapers, maga- 
zines or radio. And advertising is 
the function of the advertising 
agency and not of a public relations 
counsel.” 

This is the pronouncement of 
Bernard Lichtenberg, who, after 


many years in advertising, has 
formed the Institute of Public Rela- 
tions here. His long association 
with paid promotion may also be 
responsible for this statement: 

“We believe in the principle of 
offering our counsel only to busi- 
nesses which obviously render a 
service to society. We hold that 
public relations can arrive at no 
useful or successful objective when 
attempted in behalf of parasitic or 
chiseling endeavors of whatever 
kind.” 


Maine Has Agency 
N. W. Ayer & Son, Inc., has been 
appointed to handle advertising and 
publicity for the Maine Development 
Commission again this year. 


Gray Joins Sengbusch 

John DeWitt Gray has resigned 
from Stemar Displays Co., Chicago, 
to become associated with G. J. Seng- 
busch, president of Sengbusch Self- 
Closing Inkwell Co., Milwaukee, in 
the formation of a new company to 
market Sengbusch products. 


Prints Flood Special 


Boston Globe issued a special tab- 


loid rotogravure section March 28 
composed entirely of flood scenes. 


The section was sold as a separate 
unit priced at ten cents. 


Poynter Aids BBB 


Nelson O. Poynter, editor and pub- 
lisher of Columbus Citizen, has been 
elected a trustee of the Columbus 
Better Business Bureau. 


Eight Accounts to 
Shaw-Betts Agency 


Shaw-Betts, Inc., Denver, has been 
appointed by the following Denver 
advertisers: 

Tivoli-Union Co., Tivoli beer; Am- 
brose & Co., Richelieu wines; Colo- 
rado Mattress Mfg. Co.; Rocky Moun- 
tain Fuel Co.; Burt-Griffith Mfg. Co., 
games; Standard Bottling Co., bever- 
ages; Colorado & Southern R. R.; 
and Bayers Mfg. Co., beer pumps. 


Marathon Oil Sells 


lowa Retail Outlets 


Marathon Oil Co., Des Moines, Ia., 
has sold its 52 retail outlets in Iowa 
to Shell Petroleum Corporation. 

The company will continue its Iowa 
wholesale business in Iowa. 
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ADVERTISING AGE 


To Show Aquatint 


An exhibition showing all steps in 
the Aquatint process is being held 
at The Franklin Institute, Phila- 
delphia, until April 19, under direc- 
tion of S. Gordon Smyth. At the close 
of the exhibit, Mr. Smyth’s process 
proofs will be placed in the institute’s 
permanent print collection. 


Anfenger in 4 A’s 


Anfenger Advertising Agency, St. 
Louis, Mo., has been elected to mem- 
bership in American Association of 
Advertising Agencies. 


Edits “Baby Talk” 


Irene Parrott has been appointed 
editor of Baby Talk, New York. She 
was formerly publicity director of 
Cannon Mills. 


Colgate in 


Pittsburgh, Pa., April 2.—Delayed 
two weeks by flood conditions, Col- 
gate -Palmolive- Peet Company used 
sizeable space in practically all pa- 
pers in Western Pennsylvania this 
week to offer 1,000 free gifts with 
purchases of their products. 

In addition, the company is de- 
to every home, which details 
premium offer as a spur to spur im- 
mediate purchase of their products. 

Octagon soap and soap powder is 


featured with Palmolive. 


Flood Areas 


livering an eight-page premium folder | 
the | 


ROLL OF GREAT 
RECITED AGAIN 
BY MACFADDEN 


Publisher Receives Legion 
Plaque in Chicago 


(Pictures on Page 35) 
Chicago, March 31.-—Through 


the 


and similar co6dperative 


California Fruit Growers’ Exchange 
marketing 


OAEK PRYELY .. 


How St. Louis dairy is presenting its product in newspapers. 


societies, American farmers have al- 
ready demonstrated their ability to 
master their own destinies, Bernarr 
Mactfadden, publisher of Liberty and 


other magazines, told Advertising 
Post No. 38, American Legion, yester- 
day. 


The Bal Tabarin of the Hotel Sher- 
man overflowed with the throng that 
turned out to greet the publisher. At 
the speakers’ table were, among oth- 
ers, Merrill C. Meigs, publisher, Chi- 
cago Evening American; Charles H. 
Shattuck, Western manager, Macfad- 
den Publications; P. S. Hanna, edi- 
tor, Chicago Journal of Commerce; 
and John F. Cuneo, president, Cuneo 
Press. 


Following his address, the pub- 
lisher was presented with a silver 


plaque in commemoration of “his 
splendid interest in and coéperation 
with the American Legion in its vet- 
erans’ welfare and youth move- 
ments.” The plaque carried the name 
of the recipient, with the date and 
place of the award. 


, 


Father of Movement 


Mr. Macfadden, who has received 
several such mementos at the hands 
of the Legion, is credited with start- 
ing the movement to put emergency 
landing fields into daily use as recre- 
ation grounds for youngsters every- 
where. Alabama has taken the lead 
in execution of this idea. 

While the publisher describes him- 
self merely as a business man who is 
alarmed by current trends, that his 
appearance in Chicago had somewhat 
more significance was indicated by 
opening of ““Macfadden for President” 
headquarters at 153 N. Michigan ave- 
nue, by his supporters. 

During his stay in Chicago, Mr. 
Macfadden operated on a rigid sched- 
ule in order to meet all of the de- 
mands made on his time. Following 
the luncheon of Advertising Post, he 
was driven to Hines Memorial Hos- 
pital at Hines, Ill. He made a radio 
address Tuesday, inspected one or 
two other hospitals, gave an address 
at a mass meeting Tuesday night, 
and flew back East Wednesday morn- 
ing. 

In his address yesterday, Mr. Mac- 
fadden intimated that farmers may 
have to take over distribution, as 
well as all other functions, in order 
to secure a fair price for their prod- 
ucts. He asserted that Wisconsin 
farmers get only $1.10 for milk which 
retails in Chicago and neighboring 
cities at from $6 to $7, a spread 
which he believes is unjustifiable. 

Reverting to more general subjects, 
Mr. Macfadden asserted that the cap- 


italistic system, under which oppor- 
tunity has always been waiting for 
those with talent, has given this 
country a virtual monopoly on crea- 
tive genius. 

For any one who might be ready to dis- 


pute this statement, he called the roll 


of America’s great inventors—nam- 
ing Fitch and Fulton, who conceived 
the steamboat; Whitney, of cotton 
gin fame; Howe, the sewing ma- 
chine’s father; Hoe, who made the 
modern newspaper possible; Otis, in- 
ventor of the elevator; Edison and 
Sellers, motion pictures; Sholes and 
Glidden, the typewriter; Bell, the 
telephone; Edison, the talking ma- 
chine and incandescent light; Sel- 
don, the gasoline motor which made 
automobiles practicable; and in later 
years, DeForrest, in whose brain 
the radio first sang its song, and 
Wright Brothers, who dreamed of 
men who would dare the clouds. 
“Intellectual freedom was’ the 
source of all of these great inven- 
tions,’”’ asserted Mr. Macfadden. “Such 
progress would be unattainable in a 
regimented, slave-driven nation.” 


Smith to Transit 


R. C. Smith has been appointed 
general manager of the Boston office 
of Transit Advertisers, succeeding 
Harry McLette. Mr. Smith was for- 
merly operating manager of the old 
Roebling Company. 


American 
Lumberman 


enjoys an exceptional 
“reader interest” by 
reason of its being a 


news-type paper. 


There’s nothing like 
live, interesting, di- 
rect - from - the - field 
news to get a paper 
read. 


Send for a copy of our April ll 
issue. See for yourself. 


Americanfiumberman 


431 So. Dearborn St. 
CHICAGO 
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ADVERTISING AGE 


April 6, 1936 


GOLD FOR COPPER 


Henry Gorski, advertising manager, P. 
Ballantine & Sons, Newark, accepts the 
gold medal awarded his ale and beer can 
in the recent All-American packaging 


contest. The can, reminiscent of the 

ancient copper tankard, will be featured 

in 96 Eastern newspapers through J. 
Walter Thompson Co. 


DISCOUNT FOR 
EARLY COPY IS 
CANADIAN IDEA 


Montreal, Que., April 1.—Giving an 
additional discount to advertisers 
who meet the deadline on copy was 
one of the unique proposals made 
during the annual convention of the 
Ontario-Quebec division, Canadian 
Weekly Newspapers Association, 
here last Friday and Saturday. Con- 
versely, the advertiser who failed 
to meet the deadline would have to 
pay a penalty. While the proposal 
evoked long discussion, no decision 
was reached. 

Vice-president Bruce Pearce re- 
ported on presentation to the Ontario 
government of a brief opposing in- 
clusion of weekly newspapers under 
the code contemplated in Ontario. 
Correspondence with Ontario govern- 
ment officials, he said, made it pos- 
sible now to state definitely that 
there is no chance of code applica- 
tions to weeklies in Ontario. 

Bruce M. Pearce, of Simcoe, Ont., 
was elected president of the Ontario- 
Quebec’ _ division. Others chosen 
were: vice-president, H. E. Rice, 
Huntsville, Ont.; secretary-ireasurer, 
A. E. Dobbie, Smiths Falls, Ont.; 
directors, E. lLashbrook, Rodney, 
Ont.; R. P. McLean, Picton, Ont.; 
Hugh Templin, Fergus,:Ont.; John 
Marsh, Amherstburg, Ont.; Mederic 
R. Primeau, Huntingdon, Que.; R. A. 
Giles, Lachute, Que.; C. J. McTavish, 
Cornwall, Ont.; C. W. Tresidder, 
Kirkland Lake, Ont. 

Entertainment Features 

Entertainment features of the con- 
vention took the form of a luncheon 
as guests of the Sun Life Assurance 
Company, a tour of inspection of the 
plant of the French daily, La Presse, 
a dinner tendered by the City of 
Montreal in the Windsor Hotel in 
the evening, and a visit to Granby, 


Quebec, home of Walter Legge, re- 
tiring president. 
At luncheon the delegates were 


guests of Arthur B. Wood, president 
of Sun Life Assurance Company. 

Pointing out that insurance’ in 
Canada has increased from $780,000.,- 
000 to $6,221,000,000 in 25 years, and 
that half the population of Canada 
carries insurance, Mr. Wood de- 
clared that Canada is second only 
to the United States in insurance 
volume, in proportion to population. 

The Pearce Trophy for the best 
editorial page was awarded to C. W. 
Tresidder, publisher of Northern 
News, Kirkland Lake, Ont. 


Cowan Moves 


Louis G. Cowan, publicity and ad- 
vertising counsel, has moved to 8&8 


to Continue As 
Journal’s Head 


Milwaukee, Wis., April — 
tinued operation of the Milwaukee | 
Journal under management of Harry | 
J. Grant, publisher since 1919, was 
assured by a petition filed in county | 
court here last Friday. Under this 


would be sold to Mr. Grant. 

Trustees of the estate of the late 
Lucius W. Nieman, founder of the 
Journal, have petitioned County Judge 
Sheridan to approve sale of 1,100 
shares of Journal stock to Mr. Grant, 


Harry J. Grant | 


‘pany. The suggested price is $3,500) affairs. 


Miss Faye McBeath, who is a niece) period, executive head of the Jour- 


of Mr. Nieman, and the Journal Com- 


a share. 

The petition recited that “Harry 
J. Grant, executive vice-president of 
the Journal Company, came into the 
paper’s employ in 1916, and in 1919, 
through arrangement made by Lucius 
W. Nieman, purchased 400 shares of 
the stock. 


Directed Its Affairs 
“Said Harry J. 


value of Journal stock is in large 
measure attributable to him, as dur- 
ing the last several years of Mr. 
Nieman’s life, ill health reduced his 
activities and Harry J. Grant was, 
for all practical purposes during that 


nal Company, in entire control of its 


“During this period, Mr. Grant 
demonstrated his ability to carry 
out the policies established by Mr. 
Nieman.” 

Further to perpetuate the employe 
organization, a block of Journal stock 


Grant proved him-| 
petition, a substantial block of stock | self highly efficient and the present 


in excess of a million dollars will be 
made available in attractive terms for 
employe participation in ownership. 
Stockholder employes will have a 
majority of the stock and control will 
be vested in Mr. Grant. 


Gets Greenfield Line 


Simons-Michelson Co., Detroit, has 
been retained by Hammond-Standish 
Co., Detroit, for Greenfield hams, 
sausages, bacon and cottage rolls. 


American Woolen Heads 
Win Management Fight 


The management of American 
Woolen Company, an $18,000,000 cor- 
poration with 28 mills in the East, 
has been retained in control after a 
bitter fight by a minority group. 

The revolt was led by E. Howard 
Bennett, publisher, American Wool 
& Cotton Reporter, Boston; his son, 
Frank P. Bennett, 3rd; P. J. Lynch 
and Hugh A. Carney. 


Rockafellow Leaves 
| Publishing Field 


Ralph Rockafellow, treasurer and 
|business manager of Review of Re- 
views, New York, has resigned to be- 
come associated with Henry Forbes, 
New York theatrical producer. 

Mr. Rockafellow has been with 
Review of Reviews for seven years. 


‘OUR PRODUCT 


NEEDS THE PRESTIGE __ 


OF MAGAZI NE 
ADVERTISING!” 


South Michigan Ave., Chicago. 


NEW YORK: 420 Lexington Avenue 


CHICAGO: 360 North Michigan Avenue 


THIS WEEK is the “happy medium” that settles many 
debate. 


whole family read and preserve each issue. 


DETROIT: General Motors Building 


THE GENTLEMAN ON THE LEFT gets magazine power... color that 
makes products doubly desirable . . . 4,500,000 circulation in America’s 


richest markets . . . top-notch authors and illustrators who make the 


Atlanta, Baltimore, Birmingham, Boston, Buffalo, Chicago, Cincinnati, Cleveland, Dallas, Detroit, Indianapolis, Memphis, Milwaukee, Minneapolis, New Orleans, New ¥s 


an advertising 
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° 10,000 individual prizes will be given 
Amateurs VV ill during the eight-week campaign. Pa ed b Camels 
e National advertisers coéperating Cc A > ] 
Write the Copy include Ipana toothpaste, 7-20-4 
is cigars, Schick razor, Liggett drug 4 

in New Contest stores, Coty products, Lovell and igarettes OO! } } 

Covel, Lipton tea, Mueller’s maca- 
roni, Chamberlain meats, Cain's 
mayonnaise, Royal typewriters, Cities 
Service, Singer sewing machines, 
John Hancock life insurance, Para- 
mount Theatres, Star Brewery, Fair- 
banks-Morse, Richelieu Pearls and 


Boston, Mass., April 2.—For the 
first time in 15 years the Zain ama- 
teur advertisement writing campaign 
will be featured in Boston. The copy- 
writing contest will begin in five 


New York, April 2.—-Sales of Camel Other brands than the four major 
cigarettes of the R. J. Reynolds To-|cigarettes continue to sell in fairly 
bacco Co. in recent months continued | heavy volume, and probably account- 
to gain at a faster rate than for the|ed for about 17 per cent of total sales 


New England newspapers on April Statler Hotels industry as a whole, a survey by/in February. These brands include 
4 and run through June 4. The Bos: | * = |The Wall Street Journal would indi-|the mentholated cigarettes, other 
ton Herald-Traveler, Lowell Sun, ee ‘cate, and currently the brand is mov-|standard type 15-cent brands and 
Lunn Item, Worcester Post and Port- Ingalls Adds Two ing at an annual rate of roughly |10-cent cigarettes. 

land Press-Herald and Express will 


: E cn | 42,000,000,000. American Tobacco With cigarette output in the United 

participate. Pg oom Rages Tig a Me Company's Lucky Strike cigarette al-| States for each of the last eight 
A total of $60,000 in cash and Silver Co., Attleboro, Mass., and | 8° has shown improvement in recent |months including February, running 
prizes will be awarded, the Herald-| whiting and Davis Co.; Plainville,| months, although the gain has not | ahead of any similar previous month, 
Traveler, alone, offering $35,000. Over | Mass. been quite as rapid as that of Camel. | sales in gross figures could rise with- 


SEE WR x 
a = EUROPES 
“IF YOU WERE ee oe Tis over, soe of $2 eitited by 


a a prize of $200 in a national contest spon- 


: : P ee ss 1a | ; a? is ‘ a sored by the Institute of Foreign Travel, 
OUTINTHE FIELD WITH 4 © ced yg 


the Artist. (See letter on Page 12). 


3 \, ; ? Sr. ) as : sail lietaaiiatmaene ini tsoaiiaaiattaicinameaa 
MY MEN. YOU'D SEE THAT ©” ‘QRS: 
one e $ ena Re ee ee es for the individual companies. 
N E E D N EWS PA f E R S * ; a cigarettes were turned out. A projec- 
— et eyed ig LC 10 nr ae, tion of this total for the remainder 


For the first eight months of the 
fiscal year, a total of 92,731,398,770 
Be _ = i es ee <a —_ BOTS of the fiscal fear would give total 
o _ ' ™ - output of 142,900,000 cigarettes. 
Get 30 Per Cent 

On this basis, the indicated cur- 
rent rate of production of Camel cig- 
arettes of just under 30 per cent of 
the total would mean roughly 42,- 
000,000 cigarettes. 

American Tobacco’s sales in Feb- 
ruary are indicated to have been 
about 24 per cent of the total, which 
would mean a current rate of sales 
for Lucky Strike cigarettes of ap- 
proximately 34,500,000,000 cigarettes. 

Chesterfield of Liggett & Myers To- 
bacco Co. appears from the survey 
to have lost ground in the country 
as a whole since November, with the 
figures indicating a current rate of 
production of roughly 23% per cent 
of the total for all cigarettes, against 
a rate about 3 per cent higher three 
months previously. On the basis of 
indicated output for the current 
fiscal year, this would mean that 
Chesterfield is now selling at the an- 
nual rate of just under 34,000,000,000 
cigarettes. 

“The advertising campaign inaug- 
urated by P. Lorillard Co. last fall 
appears to have been successful in 
holding for that company the propor- 
tion of business which it then han- 


O d b O th / dled, and therefore, to have resulted 
— ad * 

of Old Gold cigarette sales,” com- 

mented 


in an increase in the gross volume 
The Wall Street Journal. 
“This proportion, the survey indi. 


cates, is something over 6 per cent, 
to yield gross sales at an annual rate 


well over 8,000,000,000.” 


ng JIHE GENTLEMAN ON THE RIGHT gets the local sales punch of 21 tit eat “4 


great metropolitan newspapers . .. an average “trading area” coverage Carew Adds Lines 


J. Norman McDowell has been ap- 
pointed sales manager of Carew Mfg. 


of 1 in every 3¥2 families that wins real dealer support . . . newspaper Co, South Hadley Falls, Mass. He 


has been with the company for nine 


years. 

> e Cr y recently acquired Old Hamp- 
, pales action that turns readers promptly into shoppers and buyers. shire bond and other rag papers tor 
merly made by Hampshire Paper 
Company. 


Offerman and Ogle 
Join Paris & Peart 


Charles W. Offerman joined Paris 
& Peart, New York, as space buyer 
in charge of outdoor advertising. He 
was formerly advertising manager of 
Burden’s department store. 

George Ogle, formerly with Black 
ett, Sample & Hummert, Chicago, has 
joined Paris & Peart as account ex- 
ecutive. 


the FAND THE GENTLEMAN WHO FOOTS THE BILL pays just %¢ per 
family for a full color page! 


;, New Yo Philadelphia, Pittsburgh, St. Louis, Washington 


McIntosh to Release 
‘ Canadian Jubilee Copy 


An extensive campaign will be 
launched for the Golden Jubilee cele- 
brations, Vancouver, B. C., through 
Stewart McIntosh Advertising 


Agency, Vancouver. 


Pacific Coast newspapers and U. S. 
RANCI 4d Street LOS ANGELES: Lincoln Building travel magazines will be used. 
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MILL & FACTORY 
editorial leadership. 
But you can still get 


in at the old rate. 


Advertising Offices: 
NEW YORK 
205 E. 42nd St. 


CHICAGO 
343 N. Michigan Ave. 


Macmillan © 
Merriam, G 
Old Farmers Almanac. 
Page & Co., L. C 


5.630 


ey ) ENR 0 NS ies. a ag own ceeb bee Wes 
PHA PURUMUEE COs. sccvicsccccesses's 
«Ug ee RO er rcrrr torre Te rere 
| PREP E ee eee 
WerIees TGS, CROHCB iv ccicc cccciesinioss 
TOR an oc occ ciccetccctsssaces 
es a eM eck panne eae eke 
Sporting News Record Book............... 1,137 
ae ES eo. Ser 20,795 
WONG PROGR oy ocd ese cevocnerbibserecs 11,320 
ih Se. CMs DC ieee cece keene saawene 19.434 
SUREOE. BEOMOD sich ks SK bt0s Seeweweses 13,182 
ON, "CN Ee eee eee gio uel s 11,745 
i eo ee Ree eee eer ere eee ee 34,489 
BU, TWEE: Sidi svccvinsccvacevirctions 1,375,188 
Magazines Lines 
Perec rerrer errr Eee Rene rt Tree re 6,493 
GS | cGal dene weeds bau esceeeneane 4,260 
NS AO eee ree eC TTT eee eee ee 9,757 
Collier's 22.871 
 MPPPereerrererrey CrTriTrr ert 58,848 
ee Ce sn at ee 110,384 


56,202 


Lines 
153,648 


Lines 
34,744 


23,566 
1,154 
141,645 
59,649 
26,878 


83,03 


32,556 
13,386 
18,267 
883 
4,689 
2,173 
31.078 
25,228 
238,404 
31,007 
6.560 
95,385 
2,951 
20,191 


Indusirial and 
Commercial 
Air Conditioning 


ARE ABC 
AND ABP 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . . CHICAGO 


Residential 
Air Conditioning 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 
‘bound Sth edition of ‘Reserve Illustrations.*” Ovet 
1000 subjects, covered by model releases, ready to use. 
Catalogue also on approval (U. S. only) if you prefer. 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO 


DETROIT 


= — 
e HEATING & PLUMBING 
* ? | Heaters & Stoves Lines 
ews a er inea e assl 1ca ions | Coleman Lamp & Stove Co.........+ eeeese 13,663 
5 5 Electro Gas Furmace.......--e-seeeseeeeee 4,735 
Fairbanks Morse Automatic Stoker........- 16,12 
B 369 P ° 95 Citi . Florence Ranges & Heaters......---«+++++- 98,554 
© Fostoria Stove ..cceccsececcccccceecrecese 986 
ased on apers in ities edia KNecoras, inc. R= Tip pradaoneatenesennenne * ol 
Holland Furnace ....--sescecseecseceeres 46,351 
' , eek fe rac  MTTLETT TLS 772 | Esquire .......-ssceececccceccccscsvccees 38,008 ; 55.4 
(Continued from Last Week) Western Pacific .......-ccecccccecccvesees O4,0GT , Tnteurist  nccccccscccccccsvcccvccccccees 41,772 | E - Doam TRAE, 26iccccccccccecs PTTTTT TTT Ty. 44 
J | aes TONNE i cadccnccccscesdcncéves 389,734 | Metropolitan Travel Co........--s++eeeeees 2,077 | Farm Journal ......--.secceccevescecees 55,784 | sreiamazon Stoves .ccccccccccccccccccccces 26,800 
TRANSPORTATION | ———— | Mexico Tourist Bureau........--.++-+e++0: SOOT Ween i GB se sc cccccaccceccannxsntese 1,575 ees Che Meme... cs cesndiccvesennenne 34.564 
Airways Lines | Tt, TRANNES  ncc sens cccevscss we SO eR rrr rrr " 106,188 | Fimancial World ........0eseceeeeeeneees 180.008 Nesco Kerosene Range........cecccccccccce 8,42 
American Air Lines. (tnesssoneesess 54,992 Patioeh, BG. Mucesccccccccccccccscececsece GBS | Fortume ...cccccccccccccscccccceces 2,248 OE SS EE 20,482 
Bowen Air Lines... stadedukbaensseeuewe 8.113 | Steamships Bee. 5 eee OE a cncccdeectescbtebennesenes 1,578 | Gentlewoman’s .....-ssseccecccecsecessees 88,314 I ae 14,405 
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. ; ) Disston & Sons, Inc., Henry..... seevcesece 890 ° 
(Continued from Page 20) N a er I iinea e l 935, by Dizle Cups o.ccccccccercccccccess coccccces §684,088 Appel Retires and 
. 
Minnesota Mutual Life Ins. Co... 4,565 ewsp p g 5 Doggie Dinner ..........+. sesesescsoesecs «6 Becomes Director 
Mutual Benefit Life Ins. Co. of Newark. 6,712 ——s covce PPYTTITTTT TTT TTT TTT TTT eee - 4 th 4 
Mutual Life Ins. Co. of N. Y. (Ae 18,069 fi ti Dt Mi pes sedidsnsacanae PPTTTTTITT TT . Joseph H. A as resigne as 
National Life & Accident Ins. Co. of Tenn. 7,728 Classi ica i0ns Dreers, Henry A. (Seeds)......seesseeeees 3,003 Poco od nl om of John Wana 
National Life Ins. Co. of Vermont 0,418 Dues Laberateries .....cscccscccccsccesecs 569 » 
eit Getesien Gen Ode. «sicsccs 30,800 | ated a ac 3.630 | ee Ts Desereetecccecceeseeeeees ceveeeeeeee 16,902} maker, New Work, and has been 
. Sngland Mutual Life Ins. Co. of Bost 12,812 | Crown Corset Co., Products...........+-++ 00, shaway Shing Lines......cccccccces eee J I ih cine 3,238 
a pong Peg — : ag sad 54,823 | Diana Corset Serre 1,088 | Brunswick-Balke-Collander Co.......... oo. 15,001 | wairfield Seed & Bulb Co.......csccccccce 639 elected a member of the board of 
North American Aceid. Ins Ca, of Chicago. 86,788 | Mactern Testlle Co. ....ccccceserecccccess 1,075 | Chris Craft ..... ttt eeaseseeeeeeeeess +e 1,888 Faultless Nipples ....... TREES EI IEE 765 | directors, after being with the Wana- 
North American Life Ins. Co. of Chicago... 49,586 Damiham FURS cscs cccsccccscevacscceccs m pon bane ada oe s Calendar .......+.++- — Ferris Seeds ........--.ese- siden atone’ a 8,605 | maker organization for 36 years. 
forthe ife Ins. Co.... 5 wks Chaba 3,777 | Formtit Co., Products......-+++s+seeseees 5, nisp “Oo BS. cercceserecccsorsccsocs ’ Fidelity Seed Co........... scosossssescses §«6©6GED 
teeta sfernel Lite Ins. Co. of Milw AA | ON J seccbe eel cacehececeh son bhabeses 2,054 Eastman Kodak Co. Products. .....eeeee+s 1,000,655 | pireside Industries .......... btn 7/2: 2.038 He = a dana letter 
Northwestern National Life Ins. Co 27.188 |H & W Co. The Products..........-00++ 13,671 | Electric Train C0......-.+eeeerseeesreere 1,180 | Fischer Nurseries, Adolph.............+. os 427 | Suggesting that advertising is news, 
Occidental Life Ins. Co.. er errr TTT 43 | Helen Hick’s Sweaters... .ccccccccessccese - oe een "it al Rat lea oo Prasek, Inc.—Stamps ........cccccccece est 720 and should be featured as such. He 
Pacific Mutual Life Ins. Co, of Calif....... 68,101 | Hollander & Son Hudson Seal, A. P....... ' USD METS cvcccesere Partsereeateens > Freeman, Samuel T., & Co. (Auctioneers)... 12,825 90 
Pon seetual Life Ins. Co * ie i 4.475 | International Corset Co., Products........ > 7,582 | Gantner Wikies Swim Suits............++- 11,318 French’s Bird Products..........cescecss .. 48,915 directed advertising from 1 1 to 
Siniatn Mutual Life Ins. Co... 16,55 | Kayser GUND ccs cee ccceeeeeeseececseoos 54,598 yaar sag ee eevcce — Frew, Andrew E. (Seeds) .........ssceeee 3.421 1934. 
*ostal Life & Casualty Co..............- 15,893 | Kayser Hosiery  .xsecccceceerecseevveee 341,744 | Edonel Trains 2... +++ seeereeeecereeerevees 20,0 ee Orr nee canenaeas 1,310 
eae Lite Ins —. rn 8,685 | Kellogg's Corsets ......eeceeeeccccerneves 510 aed — Foe e ere eesereeeeseseeeeeres a Geppert Studios—Photo ........ 9000006e606 1,398 M Add Ss ce 
Protective Assn. of Canada..............- 775 | Kleinert’s Products cecees 12,740] Univex Camera .ecsseccccceceseceeeeees 6,092 | Gibbs Quilting Hoop..............+ sennees 476 ears 8s pa 
Provisions Mutuel Lafe ns. Co. of Phila 56,222 | Kleinert Softer Baby Pants.............+. 26,423 | U. S. Playing Cards....-..+.++++++eeeeees 82,825 | Gill Bros. Seed Co...........+ese0e: ee 
Prudential Ins. Co. of America. 336.585 | Kops Bros. Products..........e-seesecsees 76,255 | Western Cartridge C0........++++s00: eves Me UE on cnn ccsnenssekaseneress 3,384 Mears Advertising, Inc., is taking 
a eae 2.458 | Lane Bryant e...csccsscesceesssceecessn 9.706 Westen Mapssure BMater...-..++- covcees oe 1,000 Globe Coin Company. ......+++++++- aseeee SOD additional space at 250 Park Avenue, 
Southland Life Ins. Co. aculette MO acorsessccsccssesessoroses Oe Tuer OPCCrSSe SeERHESSO RE TED , jlovers Animal } CINES...cccescece eeeee . 
Southwestern Life Ins. Co.. Maiden Form Brassiere Co., Products...... 43,419 | Wilson Golf Equipment.............e+se+. 57,604 | Gravely Garden Tractor & Power Mower.... 4,247 New York, to permit enlargement of 
State Automobile Ins, Assn MeCallum Heslery .....ccscccssscccccvccs 27,644 ————— | Grunow Institutional ............ teepeake, ’ 41,261} art and copy divisions, and greater 
State Mutual Life Assur. Co.. Model Brassieres Co., Inc., Products....... 6,085 Total, Sporting Goods......... eevcceces 1,333,728 | Haines Seeds, Charlotte M...........ee.e0. 510 | facilities for stock and filing. 
Sterling Casualty Ins. Co... Newman & Sons, I., Product8.....++++++++ 6,159 Mattia & GR, BM. Bsccocsccsccccces sees 2,635 EIGEN: 
Sun Life Assn. Co. of Canada Pacific Mills, Fabric......--s+eseeeees pee 33,306 FURNITURE & HOUSEHOLD Hastings Seed Co., H. G.......0eee0. eccce 6,733 
Sunset Mutual Life Ins. Co : Perfolastic, Ime., Products.....++++eeeeers 4,273 Product Lines PE TUNED cs ccccdcccescoese cocccce 4,308 Bickford to “Shipper” 
Travelers Ins. Co. of Hartford, Conn. . ee B sce Freee newer eeneeerrenens ey rR Oe yr rn eer 31,335 | Hohner Harmonicas ......... oneceseee ones 356 
ules Gaiieat tite tes. Gs........ temolk : EE. . cccncpevesenensdssnese ; Bissell Carpet Sweeper...........-scsecee 37,859 | Home Plan Corp............. PTTTITT Titty 1,377 Walter R. Bickford former] sec- 
United Fidelity Life Ins. Co........ Royal Worcester Corset Co., Products..... 13,908 | Clopay Shades .........-eeeeeeees eesseeee 5,678 | Hunt Club Dog Food...... seesceceeesecees | 4,580 1 nota f Jordan Advertisin ps 
Utica Mutual Ins. Co............. | Vogue Brassiere Mfg €o., Ine., Products. i -- 9 | Congoleum-Nairn Linoleum .......++++ --» 490,895 | Illinois Bell Tel. Co........ evccccccccccce 265,519 etary 0 g ’ 
Volunteer State Life Ins........... Warner Bros, Garments.....+++++-+++0+00: 128,719 | Collerator ..........0--005 kiveonees eeeeee 15,150] Indiana Bell Tel. Co........ isaekawn .eeees 189,250] has been appointed associate editor 
— ’ ’ : ~~ | Federal Enamelware .......... eteccceccees 1,783 | Industrial Plants Corp...... occccccsecccces 960 | of Export Trade & Shipper. 
Total, Insurance ... Sag whe i wae 4k wn Total, Women’s Wear......++-+eeeeeeees 1,533,000 | Good Luck Jar Rubbers........ paddankhee 48,096 | Italian Accordion Mfg.............+. saveee 567 P PP 
} NN TE: cccuhusenas sanevensbasess 54,749 | Jaynos Fortune Telling Cards, iicacskcans 
’ a 
WOMEN’S WEAR Product BUILDING MATERIALS Lines Mirro Aluminum Utensils ......eeesees. 103,519 | Johnson Smith & Co.............. ecccccces 
Product Lines | Secagg Sr 7.735 | O-Cedar Mops ....sesseseeseeeeeee a0ee 5,244 | Johnston’s Candies ......... papheeies errr 
Advance Patterns - Meare ey ead OR eee, A a 4.802 | Perfect Sleeper Mattress.............ee08. O.006 Be Te BN CetR ec ncnccctccccsesscs eee 
Artistic Brassiere Co., Products... 41,698 | barreled Sunlight i eae ats 10.006 PPE GWEN on kc ceccccvossvccsscccesees 64,736 | Justrite Push-Clip .......... Socescoeccene 
Cheewis Camm., PURGES. ics icccscccncee 75,098 | Wie MI 72.4044 Silex Glass Coffee Maker......... M 37,211 | Ken-L-Ration ...........s06- eeece souwe 
| Gelotes Products SC NRO sa ee ae apie 4.324 | Simmon’s Products .......s.seeeseeeeee e+ 125,846 | Keystone Service ..........seee0 cesseuses 
————————— ———— ——— = Dennis Weather Strips BEL appl 2060 | Sunshine Products Co.........+eeeeeerees 590 | Lancaster County Seed Co........ceeeeeees 
| Sana gS gaa ea a Siam i 19.598 | Vollrath Enameled Ware...........+.++++ 4,510 | Larkin Co., Inc........ ecvccvccccccces vee 
| Dowflake Gelotaes Chictide .csocccccceuss 18.532 | Wagner Sweeper ........sccceeecsercevess 4,272 | Life Savers Products...........sse0. “nieee 
Dudley A. F. Products 785 SECC CT ET ETCTT CCC TT CC TTT COS BO csccusieocedesatpessaees ececcccceces 
eee Wear-Ever Aluminum Utensils............ 203,106 | Man-Kind Dog & Cat “ito dt 
. *roducts . eel gice 44,448 ° 
ge Fagg or de March of Times, The........ siinigiimenilibed 
- Felton Sibley Paint Products.............. 17,554 , . 
ea 0 a i aaa gs eal 57,069 Total, Furniture and Household.........1,251,900 | Marco Pet Food............. SeCeessoneesee 
. . x 748 McConnon & CO........cccceees esee oe 
General Paint Co. lroducts..............6- 15,746 OFFICE EQUIPMENT c . . eeners 
nn wee 16,902 | product Q eines —_—_ Research Bureau....... PPPTTTTTT Try. 
Hires-Turner Glass Co Protects... ccccsce 2,140 Auto Point Pencil 2,031 fetro-Goldwyn-Mayer Productions eSSeeRers 
Holdems Le ere 2,891 | Rostitch Paper ‘heath Saale aa REEERSY SS 1309 — Both - bce cesecece cc cccecccecccceee 
A oe i Gwe ly on ¢ stite ‘ WUOUTE cocvcccoscccosccce y Mid-West Coin Co.......... eovccccccccece 
I rial Washable Wall Paper............ 27,240 aeiline 9 Re 
SUCCESSFUL 3-YR. OLD PRODUCT {erst Wasiatte Watt Paper 2-240 | urrougns "Machines "w+..s- eneoet 11) —Rinaadheaeaatae eeghet 
a ee ee 16.210 | COTteES BOK on. -eecrncrsvcccrecserceeees 8,177 | Mills, F. B, (Seed Grower).........+. nee 
NOW NEEDS ONLY ADVERTISING Kwik-O 0» Ia estate abahataeci aha "ang | Conklin Pens & Menclls........-+++2.00: .043 | Mountain States Telegraph & Telephone Co. 
Kwik-On Magic Finish ..........seeee05- 8,153 | waton Products 4,600 4 
ian a a... 13,440 = gE Pere rer errr Tet y ye on aa Murphy, Inc., Carroll Dean.......seeeeeees 
It's in the black . . this cos- Same Wires. Paint Wreduels....«.«>csssc 7.412 Shes ine ute CES ececcercesccserere 1/335 Music Service® .....cccccccces oeccocesesoos 
metic medical product; all its ESLER ST 7° li i aa en 62.789 at A a SE al ° fa daha eecccece 3111 National Air Races..... evcccece eeeeeeeses 
“growing pains’ are over. ‘Three Nicholson & Black Diamond Files......... 26,791) 1, ©. Smith Py ste —aaee,.. rr 4/993 National Casket Co........++++++++ cowecese 
years of successful development Nu-Bnamel ‘ ae. ae ee peeees Peational Calm Cd... ccccccccsceses occcccccece ‘ 
aid for themselves. Now it’s ripe Parker Pens & Pencils.....+.+++seeeees +++ 267,293 | National Radio Institute.......... eeeeesoes ey 
sm snemeatves. as oe O'Brien Paints . Parker Quink 23,379 | x ‘ein E eos 
for real advertising and promotion, Pabeo Products sn ; oss Bs), aah la Relat tala ** 51/953 Nation Wide Coin Exchange. ..........+.+. 
as its big season approaches. And Phslan’s Paint Productts.....sccscrvvcccce 7,714 scene A csncnd he Re i alelsiaibiiese Wie clate "sane Nestles Candy ..cccccscccsseccccccccece +» 441,681 
I haven't the money to do it! Pittsburg Plate Glass Co. Products........ 178,673 A wee “20 | New England Telegraph & Telephone Co.... 335,432 remium or en 
Piasttn Stned 15.827 Royal Typewriter ........ssccescvccsveees 65,759 | New England Yarns, Inc. ......eseeceeees 9 
I am making money now — with Pentland proms Ta Al aaa a adi Prego DON ae keke oa wneletsiesenskerKes 918 | New Jersey Bell Telephone Co..........-.. 149,421 
advertising we are assured of couha I nee P red SMe atte Shaeffer Pens & Pencils.......-..+.+e++++- 187,040 | N. Y. Band Instrument Co...... pakaaeanes 607 K T 
greater returns, so I'm offering one Ae eee ~ Shinai ‘oii cea ichetae 5 997 Underwood Typewriter .......s+sseeees +++ 20,116 | New York Coin Exchange........... cainenes 271 
half interest for a nominal few ~ ce rye Aaa eh ali he Cipla lel ts xpg | Union Pencil Co., Ine.........seeeeeeeees 3,234 | New York State Highway Users Conference.. 22,894 
thousand dollars——-to an acceptably Dieter Meck Mien Weaiinese 72.071 | United States Pencil Co......++++e+eseee 2,618 | New York Telephone Co....... soreccene ness L AOR S08 
reputable person or company who Rice’ Paint, Pag 9 penance tba “1502 Waterman's Pens & Pencils.........++... 155,797 | Nicholson Seed Co.........+++ ececccccccce 8,918 
as ace to run a proper ad- Rested: ‘Most Coating sonia bebe and tp icnci schiaior a 11.390 ‘ok om ein . rors Norge Miscellaneous Products..........+.+-. 42,868 
vertising campaign. Sa > > _ Seal ied led ig tihng Sh x of otal, ce Equipment.........++. ceee , North American Coin Co......... dbesccence 1,182 “ : ars 7 ; 
Sapolin Paint Products........cccsccsscece 15,902 y Ideal for combination offers, contest 
Patent - protected; several wide Sherwin-Williams Products 172,958 ss MEN’S WEAR secre neh gg Dg Reg Bepeesdsnnets gy om prizes, salesmen’s prizes, good-will gifts, 
uses: Valuable to both men and Rr re 1,603 | Product Lines a 1 ? Aci aisle tceanbsiaiegs lads psy “ee a eae — 7 , 
women. Now has acceptance in Southern States Roofing Co...........c0 : G80 | Campus Cords .........cccccccccccccccese 6.766 pod —“ ees oeeeeee eevccees seeee sais ete. _ Look expensive but cost you only 
smartest shops of the country but DUNE DRONE. aie os. cncoveescssaaseess 28,555 | Cohen, Goldman & Co..........csceeeeees 37,296 On-Tho- Ses "7 hae ahah at “826 25c in quantity lots. Best premium ever 
needs greater distribution. This is ES ee ae eee Deere Ec bnse'corceeccuseseanceuns 5,058 Orbit —— & SPSRELSLES ES ECS 18.844 offered at this price. Handsomely made 
a rare bargain for someone. Maybe Thibaut, Inc., Richard E.......0.+eseeeee 6,488 | Fashion Craft Cravats......... ee ccecens ee Se Ee ee a ne ot * alah ealed ¥ ae ey rE a 
an agency, or a moneyed adver- ———| Faultless Nobelt Pajamas................ 17,747 | Pacific Telephone & Telegraph Co.......... pea yend of rich black genuine leather, dull fin- 
tising man, to be his own client. Total, Building Materials.............. Re Cer eer er 15,782 ge age — eerery’ isi thal adh — ished and pliable. Fits inside coat pocket 
Address—Owner, Box 744, ADVER- SPORTING GOODS Grayco | Ties vee Peet eeeeeeenee - BAPE 1 ccs tee Aileen. bik deeseiuti one: perfectly. Has handy, refillable pad, 
TISING AGE, New York. Product Lines re Cee. wn. Bicssessevneas ee eeren 10,506 eg OE, LOROMEEE) «229500908 ideas Lyeyed : ie ee red s " 
e Tennis String Co gag | Hanes Underwear ...........sssscecsecses SUDDED | COME SUMS tro serasss=rs>renssrerenssoes + 1,148] letter pocket, etc. Big premium users 
rn nage pce ll ade a lle og | Interwoven Socks ...........cececesssees . 131,926 | Philadelphis Bird Food Co. Products...... 10,431) have proved it very successful in any 
American Engraving Printing Co.......... 298 K siete 21.149 Pike Seedsman, Inc., S. W........-- cee 145 : : 
ROR EME oe ssceserscsncceseseresesoos todo ' territory any season, Samples sent estab- 
i * = ates Wate ©... .:. 0... 1.7409 | Planters Peanuts .......+++++++- seecscesee 90,664 . } 
Mae MAE cos cc cacceasevencdvesnee Pant PRetislet 00.005 i6cccsesescovencece . 447 lished firms. Or send 25c if for per- 
Monito Hose ; Premier Seed (For Birds)..........+++ eee 1,627 sonal use 
Dp " Sei aan ae ah hieboAhst abel ie le eg rer errr ere 14,095 ia isi 
Dt EE .. oteiearbecamab eRe Mek ed 
ocoks ‘eameans Pulvex Animal Medicine ...........0.0+6. 12,281 1 — ; 
> : Pi amet 2 alg ald lh di cre als halin Radio Corp. of America............ péuwes : 7,124 PR vi vi ae R 
EPPO RE TS CER TORT TET ERT TC Ce 
tocol ots ey er aee t0Rerss NN ROR 5 nc actcs shew eeese@ . 104,732 E iw UYE Ns) 
EE” Le eae een en R. Cc. A. Communications cere eeverececceees 3,348 Genuine leather premium items priced 
Van Heusen Products.......cccccccccccece R. C. A. Victor Records 6bdb00 0650000080000 78,706 from 5c each. Tell us quantity desired, 
es ee ss cache k me aaa keee 18,191 price allowed and purpose. 
Total. Men's Wear : ; Regal Bulb Co...........ssceee ee eeecesees 75 
: Sa ete. ee ie. ae. reer ry err 510 
FOOTWEAR Rice Leaders of the World Association...... 59,559 
Product Lines ee cess kacecaneeeetaceaos ase 24,002 
Arch Preserver Shoes 968 | IRS, TH. BHURE Bocc ccc ccccctcccsaces 33,337 
ee MO EM ee ccc titceccddeciabesdvacce PCP T TUT Te eT 3,906 
Douglas Ww SR ene eee ee 103,491 | Ross Cat & Dog Food, Dr.............+005 18,746 E HER 
gee Sn ne 1,862 | Roylace Shelf Paper...........cccscccccese 43,125 
MN hod ooo avn cay Sonu Sou ban 28,900 | St. Nicholas Seal Co...........0cccecesee SP THE HAGERSTOWN LEATHER CO. * HAGERSTQWN.MD. 
Ne aie cbt Chey cel wkksoaKas wow eh eee eed 19,172 | Sacco waaee . 15,791 
Matrix Patentamt ees Sine hkn aaah &waeed d 28,846 | Schrafft’s Candies ....c.scccccccsvccesse 21,278 | 
i (OR: J. cb clee Kw aba wees ek oelee 8. ee ee ee ee eer er Reyes | PIN THIS TO YOUR | 
— Sects Align’s Tee Pom. o.oo ccvsvcscsesvos 2,658 | 
I ee ee i ee a SE BES FD ni oe 868k Ss 650604.0 06 0455005005 65008 15,232 T T 
JEWELRY & SILVERWARE Sergeants Dog Bomedies......ccccccccercess 26,554 | COMPANY LE ERHEAD 
Product Sie Velie secastcse-ceseresscecicciecsegses SET) One Oe inane ot ek cee ee 
Denver Specialty Co. Products.......... 1,025 | Southern Bell Telephone & Telegraph Co... 167,953 | items I can buy for about ..¢ each in 
Elgin American Products....--+eeeeeeeeeee 3,161 | Southwestern Bell Telephone Co............ eS | quantity. | 
Finlay SUPAUSS wesc eee eee ee eee eens 1,020 I es hed is 6.545055 6408005 cee See eee 8,153 | 
Gruen Watches ...-.seee ce eeeee erence eens 3,638 | Talon Slide Fastener............seeeeeeees 57,772 , | 
Hamilton Watch ........+++sseeeeeseeeees mig i SOS REA Pee PRE MIDIS TE NOM iis cesses cee seetas ss sweawees coe 
International OO o's pvauabwuhs nabs 26,148 OCR SR il R EE Te SG ROR mere 10,672 | | 
ER Boe uha ces ake shin bae ea ee bee aes ,635 Whslen Wor WOG0. «... oc ococks vccdcaosrece 51.721 | Address Py CON eee Cee 
Lane Co. Products..........+-+ee+eeeeeeees Pe NR AE ok 5G ince cu auasrs Poweaesiels 25,546 | 
Satir Jewelry Co... NATE NER i aia cum rp Garna obs aao% OE EREOEEE 3,453 
POE SONOIY PVOOMEU 6 6 oicvcc ccusedsiewss 9,208 | Twentieth Century Pictures 39,639 | City and State... 0. eee eee eee eee eee | 
Z _ — Universal Mills ........... A a 
Total, Jewelry & Silverware............. 57,810 | Vestal & Son, Jos. W. 2,765 : " 
MISCELLANEOUS Vigoral Dog Food..... 1,250 ee a a 2 ee 
Product Lines Lf). Bayern eee 43,891 
Adams Chiclets Tee STS ee 9 917 W. C. T. U. of the State of New York .... 1,626 
Aluminum Co. of America.............00.. 82,708 Walrus Mfg. SOx > Ee een Te eee Pe re — 
American Car C0.6<cc ng cg oo icnon des oennnee 02,887 Walt Disney Production Sis ckecehesavanenes po 
American Mushroom Industries............ gag | Werner Bros. Pictures... ......++-+00sr+ves 9 
er ery ee eee e 1,338 Wilson _Ideal Pe POMS a osass arnsbenes papa 
American Specialty Co........-.+.ec+es 20.211 Wizard Sheep Manure Sixth we ecsle acne eeee Aaa 2.06 i io 
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Products Sine Wotal, MISOMIAMOONE 2.65 eos cccvecceas . 10,169,659 * Completely formed order - blant 
Badger Paper Mills, Inc. (Waxed Paper).. 765 Grand total, all classifications.... 53,000 000 envelo e 
Barker-Goldman-Lubin (Wreckers) ........ 8,686 _ 
Bar-None Cat & Dog Food................ 2,198 Envelope feature permits remit- 
Beech-Nut Products ..........sceee00- 53,998 M : 
Rell ‘Sueeben rs OF ORNS: i cawase 389.795 Streibert Advanced * tance with order. 
ooo epee Pastapentetrerssaseereee tse oar —o a ig ba has = xr = ay of your publication 
ae heads) 9'go5 | motec 1eodore C. Streibert to vice- until ready for use. 
we? . “11” . Burpee W. Atlee (Seeds)............. 12,605 = 
% “C’mon in, Phil!” Every weekday morning at 5:55 more Calo Pet Food. Vanes uuaiaeechuxieye 91,328 | president. He has been assistant to Mechanically gather on Saddle 
adis N DOE <6 6.560543 5525 812 f Py 
than 250,000 farm folk in the KMBC Market welcome cana an National Exhibition isi2| Alfred J. McCosker, president, and] W stich and” Side-Stitch bindery 
: fo oe oo ee s1g|@ director. He was also named first a aa 
D mn - ° : Chappel Bros. Animal Foods.....--....... 5,518 | & Tr. Was ait ; equipment, at low cost. 
their friend, Phil Evans. He speaks with authority on SNE NIRS ccc piu esivaksseetsiciecsces 4.510 | Vice-president of Mutual Broadcast- sak bia P 
i i CASTS 66s ee seer este seen eee e eee eeeeens 14.840} ing System. He is ember of Send copy of your present order 
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ew tacts and rigures on this impo Chicago Musical Inst. C0..........060.66 671 |0f Pathe Film Company. velope analysis, samples and qu 
° 4 Cincinnati Cremation Co 2.180 i 
ready. May we send them to you? Write or wire... ng ld aaa ye tations. 
a Peer ree 192,515 
oo i A eee eee 8,581 New N. I. A. A. Chapter 
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Concord Worsted Mills...........cseeeeees 9235, A chapter of National Industrial 
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en CMP Cs oe. Oe scan cesene bebe 2,530 formed in Northern New Jersey Or- 
Cosmopolit ee 227,58: : 7 > vale ARK AVENUE — 
kas ia: iesae | Zanizers are Logan D. Grupelli, Na- 230 P. 
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a oo inbs ORKRSERCKSRSSADNSS eo Mercready, Magnus Chemical Cd., and 
MVIGOS INI IES ccccccccccccscecceccsece » Neve 7 , 
os icfe Nsisaccivestees g247| Francis R. Risley, Charles Dallas 
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FTC. DISMISSES 
CASE AGAINST 
MEAD JOHNSON 


Price Maintenance Efforts 
Caused Complaint 


Washington, D. C., April 1.—Sur- 
vivors of the old “Pine Board” drug 
outlets and other so-called predatory 
price cutters are wondering whether 
to shift into high again and owners 
of nationally known items are 
puzzled over the action of the Fed- 
eral Trade Commission in notifying 
Mead Johnson & Co., Evansville, 
Ind., that it was all right back in 
1933 to “put into effect a resale price 
maintenance policy but don’t do it 
again.” And so the Commission has 
washed its hands of the case by dis- 
missing the complaint. 

Plagued by the sweep of the pine 
boards just prior to and during NRA 
code days, the company found it 
necessary to announce a suggested 
retail minimum price on all its 
products, including Dextri-Maltose, a 
75 cent item which had been cut 
to 39 cents. 


Company Got Busy 


They employed Maurice Dunaway 
as manager of a trade relations 
bureau to visit jobbers and retailers 
and persuade them to maintain the 
resale prices suggested, according to 
the Commission. The company also 
employed “missionaries,” it is al- 
leged. They were to call upon job- 
bers and get lists of retailers who 
did not conform to these prices. The 
company was charged with providing 
jobbers with names of retailers to 
whom goods were not to be sold be- 
cause they would not agree to main- 
tain prices. 

Mead Johnson & Co. denied these 
charges but did admit they had to 
do something for professionally op- 
erated pharmacies, many of which 
were forced out of business by “loss 
leader” competition. 

Many of the independents believed 
Mead & Johnson were allied with 
the price cutters, and retaliated in 
a number of ways, including discon- 
tinuing of certain products which 
had been deeply cut, particularly 
Dextri-Maltose. Customers were in- 
fluenced to purchase competitive 
items and substitutes. 

The public interest was affected, 
since these retailers were at times 
unable to furnish goods promptly 
and in proper variety to meet imme- 
diate needs. The situation was seri- 
ous, since the company’s products 
were primarily designed for use in 
the nutrition of the sick, especially 
infants. Unless relief were obtained 
the only outlet would have been the 
pine boarders. 

Mead Johnson & Co. felt that 
Price-cutting had created a monopoly 


—— 


EVEREADY 


TRADE MARK 


| ~a name that has always stood 
_ for the best in its line 

| ~a name that has a powerful 
| pull when used as a premium. 
| 


“EVEREADY” 
FLASHLIGHTS 


4S premiums, can sell your products, too! 


NATIONAL CARBON COMPANY, INC. 
P. O. Box 600, Grand Central 
Station, New York City 


| | 
on the sale of Dextri-Maltose, to the | several years ago, and was stopped 
injury and destruction of the small | on the demand of the Commission, | 
retailer and to the detriment of the |“let’s forget the whole business— | 
public and the company itself. ry since you have promised not to) 


do it again, well—’” 
Enforcing Their Prices 


So early in 1934 they let the trade Ziv Adds Two 
know that certain suggested mini-| gam B. Wolf Sons’ Co., branch of | 
mum retail prices ought to prevail.| Consolidated Shoe Corporation, has 
They acted independently of any/appointed Frederic W. Ziv, Cincin- 
other manufacturer and endeavored | nati, O., for American Girl shoes. 
to keep their products out of the| National magazines will be used. 
hands of merchants who persisted in| This agency also has been appointed | 
using them as loss leaders. As a re- by Lippincott’s Cordials, for a news: | 
sult, prices fluctuated between 60 paper campaign. | 
cents and 75 cents on Dextri-Mal- 
tose, and the pine boarders had a | Two for Burns-Hall 


} 7 ; ’ 
tough time getting supplies. | National Sales Board, Milwaukee, 
The Commission told them to stop 


| Salesmen’s employment service, and 
it at once, and they did. Now the|waukee, have retained Burns-Hall 


| Otto Engineering Co., also of Mil- 
Commission says that since this was | Advertising Agency, of that city. 


ey 


ARK. 


In addition to reaching more than 90%, 
of the newspaper reading homes in 
Greater Louisville, the Sunday Courier- 
Journal carries your message into at 


“we expect to save Pensacola mer- 
chants thousands of dollars a year.” 

The new strategy was an out- 
growth of the arrest here of two 
men who posed as members of the 
United States Navy and sold sev- 
eral hundred dollars worth of adver- 
| tising. 


Pensacola, Fla., March 26.—This | 
city has taken stringent measures | Pe 

With Macfadden Group 
Marion Hammon has joined Mac- 


to prevent business men from be- 

ing preyed upon by “advertising 

racketeers.” |fadden Women’s Group as beauty 
A secret committee, appointed by jeditor. Miss Hammon was formerly 

the Chamber of Commerce, will be | With Tower Magazines in the same 

empowered to act on all advertising | “#@P@¢!ty. 

propositions submitted to merchants 

here by other than bona fide media. | 
Eugene Elebash, a jeweler, was) 


named temporary chairman of the | m 
committee. 


Pensacola Forms 
Secret Committee 
to Pass on Media 


Peterson on Board 


Duane L. Peterson, general sales 
anager of Butler Brothers, Chi- 


~ 


i 


KENTUCKIANA 


- 


least 20% of the homes of practically 
every important community in this sec- 
tion. The Courier-Journal is Louisville's 
only Sunday newspaper . . 


Che Conrier -Zourwnal 
THE LOUISVILLE TIMES 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 
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New Whisky 
Regulations 
Govern May 1 


Washington, D. C., April 2.—Rigid 
control of advertising of distilled 
spirits and wines is provided by 
regulations issued by the FAA to 
take effect May 1. In addition to 
giving detailed instructions as to the 
nomenclature for whiskies of vari- 
ous types, through standards of 
identity, the FAA has issued blanket 
prohibition of the following: 

1. Any statement that is false or 
misleading in any material particu- 
lar. 

2. Any statement that is disparag- 
ing of a competitor’s products. 

Any statement, design, device, 
or representation which is obscene 
or indecent. 

4. Any statement that the prod- 
uct is produced, blended, made, bot- 
tled or sold under, or in accordance 
with, any municipal, state or Federal 
authorization, law or regulation. 

5. Any statement containing the 
words “Bond,” “Bonded,” “Bottled in 
Bond,” “Aged in Bond,” or synony- 
mous terms, unless the product was 
in fact bottled in bond under the 
Bottling in Bond Act of the United 
States. 

Insist on Accuracy 


6. Any statement, design, device, 
or representation that the use of any 
product has curative or therapeutic 
effects if such statement is untrue in 
any particular or tends to create a 
misleading impression. 

7. Any misleading statement, de- 
sign, device, or representation of, or 
relating to analyses, standards, or 
tests. 

8. Any misleading statement, de- 
sign, device, or representation of, or 
relating to any guaranty. 

9. Any statement, seals, flags, 
coats of arms, crests, and other in- 
signia, or graphic, pictorial or em- 
blematic representations’ thereof, 
likely to mislead the consumer to 
believe that the product has been 
endorsed, made or used by, or pro- 
duced for or under the supervision 
of, or in accordance with the speci- 
fications of the government organiza- 
tion, family, or individual with whom 
such seal, flag, coat of arms, crest 
or other insignia is associated. 


Hecker to New York; 


Two Win Promotions 


Hecker-H-O Co., Inc., Buffalo, will 
move its general and executive offices 
to 88 Lexington Ave., New York, 
April 15. 

Daniel F. Sweeney has been made 
assistant general sales manager, and 
James C. Riggs, manager of sales 
promotion. Both were in the sales 
department. 


* Here are the reasons why adver- 
tisers—large and small—are enthu- 
flastic about McCandlish posters 
‘nd McCandlish service. 


®@ Faithful Reproduction of the 
artist’s sketch. 


® Brilliance of McCandlish inks. 
®@ Fine presswork. 
® Weather-resisting paper. 


@ Deliveries made on time. 


Consult us on your next job. 


McCANDLISH 


LITHOGRAPH 
CORPORATION. 
Roberts Ave. and Stokley St. 
PHILADELPHIA 


MAKING OLD WOODEN CIGAR BOX BLUSH 


ae 
ey SS oe 


Me aw: 


2 Sore ee 


La Insular Cigar & Cigarette Co., Manila, P. |., has adopted this 
lustrous Bakelite container for its Corona cigars. 


Inventors Show Wares Gregory to Agency 


A keyless lock, an electric mail- James H. Gregory has joined 
box, and an automatic poultry dif-|Cramer-Krasselt Co., Milwaukee, to 
ferentiator and classifier were among | do special research. He was formerly 
the new inventions exhibited at the| with All-Steel Equipment Co. and 
National Inventors’ Congress April} Barber-Greene Co., both of Aurora, 
1-4 in New Orleans. Ill. 


Puppets Tell 
Style Story 
for Formfit 


(Picture on Page 35) 


Chicago, April 2.—Puppet shows in 
department store windows provide an 
effective means of concentrating at- 
tention on a given product and in- 
creasing store traffic, The Formfit 
Company, Chicago, has found. 

Three months ago the firm launched 
the first unit of “The Formfit Marion- 
ette Style Revue,” a puppet show 
which presents the season’s fashions 
in day, sports and evening costumes 
and the correct Formfit foundation 
for each occasion. It proved so popu- 
lar that new units were created, four 
now being on tour. The same plan 
is being used by S. C. Johnson & Son, 
Racine, Wis. 

The Formfit style revue is complete 
with stage, curtains, puppets, and 
two trained puppeteers, or manipu- 
lators. Each store using the produc- 
tion pays Formfit a flat price, which 
includes part of the expense of the 
puppeteers. 


Models in Miniature 


As the curtain opens, a page comes 
upon the stage, bearing a card which 
announces, “Formfit Presents Three 
Modes.” The “models” then do their 


pirouetting, mincing and posturing, 
as realistically as at any style show. 

The puppet play is presented every 
15 minutes throughout the day, and 
is sometimes shown at night. Each 
engagement ranges from a day to a 
week. 

Formfit supplies newspaper mats in 
connection with the show. After 
seeing the Marionette revue, copy ad- 
vises, the customer should visit the 
corset department, where a “grand 
collection of this well-known line” 
is on display. 

Walter H. Lowy is advertising 
manager of The Formfit Company. 
The marionette show was designed 
by Duncan-Mabley, Inc., Cleveland. 


Three Added by 
Scripps-Howard 


Scripps-Howard newspapers have 
added three to their national adver- 
tising department in New York. 

The newcomers are John Orr, for- 
merly with Batten, Barton, Durstine 
& Osborne; Richard Bedell, formerly 
with Williams, Lawrence & Cresmer, 
New York; and Henry Heston, of 
Conde Nast publications. 


Muller on Staff 


C. P. Muller has been appointed as- 
sistant to Frederick Sullens, pub 
lisher of the Jackson, Miss., News. 
Mr. Muller was formerly with Loren- 
zen & Thompson, Chicago, publishers’ 
representatives. 


3 “HERE’S HOW IT WORKS. We can put 
our trade mark in the classified. Our 
dealers would be listed underneath.” 


In classified telephone books 
wherever Westinghouse has distribution, its au- 
thorized distributors and dealers are identified 
under the well known trade mark as shown 
above. In Westinghouse advertising, the pros- 
pect is referred to these listings—and quickly 
finds “ Where to Buy It.” 


1 “FRED SMITH WRITES ME on his road trip that substitution is cutting in 
pretty bad. Believes it’s because people can’t easily locate our dealers.” 


2 “MAYBE HE’S RIGHT. 


Looks like" Where to Buy 
It, in classified telephone 


books, might be the an- 


4 “LET'S GO IN ON IT. And let’s buy this service in telephone books 
to match our distribution exactly.” 


swer.” 


Here’s how WESTINGHOUSE 
makes its dealers easy to find 


Have you received the booklet that tells the 
whole story as it applies to your business? 
Communicate with American Telephone & Tele- 


graph Company, Trade Mark Service Division, 
195 Broadway, New York, (EXchange @& 
3-9800), or 311 West Washington Street, 


Chicago, (OF Ficial 9300). 
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Plan F leat Annual 


Intercollegiate Football Pictorial, 
. ; . national annual football magazine, 
The Branham Company, publishers’ jae be published in September by In- 
representatives, now represent some| +. colegiate Football, Inc., Hamm 
radio stations owned by the papers |Bldg., St. Paul Minn. Ray G Max- 
it represents A radio department | well & Co ew York and Rawlins & 
has been established in y ine — Hunt, Chicago, have been appointed 
with James 1. Connolly 1a charge] gavertising representatives 
Stations on the Srechan list in 
clude KRLD, owned by the at Select Burns-Hall 
Tex. Times-Herald; WTJS, owned by| Burns-Hall Advertising Agency, 
the Jackson, Tenn. Sun; and KTBS,| Milwaukee, has been retained by 
owned by the Shreveport, La. Times.|Omar Baking Co., Omaha, Neb., and 
- Nu-Mode Tie Co., Milwaukee manu- 
|facturer of leather neckties. 


Branham Company | 


Enters Radio Field | 


Patterson Leaves NBC 
Richard C. Patterson, Jr., executive 
vice-president and director of Na-)| Gets Cumsitnel 
tional Broadcasting Company, has| Federated Sales Service, Inc., Bos- 
resigned. Before joining NBC in Oc-|ton, has been retained by Cuprinol, 
tober, 1932, he was Commissioner of | Inc., Boston, manufacturer of wood 
Correction in New York. ‘canvas and fabric preservatives. 


homes to serve as a nucleus or 
stimulator of a type of dwelling to 
satisfy a new concept of American 
living. 

General Electric will not finance 


10 MAKE NATION construction, but when the homes 
have been completed, will give them 
local and national advertising sup- 

HOME CONSCIOUS port, as it did last year with 315 
houses built in an architectural com- 


petition. 
The program is in harmony with 


G-E Again Fosters “Sample the new philosophy among builders, 


material and equipment suppliers 
Package’ Idea and manufacturers and real estate 
men that home building must be 

Sees sold by bringing all the requisites 

New York, April 2.—Following the | together in one “sample package.” 
success of last year’s activity, Gen- Last year’s experience afforded 
eral Electric Company plans con-| G-E ample proof that this philosophy 
struction of about 400 demonstration | is practical and effective. Its elab- 


E. L. Bruce Co. 


Gentlemen: 


got 1,252 replies 


from its one-page 


advertisement in in for it. 


American Builder. 


This letter tells 


Yours very t 


the whole story. L. BRUCE 


e C 


H=- 


Here are the coupons. 


Hh, lL, Brace Go. 


American Builder # Building Age 
105 West Adams Street 
Chicago, Illinois 


It. may interest you to know that 1252 coupons have been received to 
date as a result of our advertisement in your January issue. 
may recall, in this ad we offered to send our house organ, "Bruce Every 
Month," to any contractor, lumber dealer or architeot who would write 


At the time this advertisement was prepared, one of our sales managers 
and myself made estimates as to the number of returns that would be re- 
ceived. His guess was 250; mine was 500, 
we are very poor guessers, or the American Builder is an unusually good 
advertising medium. 


One thing in connection with the returns from our January advertisement 
interested us in particular: 
in semiing in coupons from this ad, also enolosed ones from previous ads 
run in your magazine, 
issues of the magazine are being saved by readers, and that the advertise- 
ments are being read. 


I didn't intend for this to sound like a testimonial letter - but, if you 
care to use it in that way, go right ahead. 


« Rush vn 


Advertising Manager 


EXECUTIVE OFFICES 


= 


Tennessee 


March 10, 1936 


As you 


So it would seem that either 


It was the fact that quite a few people, 


This was a definite indication to us that back 


Larcest Makers of HARDWOOD FLOORINGS in tHE WorLo 


SOUTHERN HARDWOODS AND PINE 


orate showroom in New York, pro. 
moted in a normal way, has attracteg 
35,000 visitors in several years. But 
one of the demonstration homes 
was visited by this number of per 
sons during a single week. Approxi. 
mately 5,000,000 persons inspected 
all G-E demonstration homes. 


The New Conception 


General Electric’s 1936 program 
starts with the “New American” 
concept of living, which provides 
both for the enjoyment of each in 
dividual of the family and collective 
activities. Installation of the most 
modern equipment is an essential 
feature of the plan. 

Though there will be no archi. 
tectural competition this year, the 
program is similar to that worked 
out last year. General Electric 
leaves actual building to local in. 
terests. 

General Electric sales managers 
have called meetings of the local 
committees which functioned last 
year. Since the program benefits 
chiefly G-E home appliances and 
equipment, distributors and dealers 
are expected to assume the executive 
leadership required. An executive 
manager of the committee will de. 
vote most of his time to the project, 


Pick Local Personnel 


Architects, real estate men, news- 
paper men, public utility executives 
and others who have a stake in pro- 
moting prosperity through home 
construction are included on _ the 
local committees. Their efforts will 
be timed to conclude agreements 
with builders by June 1 and com- 
plete the houses between Aug. 15 and 
Oct. 15, when General Electric will 
advertise the homes nationally. 
Committees will decide upon loca- 
tion of the demonstration homes, 
and the number required. Rather 
than a large number of homes, 
quality and promotional activity for 
each home are stressed. J. F. Quinlan 
is in charge. 


RUSHED? 


SAVE AN HOUR 
A DAY THIS WAY 


The Superimposed ’Stat 


OBS that take you hours 
we do in minutes. Su- 
perimposed ‘stats, as 
above, for instance. Or 
reverse panels—why 
bother? Let us reverse! 


Chicago 


Seattle 


105 W. Adams Street 


1038 Henry Building 


yep Eva ee oen D Sage aa aes sae 


MERICAN BUILDER 


AND BUILDING AGE 


A Simmons-Boardman Publication 


30 Church Street 
New York City 


111 Sutter Street 
San Francisco 


1930 Norway Road 


Los Angeles 


Ann Arbor, Michigan 
Union Bank Building 


Or — speed up bids, with 
extra ‘stat dummies . . - 
and a dozen other short- 
cuts. Let a Rapid Contact 
Man show you ways to 
save | hour per day! 


S|RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Len. 

ton, 444 Madison, VAnderbilt 3- 

CLEVELAND, Ninth — Chester Bids. 

MAin 9335 e CHICAGO, 110 So. Dear 

born, 228 No. La Salle, 360 No. Michiga" 
Ave., STAte 5977. 
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¢. G. PHILLIPS. 
BUSINESS PAPER 
MAGNATE. DIES 


Montclair, N. J., March 31.— 
Charles G. Phillips, 76, who rose 
from $100 a year as cash boy in a 
department store to become head of 
publishing properties he valued at 
more than $10,000,000, died of heart 
disease here yesterday. 

In 1925 he retired from the presi- 
dency of United Publishers’ Corpora- 
tion, then controlling 24 publications. 
Two years ago the U. P. C. name was 
dropped, and the properties came un.- 
der the Chilton Company. 

Mr. Phillips was a native of New- 
ton, Mass. He left grammar school 
to become cash boy for Jordan 
Marsh & Co., Boston, and later be- 
came a buyer for H. W. Ladd & 
Co., department store, then joining 
Cc. F. Hovey & Co., dry goods store. 

While with the Hovey Company, 
Mr. Phillips was requested by a silk 
manufacturer to furnish suggestions 
as to how retailers might be induced 
to push his merchandise. 

Mr. Phillips evolved a set of in- 
structions which he termed a “pre- 
scription,” telling how to sell and 
display goods. This formula was 
reproduced in Dry Goods Bulletin, 
Chicago, and came to the attention of 
Charles T. Root, publisher of Dry 
Goods Economist. 

In a short time Mr. Phillips be- 
came a correspondent for the Root 
publication, and in 1891 he was sum- 
moned to New York to assume charge 


Wanted 


Thoroughly Experienced High Grade 
Sales Promotion Manager 


by large, nationally-known manufac- 
turer. Prefer analytically - minded 
man between 35 and 40 experienced 
in household appliances and now 
holding important position. Excel- 
lent future opportunity. Give com- 
plete experience in first letter. Box 


748-A-A, Chicago. 


AY SCHOOLS 


ADVERTISING & COPY 
COMMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS ANDO 
PHOTO - RETOUCHING 


Dept. L. V., 116 S. Mich. Blvd., Chicago 


"Guest Appeal 


~THE_ - - 
BENJAMIN FRANKLIN 


Visitors to Philadelphia make a 
habit of coming back to the 
Benjamin Franklin time after 
time. It’s because they appreciate 
the little extra courtesies that 
make their stay such a pleasant 
event. 1200 large outside rooms, 
all with bath, from $3.50 a day. 


THE 
BENJAMIN 
FRANKLIN 


SAMUEL EARLEY, Managing Director 


Philadelphia 
© a AEE RARE ECAR 


of the Dry Goods Economist office. 
Eventually he became vice-president, 
then president of the journal. 

His suggestion that the paper de 
velop an editorial staff composed of 
experts from various departments of 
retail stores was adopted. Travel- 
ing through the country, Mr. Phillips 
hand-picked his men by buying mer- 
chandise from them. One of his new 
problems, however, was the educa- 
tion of men who could sell, but were 
unable to write. 


Bought Dry Goods Reporter 


Acting for associates and himself, 
Mr. Phillips purchased Dry Goods 
Reporter, of Chicago, and various 
sectional dry goods publications. The 
Root Newspaper Association was 
formed, with Mr. Phillips as an of. 


ficer, to codrdinate the advertising 
departments of those papers. 

Mr. Phillips is credited with being 
one of the first to establish a serv- 
ice department for advertisers. This 
division pointed out special op- 
portunities and also aided the ad 
vertiser in preparation of copy and 
retail helps. 

Mr. Phillips and his associates 
gained control of such outstanding 
journals as The Iron Age, Hardware 
Age, Boot and Shoe Recorder, and 
others. In 1910, they formed United 
Publishers’ Corporation, grouping all 
of their publications under that ban- 
ner. 

During his career, Mr. Phillips 
traveled extensively in Europe, 
gathering material for publication, 
and studying opportunities for dis- 


tribution of European merchandise 
in America. 


Originator of Famous 
Wilken Whisky Taken 


Pittsburgh, Pa., April 1—Harry E. 
Wilken, 63, head of the family pic. 
tured for the past eight months in 
the “folksy” advertising of Wilken 
Family blended whisky, and the 
originator of that brand, died at 
Tarentum, Pa., yesterday. 

Mr. Wilken was general manager 
of the Schenley, Pa., distillery of 
Joseph S. Finch & Co., a subsidiary 
of Schenley Products Company, New 
York. Starting in the business at 
14, he was credited with having made 
more whisky than any other living 

(Continued on Page 28) 


Schenker and Roth 
Agency Principals 
Sydney Roth and Ben Schenker, 
who joined Morris, Windmuller & 
Enzinger, Chicago, a year ago, are 
given recognition in a change of the 
agency’s name to Morris-Schenker- 
Roth. 
Both are vice-presidents, the for- 
mer in charge of the creative depart- 
ment, the latter in charge of copy. 


Federated Sales Named 


Federated Sales Service, Inc., Bos- 
ton, has been retained by The Cora- 
gal Co., New York, Silent Fireman 
automatic fire alarm system, as mar- 
keting counsel. Following organiza- 
tion of a national sales force, trade 
and consumer publications will be 
used as distribution develops. 


In architecture, the Taj Mahal is uni- 


versally acknowledged the most beauti- 


ful of all buildings. 


In advertising, porcelain enamel is universally 


acknowledged the most beautiful of all signs. 


But porcelain enamel has far more than sheer 


beauty. It has endurance —staying qualities. 


When in porcelain enamel, the inherent beauty 


of your sign—its eye-appeal—its selling efficiency 


lasts for years and years. Most porcelain enameled 


signs are guaranteed against fading for ten years. 


For the advertising manager who wants to sell 


goods—for the sales manager who must sell goods 


—the true value of porcelain enamel lies in its 


ability to keep on selling. Porcelain enamel stays 


bright. Its original selling efficiency is perma- 


nently embedded in fadeless minerals. 


@ Write today for a copy of our new book on Porcelain 


Enameled Signs. Your request will bring the book 


only. We have no salesmen to send. This is an Insti- 


tute. Buy your signs wherever you wish—but investi- 


gate porcelain enamel first. 


EDUCATIONAL BUREAU 
Clearing House for Sales and Technical Information 


PORCELAIN ENAMEL INSTITUTE, Inc. 
612 North Michigan Avenue e Chicago 
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FOOD 


and equipment to cook it 


RINK 


and equipment to serve it 


SHELTER 


and equipment to provide it 


COMFORT 


and equipment to give it 


XERCISE 


and equipment to enjoy it 


These are the things bought by the 
thousands of private city and coun- 
try clubs of America. 


CLUB MANAGEMENT'S ANNUAL 
SURVEY shows that club revenue 
was up 31.6%, in 1935 over 1934— 
and is steadily improving during 
1936.  Rehabilitation—moderniza- 
tion — repairs — improvements in 
plant and service are everywhere 
the order of the day. 


For the first time in several years 
the clubs of America have waiting 
lists—indicating that here is not 
only a major market for the many 
items required in clubs, but a mar- 
ket which is right now enjoying a 
definite upswing that means profit 
for aggressive merchandisers who 


go after this business in earnest. 


| 
Let us tell you about the great | 
CLUB market for your product. | 


CLUB 


Manaqement 


“The 


of Town and Couritry Clubs 


PATTERSON PUELISHING COMPANY 


Incorporated 1906 
(Also Publishers of The AMERICAN RESTAURANT) | 


5 SO. WABASH AVE.. CHICAGO! 
551 FIFTH AVE. NEW YORK CITY | 


_ Getting Personal 


The latest Irish Sweeps cost E. M. Price, advertising sales man- 
ager of The New Yorker, the services of his secretary, Martha Welling- 
ton. Miss Wellington, who won $150,000, has abandoned publishing for 
the study of music. She was traced to The New Yorker offices by the 
signature, “Tilley,” on her ticket. 


Warren Fairbanks, publisher of 
the Indianapolis News, was de- 
lighted last week to learn of the 
safe arrival of a grandson born to 
his daughter, Countess Edith di 
Modrone, of Milan, Italy. . . Paul 
Baugh, Blaker a. e., is something 
of a hero as a result of his rescue 
of Charles Nash, American Radi- 
ator a. m., from the Pittsburgh 
flood. Paul canceled his own 
Pittsburgh trip, but was unable 
to stop Nash, en route from Kan- 
sas City, even though he resorted 
to radio. Contact was eventually 
made through a Time representa- 
tive, who turned Charlie back to 
Youngstown... 


Allen Reeder, Zonite a. m., is 
still recovering from his flood ex- 
periences. He flew to Hartford to 
supervise distribution of Zonite 
and made the return flight in the 
teeth of a terrific gale. . . T. Hart 
Anderson, Princeton ‘17, presi- 
dent of Anderson, Davis & Platte, 
has accepted an appointment to 
Princeton University’s newly- 
formed alumni vocational advis- 
ory committee. 


LIMITED EDITION—A special edition of 
two copies of "Partners was presented 
to Ferdinand Thun and Henry Janssen 


recently by employes of their great 

hosiery concerns at Wyomissing, Pa. 

The two men were born in the same 

German village but met for the first 

time in New York, and formed a partner- 

ship. Franklin Printing Co. produced 
the richly-bound volume. 


Franklin McNitt, city editor of the Southbridge, Mass., News, and 
son of its publisher, will soon abandon the cheerless existence of a 
bachelor for wedded bliss with Virginia Collins, graduate of a promi- 
nent Southern school and now studying at Art Students League. . 


T. K. Quinn, president, Maxon, Inc., and Gilbert T. Hodges, execu- 
tive board, New York Sun, are chairmen of the electrical and publish- 
ing committees, respectively, of the Citizens Appeal for the Salvation 
Army. 


“There’s a reason” if Marjorie Mills, Boston food expert and WEEI 
attraction, appears to praise Borden products with special fervor. 
She’s the wife of Robert A. Burns, new wholesale manager of 
Borden's. . 


Tom Dunn, of Ayer’s Philadelphia office, and Nancy Hine, Wellesley 
senior, have discovered they were made for each other. . . Harold Wise, 
Liberty, who’s too busy to attend races when up North, missed few 
of the Hialeah speed sessions while on vacation in Florida. His ac- 
counting indicates the donation of about four bales of Grade A hay 
to the nags, but he expects to strike a balance with the proceeds from 
a Derby bet on Brevity. 


Dick Witherow, Church Mfg. Co.’s a m., remained high and dry 
in his second floor office during the flood, when the water reached the 
first floor windows of the plant at Holyoke, Mass. . 


H. H. Roswell was told to sell his National Police Gazette “or 
else—" Thus far, he has defied the would-be buyers, who, it appears, 
don’t like some of Mr. Roswell’s campaigning. . It seems that it was 
P. K. Wrigley himself who suggested that maybe a slow-motion spec- 
tacular would be a pleasant relief from the jerky variety. 


Lloyd Maxwell, v. p. of Roche, Williams & Cunnyngham, flew to 
Miami for a brief vacation and a confab with Gov. Sholtz, who, like 
the advertising man, is a higher-up in the Elks. . . Harold 1. Reingold, 
of the adv. dept. of Ben-Burk, Inc., sent out a card notifying the world 
of the arrival of Michael Henry Reingold, with this addenda: ‘Size: 
half-pint; distributor, Harley Hospital, Boston; alcoholic content: give 
him time.” . 

Rust Heinz, scion of the Pittsburgh “57” 
He stopped work on the “automobile of the future” momentarily, how- 
ever, to pose with Marian Talley at Palm Springs. . . Ed Tukey, of the 
Eastern staff of the Chicago Tribune, is honeymooning in the Carri- 
bean. . 


family, has other interests. 


Bernarr Macfadden has the courage of his convictions. While 
members of Advertising Post No. 38 were surrounding roast beef and 
other fixin’s at luncheon the other day, the publisher serenely called 
for a bowl of soup. Walther Buchen, prexy of the Chicago agency, 
picked up a swell coat of tan in Florida, but proved an ungrateful 
visitor. “I found unusual weather,” he commented, really rather 
good!” . 


Wally Meyer, v. p. of Reincke-Ellis-Younggreen & Finn, wrote 
“Doubling in Brass,” a plea for bigger and better vacations, for the 
March Review of Reviews. Russell T. Kelley, Hamilton, Ont., ad- 
vertising agency man, who founded the Advertising Club of Hamilton, 
was glad he thought of it when the club presented him with an illumi- 
nated scroll the other day at its 25th birthday. . 


And getting back to Miami, the Advertising club of that city never 
has any trouble getting speakers. At a session the other day, it heard 
from Frank A. Black, Boston; Merle Sidener, the Indianapolis agency 
leader, and Dave Gibson, v. p. of Brewers’ Journal, Chieago. 


John W. Cullen, publishers’ rep, is trying to act modest. Seems 
he sank two 150 yard approach shots on two consecutive holes at Dubs’ 
Dread, one of Florida’s tougher golf courses. .. 


William M. Flarsheim, new advertising manager of Stokely Brothers 
& Co., was caricatured by Paul Plaschke in the Louisville Courier 
Journal of March 22... Joe Kraus, a. m. for A. Stein & Co., Chicago, 
has been elected to the board of directors. . . 


Allan Brown, a. m. of Bakelite Corporation, who has been making 
his headquarters at the company’s plant at Bound Brook, N. J., is 
again hanging his hat on a peg at 247 Park avenue, New York... 


Originator of 
‘Neighbor’ Copy 
Taken by Death 


(Continued from Page 27) 

some 380,000,000 gallons. His 
leng career in the liquor industry 
served as an effective background 
for advertising presentation of the 
new Schenley brand. 

From the start, Mr. Wilken domi- 
nated newspaper copy. Pictures of 
the Wilken family and their home 
surroundings were liberally used, to- 
gether with headlines attributed to 
Mr. Wilken, such as “It’s our family’s 
whisky, neighhbor—and neighbor—it’s 
your price.” 


G. D. Mann, Publisher of 
“Bismarck Tribune,” Dies 
Orlando, Fla., March 30.—George 
D. Mann, 56, publisher of the Bis- 
marck, N. D., Tribune, died in a hos- 
pital here Thursday after a long siege 
of heart disease. 


manh- 


Mr. Mann was employed by the 
St. Paul, Minn., Pioneer Press, 
Minot, N. D., Daily News, and St. 
Paul Dispatch before going to Bis- 
marck in 1914 as editor of the 
Tribune, which he later purchased. 


Jack Frost, of N. A. D. A. 


Succumbs to Infection 


Omaha, Neb., March 31.—A throat 
infection incurred while on a busi- 
ness tour of the Southwest caused 
the death here Thursday of Jack 
Frost, general manager of the Na- 
tional Automobile Dealers’ Associa- 
tion. He was 40 years old. 

Mr. Frost became active in devel- 
cping used car programs for automo. 
bile dealers, following experience in 
operating a Ford dealership in Hol- 
lywood, Calif. Later he was en- 
gaged in this work at the Ford home 
office in Dearborn, Mich. His ex- 
perience in used car control methods 
led to his connection with the N. A. 
D. A. when the NRA was organized. 


G. H. Cleveland Dies 


Minneapolis, Minn., March 31.— 
Guy H. Cleveland, for 14 years sales 
and advertising manager of Luther 
Ford & Co., Minneapolis, maker of 
Mrs. Stewart’s bluing, died suddenly 
March 22. Prior to his last connec- 
tion, he was advertising manager of 
Lindsay Brothers Wholesale Farm 


Wholesale Paper Company. Mr. 
Cleveland was ex-president of the 
Advertising Club of Minneapolis. 


Klan Fighter Passes 
Muncie, Ind., March 30.—George 
R. Dale, publisher of the Muncie 
Post-Dispatch, weekly newspaper, 
died at his home here Friday of a 
cerebral hemorrhage. He became a 
national figure in 1926 and 1927, asa 
result of persecution following at. 
tacks on the Ku Klux Klan. 


R. T. Moore Taken 
Fulton, Ky., March 31.—Robert T, 
Moore, 56, co-publisher of the Fulton 
Leader, died of a heart attack while 
playing golf. 


MOTION PICTURES 


We produce 16 m. m. film in full color 
or black and white, take assignments 
for projections, complete service, op- 


erator, projector and screen, Day or 


Night. 
IMPENS 
230 N. Michigan Ave., 


plod! 


IVE GOT IT 


—] 


FOOD FOR THOUGHT! 


Advertising and sales 


ideas seem to click in the 
convivial atmosphere of 
New York’s newest.... 
Lounge Bar and Grill. 


Daily luncheon specials 
from 50c. Choicest liquors. 


Dancing from 5 o'clock 


onward. 


In the advertising 


center 


PHONE WI —2-4000 NEW YORK CITY 


Implements, and of John Leslie 


a 


Suggested exhibit designed by WFI 


ILLUSTRATING 
A POINT » » » 


— a point-of-sale exhibit for a manufacturer of tractors .. . attention 


compelling, dramatic, modern! 


Being different in a way that brings increased sales, the creations of 
Window Facts, Inc. prove their effectiveness in a convincing an 


pleasing manner ... YOU can use this design service. . 


. for booths 


and exhibits at conventions, lithographed and screen process displays. 
heavy-traffic high spot showings, mass units for stores, permanent 
displays, interior decoration of retail sales branches, knock-down ex 
hibits for salesmen, traveling displays for trailers, buses and rail: 


road cars. 


Where a new arrangement of “on-hand” material is 


desired, Window Facts is glad to submit suggestions. 


Have you received a copy of “Dynamic Window 
Facts’? It explains this service in detail. 


WINDOW FACTS 


x 


323 


INCORPORATED 


Edward J. Stefan, President 


Commerce Bldg. Milwaukee, Wis- 
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\DMEN HOPE TO 
GARNER PRIZES 
FOR THE FAMILY 


tssay Contests Stir ‘“Inter- 
nal’’ Competition 


Chicago, April 2.—Sons and daugh- 
ters of advertising and publishing 
executives will play a leading part 
in connection with the prize contests 
or essays on advertising being con- 
jucted by ADVERTISING AGE, advices 
received here indicate. 

Men and women in the advertis- 
ing field are eagerly grasping the op- 
hortunity to uphold the honor of 
heir families through having eli- 
ible sons and daughters and other 
elatives submit essays in the con- 
ests, for which ADVERTISING AGE 
ill award a total of $1,000 in cash 
prizes, plus two all-expense trips to 
he annual convention of the Adver- 
ising Federation of America. 
Innumerable requests for infor- 
mation and leaflets have come in 


ONE... our organization for 
the making of electros, stereos 
and mats comprises six plants 
stretched from coast to coast. 
Pattern plates and electros are 


< : 

~ made in each so that our nearest 
plant is your short cut to elec- 
trotype quality and service. 
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TWO... is you have a national 
or semi-national schedule for 
newspaper advertising, we ship 
pattern plates to any or all of 
our plants. They make and ship 
the electros for their “zone.” This 
saves you shipping costs—an 
appreciable amount when hun- 
dreds of papers are involved. 


THREE ..- One of our plants 


is located in Indianapolis, the 
geographic distributional cen- 
ter—the heart of the country's 
transportation systems. Here 
we make newspaper advertising 
electrotypes and dealer cuts in 
large quantities atnewlow prices. 


THE MONEY-SAVING ELECTROKIT 


Only Electrographic Companies 
offer you this money-saving, 
quick-packing, safe-carrying 
container for electros. 


Write for new book—‘‘Coast-to-Coast’’ 


xkek Kk *& 


() WS. 


Help Wanted” and “Situations 
charge $1. 
per in., $4.75; 4 to 6 in., per in., $4.50 


contracts. 


Cdve wtisi 
Market 


The rates for this department are as follows: 


Wanted,” 30 cents a line, minimum 


All other classifications (single igrertion sete): % inch $2.78; 1 to 3 in., 
: ° 
per in., $4.00; 13 to 15 in., per in., $3.75. 


in., per in., $4. 5; 16 to 12 in., 
Write for discounts on term 


POSITIONS WANTED 


BUSINESS OPPORTUNITIES 


Art Director - Visualizer who has 
worked on some of the largest ac- 
counts in the country for top agencies, 
offers well rounded experience to me- 
dium size N. Y. agency at reduced 
salary. 

Box 743, ADVERTISING AGE., N. Y. C. 


Searching for a progressive man of 
26? If it’s advertising, promotion or 
market analysis, let’s get together at 
your convenience and talk it over— 
Chicago or elsewhere. 

Box 745, ADVERTISING AGE, Chicago 


Man—young, intelligent, neat. Has 
sold artwork, photography for past 
5 years. Wants position in adv. 
agency or adv. dept. of reputable firm. 
Box 746, ADVERTISING AGE, Chicago 


Treasurer — Asst. Treasurer — Comp- 
troller. A well-recommended client of 
ours with 15 yrs. experience with an 
advertising agency and a large firm 
of Public Accountants seeks such a 
connection. Complete record furnished 
upon request. Confidential. No obli- 
gation. 

The National Business Bourse 

20 W. Jackson Blvd., Chicago 


HOUSE ORGANS 


WANTED—Newspapers to represent 
in Bast and West. Address Box 747, 
ADVERTISING AGE, New York City. 


PHOTO-OFFSET 


IMPROVED PROCESS!!! 
Ideal for reproducing sales letters, il- 
lustrated advertising literature, price 
lists, etc. No typesetting or expen- 
sive cuts necessary. 

Rapid, Accurate and Economical 
600 COPIES (8%x11) $2.50 
Additional Hundred Copies 20c 
Send for Samples 
LAUREL PROCESS, 480 Canal St., N.Y. 


PHOTO POST CARDS 
Actual Reproductions of ree" 
otos .. . . . $15.00 per 1000 
8x10 Size for Salesmen’s 
Samples .. $10.50 per 100 


Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


ART WORK AND CUTS 


FREE ELECTROS 
We will make you one electro of each 
halftone or zinc etching we make for 
you—absolutely free. Print from your 
electros and save your originals. 
Hamilton Engraving Co., Hamilton, 0. 


500 COPIES HOUSE ORGAN $10. 1M 
$15, 2 colors. A Real Sales Builder, is- 
sued monthly. Your ad on front cover. 
Keeps your name before trade. Effec- 
tive adv. at lowest cost. Get sample. 


Crier Adv., 1840 E,. 87th St., Cleveland 


FOR SALE 
Owner of well-established Merchan- 
dise Journal doing about $150,000 
gross desires associate with $50,000 
for expansion. 
Harris-Dibble Co., 11 W. 42 St., N.Y.C. 


from advertising executives who are 
anxious to place complete details of 
the competition into the hands of 
their sons and daughters. Others 
with eligible children are also taking 
an active interest in the contests, as 
evidenced by the mother who saw 
an announcement of the ADVERTISING 
AGE contests in a Portland, Me., pa- 
per and immediately requested that 
complete details be sent to her son, 
attending college in another state. 

Advertising clubs also are acceler- 
ating their efforts to promote the 
competitions. One outstanding exam- 
ple is the Scranton Advertising Club, 
which is actively urging codépera- 
tion upon local students. Last week 
complete details of the contest were 
presented in the columns of the local 
dailies, all of which gave prominent 
display to the rules and prizes, and 
featured the work of the Scranton 
Advertising Club in furthering the 
competition. 


Scranton Does Good Job 


From the Department of Com- 
merce in Washington came a request 
for complete details of the competi- 
tion, with the later advice from F. 
S. Wilson, editor of Domestic Com- 
merce, official publication of the de- 
partment, that he plans to report the 
contests in an early issue of that 
publication. 

The ApbveRTIsSING AGE competition 
consists of two contests, one for high 
school students and the other for 


Forms Market S2rvice 

Samuel D. Fitzsimmons has organ- 
ized Electric Marketing Service, 170 
Westminster St., Providence, R. IL 
He was formerly vice-president of 
Narragansett Electric Co., Provi- 
dence. 


U niet Tienes 


Sterling Advertising Agency has 
named Bartow H. Underhill vice- 
president in charge of production 
and planning. 
agency for two years, and previously 
conducted his own business. 


Agency Moves 
Lanpher & Schonfarber, Inc., Provi- 
dence, R. I., agency, has moved to 
enlarged quarters on the sixth floor, 
|S Weybosset St. 


LAKE SHORE ELECTROTYPE CO. 


N OF THE ELECTROGRAPH'C CORPORATION 
418 SO. MARKET ST., CHICAGO 


DETROIT -« INDIANAPOLIS 
NEW YORK »« SAN FRANCISCO 


Monson’s New Field 
| Ralph E. 


Monson has been ap 


He has been with the | 


college students, with identical prizes 
totalling $500 for each of the con- 
tests. 

High school students are asked to 
submit essays of not more than 1,200 
words on “How Advertising Helps 
the Consumer,’ while college stu- 
dents are asked to submit essays of 
not more than 1,500 words on “The 
Economic Value of Advertising.” 


How Prizes Are Set Up 


First prize in each classification is 
$250 in cash, plus an all-expense trip 
to the meeting of the Advertising 
Federation of America in Boston 
June 28-July 2. Second prize in each 
classification is $100, third prize is 
$50, and the fourth to thirteenth 
prizes are $10 each. 

Winners will be selected by a jury 
of 15 advertising men, representing 
every important national association 
in the advertising field, and awards 
to the principal winners will be made 
during the sessions of the A. F. A. 


New Dixie Network 

Dr. Pepper-Dixie Network, group 
of 17 Southern radio stations, has 
been organized to carry the “Pepper 
Uppers” broadcast Sunday evenings, 
sponsored by Dr. Pepper Co., Dallas, 
Tex. The series originates at 
WFAA, Dallas. 


Newman Has Agency 


William M. Newman, for ten 
years a partner in The Artwil Co., 
has organized his own agency, New- 
man Associates, 152 W. 42nd St., 
New York. Arthur Kleinwald is in 
charge of copy, and Richard A. Jas- 
per is production manager. 


New Ridgway Acccounts 


The Ridgway Co., St. Louis, has 
been appointed by Securities Invest- 
iment Co., Enterprise Cleaners, Lep- 
| pert-Roos Fur Co., and St. Louis Ice 
Cream Co., all of St. Louis. 


Two for Huber 


Huber & Creedon, Boston, have 
been retained by Metropolitan Travel 
| Service, Boston, and Garden Hose 
‘Spray Co., Cambridge, Mass. 


| Picks Scott-Telander 


| Sterling Engineering Co., Milwau- 
kee, heating specialties, has ap- 
|pointed Scott-Telander, Milwaukee. 


_ Plan Film Conference 
National Conference on Visual Ed- 


|pointed sales manager of City Fuel] ucation and Film Exhibition will be 


|Co.. Boston, 


|B. F. Goodrich Company. 


He was formerly with! held June 22-25 at Francis W. Parker 


i school, 330 Webster Ave., Chicago. 


Advertising 
Mysteries” 


of Los Angeles | 


The Case of “Moo” 


Another true advertising story, although 
“Moo” disguises actual brand name 


“Moo” is a popular brand of milk. Recently, ‘Moo” 
advertised a contest in the Morning Times and an evening 
competitor. 


As happens so often, The Times pulled far more con- 
test entries than its evening competitor. 


Yet, many experts say, “morning papers are taken out 
of the homes by the menfolk, so wives don’t get a chance 
to read them.” 


Can you figure why The Times proved the experts 
wrong in Los Angeles? 


THE RULES ARE 
DIFFERENT HERE 


People live differently in Los Angeles. The year 
around most Times readers drive their cars to work. 


Hence men read their morning-delivered Times 
home instead of on the 8:15. After breakfast, this 
newspaper is the property of the lady of the house. 
For The Times is the family newspaper to an extent 
that few others are. 


This is why canny retail advertisers in Los Ange- 
les—who want to talk mainly to women—bought 
a million lines more advertising space in The Times 
than in any evening newspaper. No wonder The 
Times won the most entries for ‘‘Moo!”’ 


CUTS PURLINE TO HALF 


Your advertising message in The Times goes to an 
audience enjoying an annual spendable income of 
over $760,000,000 ... at a Purline* rate of only 
$.65 compared to Purlines of $1.27 to $1.89 in the 
other Los Angeles newspapers. Thus, every adver- 


tising dollar is bound to do more for you— in 
The Times. 


Write The Times, Los Angeles, for information on 
any question you may have about advertising or mer- 
chandising in this rich, concentrated, but different 
sort of a market of over a million families. Or call 
Williams, Lawrence & Cresmer, New York, Chicago, 
Detroit or San Francisco. 


*Purline: cost per line per billion 
dollars of readers’ purchasing power 


THE TIMES $0.65 
Newspaper B 1.89 
Newspaper C 1.37 

1.27 


Newspaper D 
Newspaper E 


1.37 


| Los ANGELES TIMES 


[ One of the Worlds 
| Great Newspapers | 
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Deny Injunction 


—_ 
IN NEW ROLE Ea 


New Antiseptic testing all antiseptics for alkalizing Klein Organizes 
‘ effectiveness. ° 
to Liquor Firms The advertising features an offer | His Own Company 
A three-judge federal court in Mil- Is In t rodu ced of a regular 25 cent bottle of Borace- | , Joseph J. Klein has organizeg Ad 
waukee denied a temporary injunc- - tine free with purchase of a 75 cent be vctenghoggeetivin Borman geo in 
tion to 25 out-of-state wholesale N Ww bottle, and a refund if the customer | \ "Cabo, — er 
liquor firms and_ distillers who in e spapers is not entirely satisfied. cies ci shnceneneae —— _— 
sought to restrain collection of — — Boracetine has been used by lead- aivatisne mela Ch tees o “vel 
- dg) enon type of permit issuec Chicago, April 2—F. E. Barr &]ing dental specialists for 17 years | dio, women’s magazines and tra& me Yo 
The law involved prevents out-of- Co., Chicago, have launched test cam-|and the product has become known | publications. sa ” Br 
state wholesalers from selling to|Paigns in newspapers of Middle|to the public through recommenda-| Mr. Klein was formerly with the worn ch 
Wisconsin retailers. Western cities for Boracetine, alka-| tion by the dental profession, adver- | advertising department of Celote; a oe 
line mouth wash for which unique |tising states. Co. 367 so 
Pi k S . benefits are claimed. Mitchell-Faust Advertising Com: | oe? ete : coe 
Offers Pickup Service To check a cold, bad breath, tooth | pany, Chicago, is in charge. Smart Denies Plans — 
i i i j . Tall 
New Jersey Central Railroad is| decay, or sore throat, it is necessary seniabeiieaainale for Weekly Magazine pol 
using newspapers in New York, New heck aci ‘opy asserts, r : evel 
Domes and sche nt and several no ns ; nye neon preg Ber-sses sees Othine to Mansfield | David Smart, publisher of Esquire BH when it 
magazines, to announce a pickup and peer te pees? : a re Mae tic te Othine Laboratories, Buffalo, N. Y.,| has denied reports that he is about Result 
delivery door-to-door service for lest acid mouth wash or antiseptic ‘©lhave appointed Ludlow Mansfield,| to launch a new weekly magazine, showed 
than carload freight at no extra|check an acid condition.” In every] {ne Buffalo, for Othine freckle re-| The company is too busy with it compare 
charge. Gardner Advertising Co., Boracetine package, the company] mover. Women's magazines will be| present publications to embark op me » oaks 
New York, is in charge. declares, is the scientific means of | used. | others, Mr. Smart said. Net sé 
oe im . 
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Parker H. Ericksen, who has resigned as 

sales promotion manager, Zenith Radio 

Corporation, Chicago, to become radio 

sales manager for Fairbanks-Morse & Co., 
Indianapolis. 


MOVIE ASSIGNS 
NEW FUNCTIONS 
TO MAGAZINES 


M-G-M Opus Shows Publish- 
ing As It Isn't 


New York, April 3. Metro-Gold- 
wyn-Mayer’s new opus, “Wife Ver- 
sus Secretary,” shows that the 
movies have found advertising and 
publishing an interesting field for 
dramatic material, and also that the 
producers have thus far not learned 
much about the technical phases of 
the business. The movie is based 
on Faith Baldwin’s Cosmopolitan 
novel of the same name. John Lee 
Mahin, veteran advertising man, 
was one of the three adapters. 

Clark Gable plays the role of a 
millionaire publisher of class maga- 
zines, ably assisted by Jean Har. 
low as the efficient secretary and 
Myrna Loy as the jealous wife. The 
plot revolves around the efforts of 
Publisher Gable to purchase a na- 
tional weekly selling at five cents a 
copy. 

In the discussion of the deal for 
the publication, complete ignorance 
of publishing practice is exhibited 
by the scenarist. For example, the 
only source of information on cir. 
culation referred to is the Postoffice, 
as the Audit Bureau of Circulations 
is apparently not known to Holly: 
wood. Figures on advertising vol- 
ume and revenue were obtained only 
from the publisher, here again the 
facilities of National Advertising 
Records being completely beyond 
the ken of the producer. 


The Big Conference 


A staff conference in the office of 
the publisher, attended by all of his 
advertising aces, indicated consid. 
erable confusion in the minds of 
the movie men regarding the funce- 
tions of advertisers, agencies and 
publishers. The publication was 
making up its mind as to which copy 
appeals, illustrations and _ layouts 
would be employed by its advertis- 
ers, without apparently consulting 
either the men who would buy the 
space or those who would pay for it. 

A bit of fiction which might serve 
as a suggestion to advertising asso- 
ciations is the fact that a big con- 
vention of advertisers is held in Ha- 
yvana. The attendance is terrific, 
suggesting that maybe an advertis- 
ing gathering in the capital of the 
Pride of the Antilles might really 
be a big success. It is here that the 
deal for that five-cent weekly is 
closed by the ambitious young pub- 
lisher. 

Everything in the picture ends 
happily, and it is even assumed that 
the secretary continues to hold her 
job. 


The CHAMP ze|/ 


HE AUDIENCE may yawn at the preliminaries, 
but it pays attention when the champ is in the 
ring. No move he makes escapes the eye. 

Find the champ among women’s magazines—the 
magazine they flock to see in greatest numbers—and 
you find the highest concentration of attention. 
Women don’t skip pages in their favorite magazine. 
That's why the favorite women’s magazine gets better 
sales results for advertisers. 

What is the favorite? Women buy more copies of 
McCall's within one week after issue than the entire 
month's newsstand sale of any other of the six women's 
magazines. McCall's leads in voluntary sales. 

Why this lead? Because McCall’s knows what 
women want, and how to present it. 


McCALL'S DIFFERS IN MAKE-UP. Women say that 
“the triple magazine makes McCall’s easier to read.” 
Advertising meets the reader when similar editorial 
has whetted her interest. 4dvertising is seen more 
when pages are more visible. 


McCALL'S DIFFERS IN AUTHORITY. McCall's engages 
the greatest ational authorities for specific editorial 
projects. Advertising is believed more when the maga- 
zine carries more authority. 


McCALL’S DIFFERS IN IMPORTANCE. The best article 
in the world won’t stop a woman if she’s not inter- 
ested in the subject. McCall’s articles win the reader’s 
vote for interest. Your advertisement works harder in 
a better-read magazine. 


Watch the newsstand and see what women read. 


NEWSSTAND SALES 


Second six months of 1935 
McCALL'S 880,865 
G. H. $51,455 
LH. 464,922 
Ww. 4. ¢ 464,546 
PR. 354,136 


DEL. 198,460 
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e a gain of 34 per cent over the pre 
Earnings of vious year’s $862,672,670. Expressed 
in units, figures show sales of 1,715,- 
e 688 cars and trucks to dealers in 
Advertisers 1935, compared with 1,240,447 in 
1934, a gain of 38.3 per cent. 
Unit sales of 284,281 cars and 
The annual report of General trucks overseas last year established 
yotors Corporation reveals that unit | @ new record, excceding the 282,157 
sales of cars and trucks of the | units sold in 1928. The gain over 
world’s largest producer in 1935 were | 1934 was 28.9 per cent. 
90.3 per cent of its record of 1,899,- vey 
967 units manufactured in 1929, and jraham-Paige Motors Corporation 
represented 37.5 per cent of total operated at a loss last year to the 


volume for the industry. The cor- extent of $1,701,325, with sales of 
poration’s share of the business how- | $14,621,785. The 1934 sales were 
ever was down slightly from 1934 $11,594,998; net loss was $474,959. 
when it aggregated 39.7 per cent. vw? 


Result of operations last year Continental Oil Company had its 
showed net earnings of $167,226,510, | best year since 1929 in 1935, earning 
compared with $94,769,131 in 1934. | $8,813,561 on gross operating income 
Net sales amounted to $1,155,641,511, | of $69,501,247. This compares with 


net earnings in 1934 of $4,865,357, 
and gross income of $65,721,348. 

In his report to stockholders, Dan 
Moran, president, stated that the 
company’s program in 1935 centered 
on improving marketing methods to 
the exclusion of expansion. An analy- 
sis of sales at the beginning of the 
year caused the company to discard 
unprofitable business, which 
amounted to more than 30,000,000 
gallons annually. 

Increased effort, he said, was ap- 
plied to the sale of the company’s 
house brand gasoline, Conoco Broze, 
and its premium lubricant, Conoco 
Germ Processed motor oil, with the 
result that sales of these products 
increased 3.79 per cent and 14.06 per 
cent respectively over 1934. 

These policies, coupled with a 
slight increase in the wholesale price 


of refined products, resulted in a 
financial improvement in the com- 
pany’s marketing operations of $2,- 
284,300 for the year. 
v v v 
With sales reaching $295,328,901 
in 1935, 10 per cent over the previous 
year, Texas Corporation realized net 
profit of $17,065,037, the best since 
1929. Net income in 1934 amounted 
to $5,545,205; sales, $268,214,921. 
v v v 
Preliminary reports. place last 
year’s earnings of Standard Oil Com- 
pany of Indiana at $30,179,000. 
v v v 
W. T. Grant Company and sub 
sidiaries, chain store operators, 
closed the fiscal year ended Jan. 31 
with sales aggregating $91,981,814, 
the largest in their history, and net 


MORE WOMEN BUY McCALL’S volwitarily 
THAN ANY OTHER WOMEN’S MAGAZINE 


profit of $3,334,246. This compares 
with 1934 sales of $85,069,612 and 
$2,616,202 profit. The company 
opened six new stores last year and 
at the close of the fiscal year was 
operating 471 units. During the year 
12 stores were enlarged and remod- 
eled. 
7 FF FY 
Chesebrough Manufacturing Com- 
pany reports profit of $690,034 for 
1935 compared with $614,671 in 1934. 
vgy¥s iy 
Gannett Company, Inc., newspaper 
publisher, operated last year with a 
profit of $1,078,530, against $1,011,- 
054 in 1934. 
v v v 
Kimberly-Clark Corporation and 
subsidiaries, pulp, paper and chemi- 
cal manufacturers, report net in- 
come of $1,052,395 for 1935, com- 
pared with $438,056 in 1934. 
vfs YY 
For the six months ended Feb. 29, 
Wesson Oil & Snowdrift Company, 
Inc., had net sales totaling $32,061,- 
024, resulting in $1,544,572 profit. 
+ VT ¥ 
Reflecting renewed business activ- 
ity, especially promotional effort, 
Addressograph-Multigraph Corpora- 
tion in 1935 had its best earnings 
since 1930, when the present com- 
pany was formed, and registered a 
jump of 78 per cent over the pre 
vious year. Net profit for the year 
reached $829,755, compared with 
$465,829 in 1934. Unfilled orders at 
present are reported at the highest 
level for the last six years. Several 
new models will shortly be placed 
on the market, President Joseph E. 
Rogers said. 
> - = 


Pullman, Inc., operated last year 
at a net loss of $273,727 compared 
with a profit of $2,957,699 in 1934. 
Pullman Company, the sleeping car 
subsidiary, was 18.9 per cent above 
the 1933 depression low, but reached 
only 57 per cent of the 1925-29 aver- 
age. Gross for the first two months 
of 1986 was 14 per cent above the 
1935 figures. 

The manufacturing division looks 
forward to material expansion of 
business this year, while the sleeping 
and parlor car division is watching 
the outcome of the railroad commis 
sion’s decision on rates. If there 
are no repressive differential charges 
against the use of these two services, 
officials of the company believe 
there will be an opportunity for a 
vigorous campaign to restore passen- 
ger travel to the rails, according to 
the annual report. 

vvegy 

Domestic chain stores of H. L. 
Green Company, Inc., earned $1,722,- 
102 and Metropolitan Stores, Ltd., 
Canadian wholly-owned subsidiary, 
$149,199 for the year ended Jan. 31, 
1936. For the previous year net 
profit was $1,372,273. Sales for the 
last fiscal year aggregated $28,508,- 
704. 


Vv v v 


Another company benefited by re 
vival of the building industry, Cer- 
tain-teed Products Corporation, re 
ported net income for 1935 of $259, 
978, its first profit since 1927. In 1934 
the company operated at an $851,- 
563 loss. The company recently ac- 
quired for $446,000 sufficient addi- 
tional stock in Sloane-Blabon Corpo- 
ration to give it majority holdings. 
The operations of that corporation 
will be consolidated with those of 
Certain-teed. 

Sloane-Blabon comprises the for- 
mer fixed assets of Thomas Potter 
Sons & Co., Cook’s Linoleum Com- 
pany, and Blabon Mfg. Co., three of 
the oldest linoleum manufacturers in 
the country, together with the assets 
and plants of W. & J. Sloane Mfg. 
Co. These concerns have occupied an 
important position in the floor cover- 
ing field in the past and have pro- 
ductive capacity for greatly increased 
volume. Thus Certain-teed stands to 
benefit not only from new building 
and modernization, but from home 
refurnishing. 


* o 9 

Net sales last year for Minneapolis- 
Honeywell Regulator Company and 
subsidiaries, including Brown Instru- 
ment Company, totaled $9,087,678. 
Net profit amounted to $1,793,339. 
Net profit for 1934, exclusive of 
Brown Instrument Company, was 
$1,007,785. Net income for Brown In- 
strument Company that year was 
$110,096. 
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WRIGLEY GETS 
‘MARCH OF TIME 
AND 8TH AGENCY 


New York, April 2.—Bringing an 
eighth agency into its service, Wm. 
Wrigley, Jr. Company, Chicago, be- 
gan sponsorship of the “March of 
Time” over Columbia Broadcasting 
System March 30. Wrigley succeeds 
Remington-Rand, Inc., which relin- 
quishes the feature after a long run. 
Batten, Barton, Durstine & Osborn, 
Inc., is the Wrigley agency for the 
program. 

Wrigley will discontinue its spot 
news flashes under the new set-up, 
contenting itself with three radio 
programs. The time is 10:30-10: 45, 
EST, Monday, through Friday. 

Remington-Rand, Inc., has begun 
sponsorship of “Five Star Final,” 
daily news dramatization, over the 
Inter-City network, through a new 
one-year contract, starting March 
30. The series will be broadcast 
nightly at 8:15 to 8:30, Monday to 
Friday, and Sunday from 9 to 9:30. 

Armin, Varity, Inc., cosmetics, 
Chicago, will start a half-hour pro- 
gram featuring Ted Weems’ orches- 
tra, over MBS on April 12. The 
series will be heard at 12:30 p. m., 
and will change on April 26 to 1:30. 
Sellers Service, Inc., Chicago, is the 
agency. 


G-E’s Big Broadcast 


On March 30 at 11 a. m., the Gen- 
eral Electric Company broadcast a 
one-hour program to its sales repre- 
sentatives over a coast-to-coast NBC 
red network, shortwaved throughout 
the world by W2XAF and W2XAD, 
Schenectady. The program, “This 
Hour of Ours,” included songs by 


WSM 


50,000 WATTS 


“Nashville, Tennessee 


“The Chevrolet campaign on 
WSM has been invaluable in de- 
veloping sales on new and used 


cars,” 
im Reed, President 
im Reed Chevrolet Co. 


_ WHIO power has been 
F increased to 5000 watts. 
New equipment is now 
being installed. 
This increase in power 
more than doubles the 
WHIO market. 


Sage ag 


xi 


eae 
er 


99S. Ludlow, Dayton. Ohio 
_ National Representatives 


Sawyer-Ferguson-Walker Co. 


Chicago-Detroit-New York 


Index of Retail Activity in Important 


Markets 


Based on total retail lineage carried by all daily news- 
papers in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 


13-week 13-week 

Period Period Week Week 

Ended Ended Percent Mar. 3 to Mar.1lto Percent Ended Ended Percent 

Mar. 30, Mar. 28, Gain Mar. 30, Mar. 28, Gain Mar. 30, Mar. 28, Gain 

City 1935 1936 or Loss 1935 1936 or Loss 1935 1936 or Loss 
TOM, SHIM avecoeves 3,584,556 3,359,958 —6.3 1,252,273 1,077,860 —13.9 357,669 346,395 —3.2 
Atlante. GO. c.ccscass SEFSRTe 3,629,738 +14.4 1,155,243 1,310,218 -+-13.4 290,407 341,768 +17.7 
Birmingham, Ala. 3,193,960 3,437,658 +7. 858,662 978,572 +13.9 235,032 291,844 +24.2 
Boston, Mass. ....... 4,906,590 4,551,735 —7.2 1,619,490 1,576,773 —2.6 429,411 453,918 +5.7 
Bridgeport, Conn. 2,600,108 2,674,056 +2.8 933,016 937,552 +0.5 233,800 238,868 2.2 
TN 3,652,070 3,322,536 -—9.0 1,338,512 1,252,146 —6.5 353,388 402,052 +13.8 
a De ee 879,186 897,120 2.0 296,999 312,965 +5.4 71,954 89,520 +24.4 
Cedar Rapids, Ia.... 1,038,506 1,075,830 + 3.6 366,002 417,914 -+14.2 97,860 104,846 +7.1 
Chattanooga, Tenn 1,814,872 1,556,254 —14.2 626,634 537,551 —14.2 157,585 124,105 —21.2 
(9 Se 6,414,887 6,760,624 +5.4 2,210,407 2,484,920 +12.4 584,314 627,251 +7.3 
CineImMNE, Gh nc os oe 3,941,150 3,793,332 —3.8 1,502,997 1,417,509 —5.7 312,017 372,690 +19.4 
Cleveland, O. 4,196,489 4,428,115 + 5.5 1,441,609 1,562,103 +8.4 398,748 416,356 + 4.4 
Dallas, Tex. 4,517,295 4,992,611 +10.5 1,649,827 1,664,792 +0.9 436,753 440,071 +0.8 
NS 3,444,150 3,091,060 —10.3 1,260,086 1,122,156 —10.9 299,476 289,898 —3.2 
RMEe OER cei  Reekia . chine re 775,855 810,165 + 4.4 221,150 226,960 + 2.6 
Des Moines, la 1,490,302 1,463,970 —1.8 490,606 532,569 +8.6 124,635 124,746 ee 
PIGCPOM, GEICO: <ces ves 4,899,256 4,828,454 —1.4 1,821,268 1,754,322 —3.1 458,669 472,672 + 3.1 
rte, Pike wsaeens 1,601,292 1,564,220 —2.3 552,076 560,324 +1.5 147,056 140,644 —4.4 
Evansville, Ind. 2,742,530 3,018,932 +-10.1 925,148 1,197,358 +19.7 242,032 286,524 +18.4 
Fall River, Mass... 766,722 769,472 +0.4 278,703 255,011 —8.5 68,667 76,822 +11.9 
gi a 2,086,840 2,207,886 + 5.8 671,384 720,118 +7.3 175,574 181,384 +3.3 
errr 1,170,040 1,276,963 +9.1 415,576 479,752 +15.4 100,996 152,211 +650.7 
Grand Rapids, Mich.. 2,040,580 2,034,756 —0.3 771,608 767,648 —0.5 219,436 200,998 —8.4 
Greenville, 8. C.....-+ 1,365,140 1,310,014 —4.0 504,84) 488,642 —3.2 109,732 107,044 —2.4 
Indianapolis, Ind. . 8,774,256 3,843,282 +1.8 1,409,967 1,457,598 +3.4 364,845 351,519 —3.7 
Jeruay City, Mi.ds0ss. 517,651 561,535 +8.5 184,835 199,244 +7.7 54,993 59,175 + 7.6 
Kansas City, Kans... 483,504 494,473 2.3 158,179 164,325 +3.9 38,087 49,539 +30.1 
Knoxville, Tenn. ..... 1,927,293 2,168,796 +12.5 691,978 764,708 +410.5 208,740 228,228 +9.3 
Little Rock, Ark 2,190,860 2,154,754 —1.6 769,272 731,780 —4.9 207,424 184,730 —10.9 
Lynn, Mass, ........- 2,384,914 2,287,264 —4.1 805,784 788,872 —2.1 211,120 203,308 —3.7 
Manche:ter, N. H.... 824,429 759,449 —7.9 303,817 240,812 —20.7 76,137 66,067 —13.2 
Memphis, Tenn. ..... 2,598,806 2,548,788 —1.9 951,244 864,248 —9.1 229,992 231,574 +0.7 
Milwaukee, Wisc. ... 2,854,245 3,036,437 + 6.4 1,935,332 1,201,119 -+16.0 294,859 357,376 +21.2 
Minneapolis, Minn.... 3,363,436 3,526,275 +4.8 1,115,485 1,228,692 +10.1 295,281 302,685 +2.5 
New Bedford, Mass... 704,802 724,976 +2.9 253,372 265,734 +4.9 70,574 66,850 —5.3 
New Orleans, La..... 4,328,541 4,635,338 +7.1 1,424,43) 1,518,528 + 6.6 450,669 414,323 —8.1 
Now SGOPrk, MN. Bese sse 13,912,483 15,229,329 + 9.5 4,926,127 5,358,572 +8.8 1,283,618 1,386,871 +8.0 
Brooklyn, N. Y......-. 1,721,034 1,591,571 —7.5 645,157 562,569 —12.8 170,674 142,366 —16.6 
ll a? ? Sree 2,122,610 2,174,060 + 2.4 694,834 731,626 +5.3 186,242 191,422 + 2.8 
Oakiand, Calif... ....+. 1,709,126 1,779,334 +4.1 572,765 654,726 +14.3 147,801 161,200 +9.0 
Oklahoma City, Okla. 2,476,103 2,610,400 +5.4 872,291 930,778 +6.7 232,918 223,062 —4.2 
POOPIR, Bibl ccciccener 2,549,410 2,549,548 or 839,352 910,204 +8.4 231,875 264,205 +13.9 
Philadelphia Pa. ..... 6,721,775 6,896,816 + 2.6 2,279,920 2,463,105 + 8.0 604,419 695,235 +14.9 
PROGM, APIS. .iscccs 1,791,426 1,852,508 +3.4 582,778 616,938 +5.9 170,268 154,588 —9.2 
*Pittsburgh, Pa. ..... 5,582,586 4,831,588 *—13.5 1,938,664 1,401,400 *—27.7 449,288 170,548 *—62.0 
Portianed, Orem. ...... 2,456,152 2,701,314 +10.0 828,926 989,254 +19.3 208,684 261,646 +25.4 
Providence, R. I...... 3,133,182 3,177,903 +1.4 1,146,937 1,276,567 +11.3 297,654 410,074 +37.8 
pe eee 1,125,432 1,153,404 + 2.5 442,330 437,850 —1.0 100,016 110,474 +10.5 
Richmond, Va. ...... 2,796,514 2,883,678 +3.1 991,956 1,037,540 + 4.6 252,952 270,214 +6.8 
Rochester N. Y...... 3,974,469 4,065,890 + 2.3 1,369,939 1,400,716 +2.2 358,901 386,868 +7.8 
Rock Island-Moline.. 1,768,830 1,991,010 -+12.6 590,702 698,614 +18.3 165,088 187,068 -+13.3 
Sacramento, Calif. ... 2,628,573 2,615,543 +3.4 930,696 905,820 —2.7 270,778 204,390 —24.5 
San Antonio, Tex.... 1,293,176 1,528,841 +18.2 477,036 504,784 +5.8 125,013 117,670 —5.8 
San Diego Calif...... 2,914,242 3,332,198 -+14.3 965,006 1,058,344 +9.7 233,800 256,158 + 9.6 
San Francisco, Calif. 3,409,949 3,624,061 +6.3 1,140,089 1,221,797 +7.2 265,547 295,565 +11.3 
South Bend, Ind...... 1,902,626 1,894,603 —0.4 654,082 703,495 +7.6 183,681 178,031 —3.1 
Spokane, Wash. ..... 1,516,106 1,750,675 -+15.5 510,781 592,985 +161 113,834 161,070 +-41.5 
ee ee Sees 4,353,330 4,219,495 —3.1 1,629,140 1,639,780 +0.7 477,060 413,200 —13.4 
St. Paul, MIMR...sce. 2,935,814 3,075,362 +4.7 1,028,989 1,159,753 +12.7 280,001 266,541 —-4.8 
Brracuse, MM. Ziwsccss 2,996,315 3,094,254 +3.3 939,058 977,177 +4. 227,276 254,184 +11.8 
Tacoma, Wash. .... 1,555,008 1,753,696 +12.8 467,662 486,348 +3.9 130,998 154,392 +17.9 
TRMNE Ti ctesccss 3,577,420 3,258,804 —8.9 927,948 812,084 —12.5 159,544 115,766 —27.4 
Toronto, Ont., Can 6,547,646 6,235,916 —4.8 1,646,769 1,643,921 —0.2 421,271 428,615 +1.7 
Washington D. C..... 9,178,939 10,081,843 +9.9 2,606,324 2,924,779 +12.2 655,561 689,423 +5.2 
Worcester, Mass. 3,224,840 3,136,149 —2.8 911,444 972,013 + 6.6 250,244 250,733 + 0.2 
Youngstown, O. ..... 2,592,028 2,346,088 —9.5 517,427 578,266 -+11.8 156,902 160,576 +2.3 
TOU: Asaeevv even 193,840,459 200,222,542 +3.3 66,887,646 69,206,405 +3.5 17,440,990 17,987,656 +3.1 


*Skeleton papers only published from March 18 through March 28, 1936, because of flood. 


Richard Bonelli, Metropolitan Opera 
star, music by a 40-piece concert or- 
chestra under the direction of 
Harold Levey, and selections by the 
Revelers Quartet, the G-E male 
chorus, and the G-E women’s 
chorus. Gerard Swope, president of 
yeneral Electric Company, headed 
the list of speakers. Maxon, Inc., is 
the agency. 

“The Story of Mary Marlin,” re- 
cently renewed by International Cel- 
lucotton Products Company, Chi- 
cago, over CBS, runs from Monday 
through Friday each week, and not 
three times weekly, as reported in 
this column. Lord & Thomas are 
in charge. 


LaFollette Creates. 


New State Bureau 


A trade practice department to 
carry out code provisions of the 1935 
Wisconsin Recovery Act has been 
created by executive order of Gov. 
Philip F. LaFollette. 

The department is headed by two 
commissioners who will enforce fair 
trade practices as defined by the re- 
covery law. Decisions and orders 
will be subject to review by a ten- 
member review board. 


Cook’s New Office 


John C. Cook, Chicago representa- 
tive of Cotton and Southern Hard- 
ware, published by W. R. C. Smith 
Publishing Company, Atlanta, Ga., 
has moved from 32 W. Randolph 
street to 168 N. Michigan avenue. 
Mr. Cook is leaving May 1 for a two 
months’ automobile tour of England 


and the Continent. 


RETAIL LINEAGE 
SHOWS INCREASE 
DESPITE FLOODS 


Both Last Week and Month 
Ahead of 1935 


Chicago, April 3.—Retail business 
activity continued to show important 
gains over last year during the week 
ended March 28, the ADVERTISING AGE 
index shows. 

For that week, the newspapers in 
66 reporting cities carried a total of 
17,987,656 lines of retail display ad- 
vertising, a gain of 3.1 per cent over 
the 17,440,990 lines carried during 
the corresponding week of 1935. 

For the four-week period between 
March 1 and March 30, 1936, these 
newspapers reported a gain of 3.5 
per cent over the corresponding 28 
days of 1935. During March of this 
year the total retail lineage for the 
reporting cities was 69,206,405 lines, 
and for March of last year 66,887,646 
lines. 

For the 13 weeks from the first of 
the year to date, retail lineage is up 
3.3 per cent over the same period 
of last year, the index shows, total 
lineage for this year thus being 200,- 


222,542, 
last year. 

All of these figures include the city 
of Pittsburgh, in which all three 
dailies were washed out by floods 
during March, with the result that 
only skeleton issues were printed 
between March 18 and March 28, and 
local lineage showed a corresponding 
decline. For the week ended March 
28, for example, Pittsburgh dailies 
had a loss of 62 per cent in retail 
lineage, compared with the corre- 
sponding period of 1935. 

If both 1935 and 1936 figures for 
Pittsburgh are eliminated from the 
tabulation for the final week, the 
percentage of gain becomes 4.9, in- 
stead of 3.1. Similarly, if Pittsburgh 
figures are removed from the tabu- 
lation for March, the gain is in- 
creased from 3.5 per cent to 4.4 per 
cent. For the year to date removal 
of Pittsburgh figures causes a gain 
of 3.8 per cent, instead of 3.3 per 
cent. 

The weekly record of the cities 
measured, showing the gain over or 
loss from the corresponding week of 
1935, is as follows: 


compared with 193,840,459 


Per Cent 
Week Ending Difference 
PROMOTE (© ic bieseccatacwees +2. 
CONS A eee +65.4 
January 18 . +6.3 
WROUREY BO osc siviwes ee + 3.6 
eo le a ars eer +3.2 
February 8 +1.0 
WOMPUEEE 2D i wee dase seer —0.8 
ay SS | Ee rere ore ae —4.2 
MERON BO) v0bs hen messin +1.9 
Se ee eae . oe 
(a ee . +2.4 
OS SS > ee eae . +6.1 
CO a ree ee eee +3.1 


the re 
porting cities are given in the ac 
companying tabulation. 


Stark Again 7 
President of 
Penton Co} 


Cleveland, O., April 2.—As a rr, 
sult of recent action of the boanj) 
of directors of the Penton Publish)” 
ing Company, certain changes hay} 
been made in the executive person)” 
nel and an executive committee haf) 
been appointed. 

The officers are John A. Pentop 
chairman of the board; Charles | 
Stark, president and treasurer; Ear 
L. Shaner, J. R. Dawley and D. y 
Avey, vice-presidents; and R. T. M, 
son, secretary. 

The executive committee consist) 
of Earl L. Shaner (chairman) 
Charles J. Stark, George O. Hay)” 
J. R. Dawley, and John A. Pentoy, 
ex-officio. 


A i ll le ella iMaAt sn  lm 


Club Elects Snyder 


Don H. Snyder, Southwestern Ey : 
graving Co., has been elected preg! © 
dent of the Oklahoma City, Okla 
Advertising Club, succeeding Ne 
Barrett. Henry C. Jones, advert; 
ing manager, J. C. Penney Co., wa 
named vice-president, and E. H. Aley 
ander was re-elected for his nin 
term as secretary-treasurer. / 
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@ It's always our desire to come i 
through for you one hundrec? 
percent. We have the fines’) 
modern equipment, and an up) 
to-the-minute organization, with) 
a reputation of producing ell 
finest engravings, ad-setting and” 
printing. Our day and nigh'| 
3-in-1 service enables us to 
deliver the finished job — on 
scheduled time—at a definite 
saving of TIME, TROUBLE anc 
MONEY. We think and act in 
terms of results. That's why we 
are successfully serving so many 
of the leading advertising agen: 
cies and advertisers. Let us 
demonstrate the value of Faithom 
COMPLETE SERVICE to you 
Our representative will gladly 
show you samples of our work. 
Simply phone, Wabash 7820 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw: 
ings—through every step of production. 


The production 
on this reduced 
advertisement 
was handled by 
Faithorn Corp. 


ALWAYS 


THE FINEST AT FAITHORN 
FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wis* 
but all are here, ready to serve you: 
Speed, economy and satisfaction assure? 


FAITHORN 


CORPORATION 


504 SHERMAN STREET - CHICAG° 
TELEPHONE WABASH 7820 


DAY AND NIGHT SERVICE 
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Going 
UP! 


During the month of March 
Advertising Age carried a 
greater volume of advertising 
than in any previous month 
in its history. The best pre- 
vious month was January, 
1936, with February not more 
than an eyelash behind. 


That means that the first 
1936 quarter was far and away 
the best that Advertising 
Age has ever had. Of course, 
there were no special issues 
of any kind during that 
period. 


The moral seems too ob- 
vious to require stating. A 
larger and larger number of 
advertisers are discovering 
that Advertising Age merits 
first place on any schedule 
designed to reach and in- 
fluence buyers of advertising 
media and services. 


There’s only one complaint 
we have about A. B. C. re- 
ports . .. they don’t come 
out often enough. 


By the time our report for 
the last six months of 1935 
was distributed, the circula- 
tion of Advertising Age had 
increased enough to make the 
figures seem old-fashioned. 
Now, just three months after 
that report was filed, the cir- 
culation of Advertising Age 
is already more than 8 per 
cent higher than the average 
for the last six months of 
1935. 

Live news certainly does 
attract live readers. 


* * ” 


Format is often more im- 
portant than one might think. 
The newspaper make-up of 
Advertising Age makes the 
paper easy and inviting to 
read, and the large page size 
gives advertisers a real op- 
portunity to tell a story in 
a dominant, eye-catching 
fashion. 

But there are other advan- 
tages. Take, for instance, the 
Media Records figures on the 
leading newspaper advertis- 
ers of 1935, which were pre- 
sented in the March 23 issue. 
The large page size of Ad- 
vertising Age made it pos- 
sible to present the entire list 
in one issue, in thoroughly 
readable type which is ex- 
ceptionally easy to use for 
reference. And it also allows 
us to present the complete 
record, by product classifica- 
tions, of more than 2,500 
users of national newspaper 
space, 


* * * 


Have you been watching 
the weekly index of retail 
business activity in impor- 
tant markets, which appears 
as an exclusive feature in 
\dvertising Age? It is an 
unusually reliable indication 
of business conditions by 
markets, 


Live News Attracts Live Readers 


Advertising Age isn’t a collector’s item, There 
are bound files of it here and there in the adver- 
tising world, but by and large it’s read, clipped, 


digested, manhandled when it arrives. 


No one handles it reverently, as though it were a 
fine old parchment manuscript. No one worries 
very much about whether or not the May 2, 1933 
issue is missing from its appointed place. There 
is no cry of anguish when an ink spot appears on 


a year-old copy. 


But let the postman fail to deliver the current 
issue promptly, and the circulation department is 
told about it immediately by annoyed subscribers 
whose day has been ruined. Let the slightest ambi- 
guity creep into a stickful of type, and the edi- 


torial department begins getting letters. 


For Advertising Age is geared to the modern 
tempo. It is a newspaper, with a staff of more 
than 60 editors and correspondents raking the 
country from one end to the other for the new, 
the significant, the important developments in 


merchandising and advertising. 


No “big names” adorn its editorial pages to attract 


the reader’s eye—stories in Advertising Age are 


read because of their inherent interest and news 
value, rather than because they appear under a 


familiar by-line. 


Its editors have desks and typewriters, to be sure, 
but their desks are merely temporary resting 
places used between the really important work of 
the day ... the work of seeing advertising 
managers, agency men and the multitude of 
others who have or might have a story .. . the 
work of getting the news, while it is fresh, from 
its source, whether that source be in New York, 


Chicago, Philadelphia, St. Louis, or Yankton, S. D. 


Naturally, such an editorial concept tends to 
eliminate from the Advertising Age readership 
list those connoisseurs who skim the printed sur- 
face lightly, looking for beauty rather than facts 
... it may also eliminate those whose thoughts are 


already embalmed in the past. 


But it most certainly does not eliminate the keen, 
up-to-the-minute, wide awake person who knows 


that he must keep abreast and ahead of every new 


development, and who has discovered for himself 
that the easiest and most efficient way to do it 


is to read Advertising Age. 


Live news inevitably attracts LIVE readers. 
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ADVERTISING AGE 


April 6, 1936 


Information 


for 


Advertisers 


The following documents may be 
secured without charge by any na- 
advertising 
agency from the companies sponsor- 
ADVERTISING 


tional advertiser or 


ing them, or through 
AGE. 
No. 919. An Editorial 


for 1935. 


This tabulation, prepared by Home 
Arts-Needlecraft, shows the number 


Analysis 
Nine Leading Women’s Magazines 


of 


of columns and percentage of space 
devoted to various editorial depart- 
ments of nine women’s magazines in 
1935. 


No. 921. Modern Shipping Bozes. 


The value of shipping box mer- 
chandising is shown in this port- 
folio issued by The Hinde & Dauch 
Paper Company. Photographic ex- 
amples illustrate how, through 
proper design, modern shipping 
boxes may be used as effective coun- 
ter and floor displays. 


No. What 45,000 Men and Wom- 
en Think of Marriage Today. 


This article, reprinted from True 
Story Magazine, presents a cross 
section of the tastes, motives and 
impulses of a large sample of Amer- 


922. 


ica. It offers the advertiser numer- 
ous suggestions for marketing ap- 
peals, and an understanding of the 
people he is addressing. 


No. 920. 
land. 
Issued by WHK, Cleveland, this 

folder includes data on America’s 

fifth market, a tabulation of retail 
outlets, and the station’s coverage 
facilities and services. 


Facts About WHK, Cleve- 


No. 896. Actual Instances Proving 
the Huge Daytime Audience of 
WHO. 

This four-page folder, issued by 
radio station WHO, shows the mail 
response by counties for the state of 
Iowa and by states from three after- 


noon programs. The first example is 


the mail received during ten days 
from a network program featuring 
a contest; second, the response in ten 
days from a sample offer on tran- 
scribed programs; third, response on 
a sample offer made twice on a local 
program. Included is a breakdown 
showing percentage of radio fami- 
lies heard from in a number of typi- 
cal Iowa families. 


No. 806. Sales Begin When Programs 

Begin. 

The importance of the daytime 
audience is shown in this analysis by 
National Broadcasting Company of 
radio’s day and night potential cir- 
culation. Designed to answer the 
question, “‘How many radio families 
are reachable at a given time?” the 
study shows the availability of radio 
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Joan Crawford's favorite portrait of 


herself in black suede crepe dress 
with a cummerbund of deep red 
suede. The buttons are of tiny 


rhinestones, the capeline hat ts of 
black straw 


eee 


Jean Arthur wears 


grey woolen with 


cuffs. 


leather 


and 
patent 


a becoming 
width 


pai aS SSS 


THE MOST BEAUTIFUL GIRLS in the world parade the latest 


Hollywood fashions in motion pictures, and especially for the 


readers of Photoplay Magazine. 


In the fashion section of Photoplay are displayed adaptable 


fashions selected by the eminent stylist, Kathleen Howard. Miss 


Howard has an innate way of choosing styles that cause the 


hearts of the readers of Photoplay to flutter with excitement. 


They are motivated to scurry from store to store to find these 


lovely things or something of similar style. 


The reader of Photoplay is stirred imto action, and that action 


Curtis J. HARRISON 


daytime frock of fawn 
di 
agonal piqué on collar 
Narrow 
belt, 
chromium initials, 
High-topped sleeves give 
shoulder 


a 


black 


SC! are 


Jean’s dressier woolen for afternoons is made of fine 
aabardine. 


Circular ruffings of mousseline de 
leliciously feminine, as is the tiny veil. Note 


the sketch by Lange, shown at the left 


means profits to the department store owner. Department store 


buying traffic—that is what Photoplay creates among its readers. 


And once we deliver the readers to 


the stores of America, 


think of the many departments that are affected profitably 


through Photoplay’s effort. 


With this advantage over most other publications, how can 


Photoplay help being a valuable advertising medium for manu- 


facturers who are interested in reaching Photoplay’s market of 


extravagant, spirited-spending young women. Think of it! Sixty- 


eight per cent have been found to have, or have access to, 


charge accounts. 


May we tell you more about this market and our Hollywood 


fashion service covering five thousand department store buyers? 


, Advertising Manager 


PHOTOPLAY MAGAZINE 


THE 


LEADING 


EXPONENT 


O F 


HOLLYWOOD 


FASHION §S:' & 


UP THE LADDER 


a 


Phin ieee 


P. M. Petersen, appointed general sales 
manager of S. C. Johnson & Son, Racine, 
Wis., April |. He succeeds C. A, 
Armstrong, who continues with the com. 
pany as vice-president and a director, 
Mr. Petersen has been with Johnson for 
25 years and as export manager made 
several trips around the world. 


listeners from early morning to late 
at night. 


broadcasts for some 
known advertisers. 


of 


No. 916. Who Reads It? 


Credit Company, whose representa: 


tions of the country. 


comes, positions and possessions. 


No. 917. 
vey. 


truckers, commercial 
whose business is hauling live stock 
to the 22 leading live stock yard 
markets. 
age and ownership of trucks used, 
as well as brand preferences in gas, 
oil, anti-freeze solution and tires. 


No. 915. An Aid for the Place 
ment of Gasoline and Oil Advertis- 
ing in Arkansas. 

This booklet, issued by Arkansas 
Dailies, Inc., contains breakdowns of 
advertising lineage used by major 
companies during 1935, Arkansas 
gasoline gallonage by counties for 
1935, and key counties showing gas 
oline gallonage for 1934-35 by com- 
panies in order of sales. 


Where 
Convention 
Plans 

| 


Come True . 


Convention committees find 
that their plans come true when 
they meet at the Ambassador 
in Atlantic City. For this is the 
big hotel that remembers all 
the little things. 

You'll appreciate the smooth 
service at the Ambassador, too 
... whether yours is a trade asso- 
ciation convention or a sales 
meeting. 

Drop us a note if you are in- 
volved in convention problems. 
You'll find us eager to help. 


The 


Ambassador 


ATLANTIC CITY 


| William Hamilton, Managing Director 


Several pages are devoted : 
to accomplishments of daytime 
the well-f 


This survey was made by Retail |) 


tives called on 1,400 subscribers of 

Harpers Magazine in 112 cities and | 
towns of trading areas in all see | 
The informa fF 
tion secured gives a clear picture of 
Harpers Magazine readers, their in 7 


National Live Stock Producer con: . 
ducted this survey among 18,000) 
and farmer, | 


The data covers the make, | 


Live Stock Truck Sur. 
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F THE WEEK 


NEW ROLE 


VETERAN FLYERS 


in spite of their youth, the Misses 
Beverly (left) and Beulah Macfadden, 
daughters of the publisher, have 
flown many thousands of miles with 
their father. They were the cynosure 
of all eyes at the Legion meeting in 
Chicago. 


FORMFIT MARIONETTES IN ACTION 


This 11'/2-inch bust of the famous sea 

fighter was modeled by C. Lynn Coy, 

Chicago, for dealer identification by 
Frankfort Distilleries. 


One side of room in which advertising was dramatized. (Story on Page 8.) 


GERMAN ADVERTISING MEN GUESTS OF CHICAGO'S 
(Story on Page 25.) 


DINING ROOM IN "BRIDE'S HOUSE" 


Beautiful." 


Bernarr Macfadden receives a silver trophy from Jay Brown, com- 
mander of Post No. 38, for his aid in the Legion's youth movement. 


One section of model home established in New York by “House 
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The reader “hears” the advertisement, just as Beethoven, although deaf, “heard” the great symphonies he wrote 


s Your Advertising 


There is a quality in great advertising 
that affects the eye in much the same 
way that great music affects the ear. 

It is a quality of splendid harmony— 
an essential unity that weaves all the ele- 
ments of an advertisement into one great 
chorus of selling truth and conviction. 
When that harmonic quality is present, 
the message swells forth, almost audibly, 
from the printed page. 

It reverberates through the reader's 
mind. It strikes responsive chords of de- 
sire. belief and action. The reader “hears” 
the advertisement, just as Beethoven, 
although deaf, “heard” the great sym- 
phonies he wrote. 

The magic power of a great advertise- 
ment resides largely in this quality of 
harmony. To many advertisers it appears 
mysterious and illusive, but we of Lord 
& Thomas affirm its reality in terms of 
sales for our clients. 

We know its power because we have 
consciously developed its principles and 
dictated its use in advertising. We have 
seen it change mediocre advertising into 
great successes overnight. 


Thus Lord & Thomas maintain that an 


advertisement must be “euphonious tothe 


° 
eye. 
Truth in a Paradox 


Wecoined this paradoxical phrase in order 
to express the kind of harmonious appeal 
that should carry throughout the adver- 
tisement. Headline, illustration and text 
must be welded together until they sing 
the one great song of selling appeal. 
True salesmanship-in-print always 
obeys this fundamental principle of 
“euphoniouseyeappeal.” It strives for the 
eloquent rhythms of natural speech. It 
avoids mere “artiness” in type and illus- 
tration—adhering ever to sincerity, clar- 
ity and forcefulness on the printed page. 


First: A Compelling Reason-Why 


Above all, true salesmanship-in-print 
demands a strong central selling idea 
a compelling Reason-Why that is in itself 
the most powerful unifying principle 
known in advertising. For a central Rea- 


son-Why, launched with drama, news 
and vital emotion, drives with concen- 


trated impact straight to the buyer’s inter- 
est and desire. It is irresistible. 


Advertisements are Salesmen 


These truths follow logically from the 
definition of advertising as salesmanship- 
in-print. They recognize that an adver- 
tisement, being a salesman, needs all the 
qualities of great personal salesmanship. 
And among these qualities, simplicity 
and forceful eloquence are basic. 

If the style of writing is simple. the 


man on the street understands it—and 
what he understands, all understand. 
Lord& Thomas advertising has through 
the years adhered to this principle of 
“euphonious appeal to the eye.” So diffi- 
cult is its accomplishment that “Lord & 
Thomas Copy” has won a unique and en- 


viable place in advertising. 
It is Copy That Sings! 


Today, more than ever, this quality has 
power to lift sales to new heights through 
advertising. It is the song of salesmanship 
that never grows old—that continues to 
win millions in profits for clients of Lord 


& Thomas. 


LORD & THOMAS : advertising 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 


Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 


_ 


“Euphonious to the Eye’? 
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